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Research

Background & Methodology

All surveyswere partially intervieweradministeredas well as self-
administered Upon completionof the surveys,Q Ma r Rrafessional
Japanesspeakinginterviewersdoublecheckedeachquestionnairdor
consistencyandcompletenessyhile therespondenis present

A total of 600 departingTaiwan visitors were randomlyinterviewed
atthe GuamA.B. WonpatinternationalA i r p departi@esndwaiting
areas

The marginof errorfor a sampleof 600is +/- 4.00 percentageoints
with a 95% confidencelevel. That is, if all Taiwan visitors who
traveledto Guamin the sametime period were askedthesequestions,
we canbe 95% certainthattheir responsesvould not differ by +/- 4.00
percentag@oints



OBJECTIVES

To monitorthe effectivenes®f the Taiwanseasonal
campaignsin attracting Taiwan visitors, refresh
certainbaselinedata,to betterunderstandhe nature,
andeconomicvalueor impactof eachof the targeted
segmentsn the Taiwanmarketingplan

ldentify significant determinants of visitor
satisfaction,expendituresand the desireto returnto
Guam



SECTION 1
PROFILE OF RESPONDENTS
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Marital Status - Overall
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Age - Overall

o = A The average age of the
° respondents is 34.36

years of age.
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Personal Income

24%
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Personal Incomel 1st time vs.

repeat
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Personal Income by Gender &

Age

TOTAL GEMDER AGE
- Male Female 18-24 25-34 35-49 a0+

Q26 ==MT1 60K Count 45 13 a3 10 23 10 3
Column M % 8% 5% 11% 13% 9% 5% 5%
MT160K-MNT200K  Count a7 19 18 8 18 8 2
Column M % 6% 7% 6% 10% 7% 4% 4%
MT200K-MNT400K  Count 57 22 a5 8 a7 8 4
Column M % 10% 8% 11% 10% 14% 4% 7%
MT400k-NTEOOK.  Count 107 50 57 16 58 21 11
Column M % 18% 18% 15% 20% 22% 11% 18%
MTEOOK-MNTBO0K  Count 104 50 54 11 50 32 11
Column M % 18% 18% 18% 14% 18% 17% 18%
MTE00K-MNT1.0M  Count as 45 53 4 38 4 15
Column M % 17% 16% 17% 5% 14% 22% 26%
MNT1.0M+ Count 118 72 46 g 38 60 11
Column M % 20% 26% 15% 11% 14% 33% 18%

Mo Incame Count ey 4 12 13 4 4

Column M % 4% 3% 4% 16% 1% 2%
Total Count 583 280 aoe 74 267 184 57
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Travel Companions
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Travel Companions

FY2012 FY2013 FY2014 FY2015 FY2016

Family 15% 60% 51% 55% 58%
Spouse 41% 46% 39% 39% 41%
Friends 27% 24% 35% 34% 31%
Child 10% 11% 15% 17% 17%
Parent NA 8% 12% 7% 10%
Office 12% 5% 10% 12% 14%
SIS NA 4% 9% 11% 13%
Alone 7% 15% 7% 5% 5%
Other 0% 0% 1% 1% 1%
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Number of Children Travel Party

N=100total respondents traveling with children.
(Of those N-100respondents, there is a totall&7 children 18 years or younger)
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0-2 Years Old 3-6 Years 7-11 Years 12-18 Years
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Prior Trips to Guam

Repeat
visitor
17%
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PRIOR TRIPS TO GUAM
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Trips to Guam by Age & Gender

TOTAL TRIPS TO GLIAM
- 1st Repeat
GEMDER  Male Count 287 226 55
Column M % 48% 45% G0%
Female  Count 3 271 40
Column M % 52% 55% 40%
Total Count 600 487 98
AGE 18-24 Count 8z 73 ]
Column M % 14% 15% 9%
258-34 Count 270 236 K
Column M % 45% 47% MN%
35-49 Count 188 144 44
Column M % 32% 28% 14%
50+ Count qa 43 15
Column M % 10% 5% 15%
Total Count 599 487 98

A Majority are first
time visitors to
Guam.
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Repeat Visitors Last Trip

n=97
o0 - 7% A The average repeat
oo visitor has been to
6l Guam 2.14 times.
25% +

20% +
15% -
10% -
5% o
0% -

Withinthe  1to 2 years 2+ years
last year ago

19



Average Number Overnight Trips
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Length of Stay

3 Nights

Mean = 3.99 Days
Median = 4.0 Days

4+ Nights

%

2%

40%

58%
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Occupation by Income
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TOTAL Q26
NT16DK- NT200K- MT400K- MTEODK- MWTEO0K-NTT.
==NT160K MT200K MT400K MTEO0K MWTBO0K om MT1.0M+ | Mo Income
Q24 Company: Office non-magr 29% 30% 35% 3d% 26% 7% 25% 32% 10%
Prof-specialist 16% 17% 16% 14% 13% 16% 19% 1% 5%
Company: Salesperson 13% 2% 3% 13% 29% 15% 12% 7%
Skilled warker 10% 2% 8% 13% 7% M% 9% 10%
Student 8% 15% 16% 2% 4% 5% 3% % 62%
Other 8% 13% 1% 5% 6% 5% 4% 9% 24%
Freelancer 7% 11% 11% 11% 5% 5% 1% 5%
Retired 4% 2% 5% 7% 2% 2% 3%
Govt Mgr/ Exec 3% 4% 2% 2% 2% 8% 4%
Govt- Office non-mgr 1% 1% 2% 3% 1%
Govt Executive 1% 2% 2% 1% 3% 1%
Total Count Ra5 48 v i 107 104 97 M7 21
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SECTION 2
TRAVEL PLANNING
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Travel Planning - Overall

50% -
45% -
40% -
35% -
30% -
25% -
20% -
15% +
10% -+
5% -
0% -

44%
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package package arranged
tours travel
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Travel Planning - Overall

FY2012 FY2013 FY2014 FY2015 FY2016

tFO“u”r'pkg 27% 19% 220 39% 31%
ELzet'gme 43% 38% 46% 44% 44%
FIT 23% 40% 28% 10% 18%
Group tour 4% 1% 2% 3% 3%
Company 4% 1% 2% 3% 4%
Other 0% ; 0% 1% 1%
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Accommodation by Income

Average length of stay: 3.99 days
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TOTAL 026
MT1E0K- MTZ00K- MT400kK- MNTEO0K- MTE00K-MNT1.
- ==MNT160K MTZ00K MNT400K MNTEO0K MNTE00K om MT1.0M+ Mo Income
Q8 Fiesta Resort Guam 32% 43% 32% 35% 38% 29% 25% 31% 38%
Lotte Hotel Guam 6% 7% 11% 7% 7% 7% 5% 6%
Westin Resort Guam 6% 4% 8% 7% 1% 9% 11% 3%
Hyatt Regency Guam 6% 5% 7% 7% 7% 4% 10% 5%
Royal Orchid Guam 6% 11% 3% 7% 4% 6% T9% 3% 14%
Guam Reef & Olive Spa 5% 2% 8% 5% 2% 2% 5% 9% 10%
PIC Club 5% 9% 5% 2% 2% T% 6% 5% 5%
Hilton Guam Resort 4% 7% 2% 6% 7% 3% 4%
Outrigger Guam Resort 4% 1% 4% 3% 3% 9%
Verona Resort & Spa 3% 4% 7% 4% 4% 4% 1%
Holiday Resort Guam 3% 2% A% 2% 5% 2% 2% 2% 19%
Onward Beach Resort 3% 2% 4% 3% 2% 6% 1%
Other 3% 2% 2% 3% 2% 4% 3%
Sheraton Laguna Guam 2% 2% 3% 4% 1% 3% 3% 1%
Guam Plaza Hotel 2% 3% 1% 4% 2% 3%
Home stay friend/ relative 2% 8% 2% 2% 2%
Bayview Hotel 1% 3% 2% 2% 2% 1%
Hotel Mikko Guam 1% 3% 2% 2% 3%
Hotel Santa Fe 1% 2% 3% 1%
Grand Plaza Hotel 1% 1% 2% 1% 5%
Dusit Thani Guam 1% 1% 1% 2%
Tumon Bay Capital Hotel 1% 2% 1 % 2%
Oceanview Hotel 1% 1% 1%
Afua Suites 1 % 3% 1% 1%
Apartment 1% 2% 1% 1%
Facific Star Resort & Spa 0% 2%
Days Inn (Tamuning) 0% 1%
Days Inn (Maite) 0% 1%
Facific Bay Hotel 0% 5%
Total Count 547 46 a7 a5 107 104 a7 118 21
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Travel Motivation - Top Responses

90% -
80% A
70% o
60% Ao
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Nl LLLLm
eau- .
ty/ Relax | Shop Safe NO Reco Scuba Wir Price Plea- Hny- Pr_lor .TNI
Visa m sport sure | moon trip time
Beach
@ Reasons for travel | 78% 48% 40% 33% 29% 28% 27% 26% 12% 12% 11% 10% 9%
@ Most Important 39% 12% 7% 5% 3% 4% 6% 4% 2% 2% 2% 3% 1%
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Most Important Reason for
Choosing Guam

Guamos natural beaut
Relaxation

Shopping

are the primary reasons for visiting during
this period.
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Most Important 1 Top 3

FY2012 FY2013 FY2014 FY2015 FY2016

g"';‘;‘fjs 37% 28% 31% 43% 39%
Relax 14% 15% 15% 12% 12%
No Visa Not top 3 Not top 3 9% Not top 3 Not top 3
Safe 7% 9% Not top 3 Not top 3 Not top 3
Shop 7% Not top 3 Not top 3 9% 7%
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Motivation by Age & Gender

TOTAL GEMDER
- 18-24 25-34 35-49 50+ Male Femnale
Q8A Matural heauty 78% TE% 80% T6% G5% 73% 82%
Relax 48% 48% 52% 47% 3% 46% 50%
Shopping 40% 52% 42% 38% 24% 38% 42%
Safe 33% 5% 28% 40% 25% 33% 33%
Mo Visa reguirement 29% 3I2% 28% 25% 33% 25% 3%
fF:iiz%r;arpr;ilmwl agnt 28% 44% 26% 23% 3% 28% 28%
Scuha 27% 1% 30% 22% 7% 26% 28%
Water sports 26% 38% 23% 25% 22% 28% 23%
Frice 12% 14% 15% 10% 7% 12% 13%
Fleasure 12% 21% 12% 12% 2% 12% 13%
Honeymoon 11% 14% 16% 5% 4% 10% 12%
Previous trip 10% 7% 7% 14% 9% 11% 9%
Shorttravel time 5% 7% 10% 8% 13% 9% 9%
Married! Attn wedding 5% 7% 7% 10% 15% 8% 9%
Other 5% 4% 4% 6% 2% 6% 3%
Company/ Business Trip 5% 1% 3% 7% 7% 5% 3%
Visit friends/ Relatives 4% 6% 3% 3% 11% 1% 1%
Qrganized sports 2% 2% 1% 2% 1% 2%
Career Cert/ Testing 2% 1% 2% 1% 1% 2%
oy T 1 | |
Golf 1% 1% 1% 1% 1%
Company Sponsorad 1% 0% 1% 1% 0% 31
Total Count 585 81 268 189 55 285 310
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Motivation by Income
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TOTAL 026
NT160K- NT200K- NT400K- NTBOOK- | NTBOOK-NTT.
i <=NT160K |  NT200K NTA0DK NTBODK NTB0DK oM NT1.0M+ | NoIncome
05A  Natural beauty 78% B7% B1% 70% 83% B0% 76% 7% B6%
Relax 48% 46% 42% 7% 52% 49% 43% 55% 52%
Shopping 40% 4% 42% 42% 46% 34% 39% 40% 52%
Safe 33% 359 28% 26% 349 20% 33% 36% 329
No Visa requirement 20% 26% 28% 10% 32% 31% 27% 3% 42%
;iﬂﬂ;ﬂ;”w“wagnt 28% 28% 28% 28% 32% 37% 26% 22% 14%
Scuba 27% 28% 22% 25% 34% 3% 19% 2% 52%
Water sports 26% 30% 25% 19% 26% 22% 23% 2% 33%
Price 12% 7% 6% 16% 14% 12% 14% 12% 14%
Pleasure 12% 26% 3% 14% 10% 17% 2% 14% 24
Honeymoon 11% 15% 17% 9% 12% 10% 13% 9% 59%
Previous trip 10% 29% 8% 7% 8% 6% 13% 17% 10%
Shorttravel time 9% 4% 6% 59% 14% 8% 10% 10% 14%
Married! Attn wedding 9% 4% 3% 7% 9% 11% 5% 14%
Other 5% 4% 6% 2% 59% 7% 1% 2%
Company/ Business Trip 5% 2% 3% 4% 29% 6% 5% 7% 5%
Visit friends/ Relatives 4% 3% 4% 6% 7% 3% 3% 5%
Organized sports 2% 2% 2% 2% 5% 1%
Career Cert/ Testing 2% 2% 3% 1% 5%
ggﬂgﬂiﬂngdm 19% 29% 3% 19% 1% 19% 1%
Golf 1% 19% 1% 1%
Company Sponsaored 1% 1% 2%
Total Count 595 46 36 57 106 103 o7 117 21




SECTION 3
EXPENDITURES
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Prepaid Expenditures
TWD varies/US$1

$1,454.45 = overall mean average prepaid expense
(for entire travel party size) by respondent

$0 = minimum(lowest amount recorded for the entire sample)

$18,411 = maximunmighest amount recorded for the entire
sample)

$860.68 = overall mean averapgr person
prepaid expenditures
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PREPAID EXPENDITURES

$1,500.00 -
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$659.60 $692.55 e —
W
FY2012 FY2013 FY2014 FY2015 FY2016
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Breakdown of Prepaid Expenditures

TWD varies=%$1

(Filter: Only those who responded/

Per Travel Party)

MEAN $
Air & Accommodation package only $1,490.21
Air & Accommodation w/ daily meal package $1,792.12
Air only $986.20
Accommodation only $744.25
Accommodation w/ daily meal only $1,556.75
Food & Beverages in Hotel $308.36
Ground transportation 0 Taiwan $57.82
Ground transportation 3 Guam $120.48
Optional tours/ activities $432.71
Other expenses $562.21
Total Prepaid $1,454.45
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Breakdown of Prepaid Expenditures

FY2012 FY2013 FY2014 FY2015 FY2016
Air &
Accommodation $1,154.40 $977.56 $1,073.24 $1,301.11 $1,490.21
package only
Air &
Accommodation w/ $1,533.50 $1,498.78 $1,885.55 $1,764.05 $1,792.12
daily meal package
Air only $1,790.00 $2,840.26 $1,308.57 $1,180.66 $986.20
Accommodation only $2,909.30 $2,400.94 $1,197.05 $1,269.31 $744.25
Accommodation w/
el el @l $2,472.10 $3,358.97 $1,020.67 $1,609.34 $1,556.75
000 & Beverages in $68.90 $22.92 $76.98 $97.47 $308.36
Ground
PR $54.70 $64.14 $45.11 $51.48 $57.82
Ground
transportation i $46.00 $26.24 $57.35 $121.22 $120.48
Optional tours/
activities $259.40 $361.36 $390.30 $521.85 $432.71
Other expenses $515.90 $862.85 $584.36 $907.56 $562.21
Total Prepaid $1,059.30 $812.65 $1,175.55 $1,326.63 $1,454.45
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PREPAID MEAL BREAKDOWN

Air/ Accommodations with Daily Meal Pkg.

n=245

100% - 99%

90% -

80% -

70% -

60% -
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Breakfast Lunch Dinner

Mean=%$1,792.12 per travel party 38
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PREPAID MEAL BREAKDOWN

Accommodations with Daily Meal Pkg.

n=9
100% 100%
b
80% -
60% -
40% -
22% 22%
B B
0% -
Breakfast Lunch Dinner

Mean=%$1,556.75 per travel party 39
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PREPAID GROUND TRANSPORTATION

n=21

60% - 57%
0% 7 439%
40% -
30% -
20% -

10%
. |
0% - |

Trolley Car rental Scooter Other Bicycle

Mean=$120.48 per travel party
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On-lIsland Expenditures

$1,173.74 = overall mean averageisiand expense
(for entire travel party size) by respondent

$0 = Minimum(lowest amount recorded for the entire sample)

$15,000 = Maximunghighest amount recorded for the entire
sample)

$768.57 = overall mean averaoer persorn
Island expenditure
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ON-ISLAND EXPENDITURES

Per Person

$1,000.00 -
$900.00 -
$800.00 -
$700.00 4 $581.57
$600.00 - $498.30
$500.00 - ‘\$38£7
$400.00 -
$300.00 -
$200.00 -

$100.00 -
$0.00

$768.57

$460.91

FY2012 FY2013 FY2014 FY2015 FY2016
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PREPAID/ ON-ISLE

EXPENDITURES 1T Per Person

$1,500.00 -
$1,250.00 -
$1,000.00 -
$750.00 -
$500.00 -
$250.00 -

$0.00

$850.07 $860.68

$659.60 $692.55 - —

$474.49 $768.57

F +

—— 581.57
$498.30 $460.91 ’

$382.07
FY2012 FY2013 FY2014 FY2015 FY2016

-+-Prepaid -B-On-isle
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Total On-Island Expenditure
by Gender & Age

TOTAL GEMDER GEMDER

Mala Female

AGE AGE
- Male Femnale 18-24 25-34 35-49 a0+ 18-24 258-34 35-49 A0+
FER PERSOM  Mean §768.57 | $697.14 | $834.07 | $683.40 | $73ILT4L | V0TV | $528.22 | $59368 | $793.44 | $930.87 | F988.11
Median 427 5400 F472 $300 F473 5361 52349 F420 F500 5486 F325
Minimum 50 §0 50 50 F0 50 E0 $0 50 §0 £0
Maximum | §10,000 | $10,000 §8,000 §7,000 35,000 | %10,000 £3,000 $2,217 §6,000 F6,404 §8,000
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On-Island Expenditure Categories
by Gender & Age
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