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GUAM VISITORS BUREAU 

Japan Visitor Tracker Exit Profile

FY2016 

DATA AGGREGATION

Prepared by: QMark Research
Information contained herein is the property of the Guam Visitors Bureau.  

The use of this information, in part or in whole, shall require written permission from the Guam Visitors Bureau.

__________________________



2

___________________________

Background & Methodology

ÅAll surveyswere partially intervieweradministered,as well as self-

administered. Upon completionof the surveys,QMarkôsprofessional

Japanesespeakinginterviewersdouble-checkedeachquestionnairefor

consistencyandcompleteness,while therespondentis present.

ÅA total of 4227 departing Japanesevisitors were randomly

interviewedat theGuamA.B. WonpatInternationalAirportôsdeparture

andwaitingareas.

ÅThemarginof errorfor asampleof 4227is +/- 1.51 percentagepoints

with a 95% confidencelevel. That is, if all Japanesevisitors who

traveledto Guamin the sametime periodwereaskedthesequestions,

we canbe95% certainthat their responseswould not differ by +/- 1.51

percentagepoints.
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___________________________

OBJECTIVES

ÅTo monitor the effectivenessof the Japanseasonal

campaignsin attracting Japanesevisitors, refresh

certainbaselinedata,to betterunderstandthe nature,

andeconomicvalueor impactof eachof the targeted

segmentsin theJapanmarketingplan.

ÅIdentify significant determinants of visitor

satisfaction,expendituresand the desireto return to

Guam.
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___________________________

SECTION 1

PROFILE OF RESPONDENTS
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___________________________

Marital Status - Overall
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Å75% of female visitors 

are single.
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___________________________

MARITAL STATUS

FY2006 FY2007 FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016

Married 35% 55% 49% 51% 46% 46% 39% 40% 42% 43% 43%

Single 65% 45% 51% 49% 54% 54% 61% 60% 58% 57% 57%
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___________________________

Age - Overall

ÅThe average age of the 

respondents is 32.94 

years of age.
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___________________________

AVERAGE - AGE
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___________________________

Personal Income
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___________________________
Personal Income

FY2006 FY2007 FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016

<¥3.0m
21% 14% 15% 16% 16% 18% 19% 19% 17% 17% 17%

¥3.0m-

¥3.9m 16% 14% 14% 14% 15% 14% 13% 14% 13% 14% 13%

¥4.0m-

¥4.9m 12% 12% 14% 14% 14% 15% 14% 15% 17% 14% 14%

¥5.0m-

¥6.9m 17% 19% 19% 18% 19% 20% 20% 20% 20% 19% 20%

¥7.0m-

¥9.9m 13% 16% 18% 16% 14% 17% 15% 15% 14% 15% 15%

¥10.0m

+ 17% 21% 18% 18% 18% 14% 16% 15% 14% 17% 17%

Refuse

d/ 

None

4% 2% 2% 3% 3% 2% 2% 3% 4% 3% 3%
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___________________________
Personal Income ï1st time vs. 

repeat
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___________________________
Personal Income by Gender & 

Age
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___________________________

Travel Companions
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___________________________
Travel Companions

FY2006 FY2007 FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016

Friends 53% 35% 39% 40% 46% 49% 53% 53% 47% 49% 50%

Family 14% 28% 23% 27% 25% 26% 23% 39% 39% 42% 40%

Spouse 18% 25% 28% 25% 20% 18% 16% 31% 30% 31% 30%

Child 7% 18% 11% 14% 15% 15% 13% 15% 17% 18% 18%

Parent NA NA NA NA NA NA NA 6% 5% 6% 6%

Office 13% 8% 7% 5% 5% 5% 5% 8% 12% 9% 10%

Sibling

/ Ext 

Fam

NA NA NA NA NA NA NA 5% 5% 5% 5%

Alone 0% 1% 2% 2% 3% 2% 2% 1% 2% 2% 1%

Other 3% 3% 2% 2% 1% 0% 1% 1% 3% 2% 2%
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___________________________

Number of Children Travel Party
N=739total respondents traveling with children. 

(Of those N=739respondents, there is a total of 1,193children 18 years or 

younger)
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___________________________

Prior Trips to Guam

First trip
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___________________________

PRIOR TRIPS TO GUAM

FY2006 FY2007 FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016

Repeat 30% 36% 37% 37% 39% 39% 38% 40% 44% 43% 43%

1st Time 70% 64% 63% 63% 61% 61% 62% 60% 56% 57% 57%
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___________________________

Trips to Guam by Age & Gender

ÅFirst-time visitors 

are younger than 

repeat visitors to 

Guam.
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___________________________

ÅThe average repeat 

visitor has been to 

Guam 3.26 times.

Repeat Visitors Last Trip
n = 1780
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___________________________

Average Number Overnight Trips 
(2011-2016) (2 nights or more)
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___________________________

Length of Stay

1-2 Nights 3 Nights 4+ Nights

% 23% 54% 23%
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___________________________

AVG LENGTH OF STAY
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___________________________
Occupation by Income
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___________________________

SECTION 2

TRAVEL PLANNING
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___________________________

Travel Planning - Overall
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___________________________
Travel Planning

FY2006 FY2007 FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016

Full-

pkg

tour

19% 23% 25% 25% 20% 23% 22% 25% 22% 21% 21%

Free-

time 

pkg

tour

69% 64% 64% 65% 66% 68% 69% 62% 60% 62% 61%

FIT 3% 7% 7% 6% 10% 6% 5% 7% 9% 11% 10%

Group

tour
8% 6% 4% 3% 3% 3% 3% 3% 5% 3% 4%

Com-

pany
NA NA NA NA NA 1% 1% 2% 3% 2% 3%

Other 0% 0% 0% 1% 1% 0% 0% 1% 1% 1% 1%



27

___________________________
Accommodation by Income

Average length of stay: 3.09 days
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___________________________

Travel Motivation - Top Responses
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___________________________

Most Important Reason for 

Choosing Guam

ÅGuamôs natural beauty/ beaches,

ÅPleasure

ÅShort travel time

are the primary reasons for visiting during 

this period.
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___________________________

Most Important - Top 3

FY2006 FY2007 FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016

Natural 

Beauty
16% 15% 16% 16% 17% 18% 17% 18% 18% 21% 19%

Plea-

sure
16% 14% 12% 12% 14% 18% 18% 16% 16% 17% 16%

Relax 10%
Not top 

3

Not top 

3

Not Top 

3
11% 9%

Not top 
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Not top 

3

Short
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Time
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