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DATA AGGREGATION

Prepared by: QMark Research
Information contained herein is the property of the Guam Visitors Bureau.  

The use of this information, in part or in whole, shall require written permission from the Guam Visitors Bureau.
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___________________________

Background & Methodology

ÅAll surveyswere partially intervieweradministered,as well as self-

administered. Upon completionof the surveys,QMarkôsprofessional

Japanesespeakinginterviewersdouble-checkedeachquestionnairefor

consistencyandcompleteness,while therespondentis present.

ÅA total of 600 departingTaiwanvisitors wererandomlyinterviewed

at theGuamA.B. WonpatInternationalAirportôsdepartureandwaiting

areas.

ÅThemarginof error for a sampleof 600 is +/- 4.00 percentagepoints

with a 95% confidencelevel. That is, if all Taiwan visitors who

traveledto Guamin the sametime periodwereaskedthesequestions,

we canbe95% certainthat their responseswould not differ by +/- 4.00

percentagepoints.
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___________________________

OBJECTIVES

ÅTo monitortheeffectivenessof theTaiwanseasonal

campaigns in attracting Taiwan visitors, refresh

certainbaselinedata,to betterunderstandthe nature,

andeconomicvalueor impactof eachof the targeted

segmentsin theTaiwanmarketingplan.

ÅIdentify significant determinants of visitor

satisfaction,expendituresand the desireto return to

Guam.
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SECTION 1

PROFILE OF RESPONDENTS
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Marital Status - Overall
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MARITAL STATUS
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Age - Overall

ÅThe average age of the 

respondents is 34.36 

years of age.
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AVERAGE - AGE

33.10 33.47 32.71 33.09 34.36

0.00

10.00

20.00

30.00

40.00

50.00

FY2012 FY2013 FY2014 FY2015 FY2016



9

___________________________

Personal Income
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___________________________

Personal Income
FY2012 FY2013 FY2014 FY2015 FY2016

<400K NA 12% 23% 26% 24%

400K-600K NA 21% 27% 18% 18%

600K-800K NA 34% 22% 18% 18%

800K-1.0M
NA 15% 10% 13% 17%

1.0M+ NA 17% 16% 20% 20%

Refused/ 

None
NA 1% 3% 4% 4%
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Personal Income ï1st time vs. 

repeat
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___________________________
Personal Income by Gender & 

Age
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Travel Companions
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___________________________

Travel Companions
FY2012 FY2013 FY2014 FY2015 FY2016

Family 15% 60% 51% 55% 58%

Spouse 41% 46% 39% 39% 41%

Friends 27% 24% 35% 34% 31%

Child 10% 11% 15% 17% 17%

Parent NA 8% 12% 7% 10%

Office 12% 5% 10% 12% 14%

Sibling/ Ext 

Fam
NA 4% 9% 11% 13%

Alone 7% 15% 7% 5% 5%

Other 0% 0% 1% 1% 1%
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Number of Children Travel Party
N=100total respondents traveling with children. 

(Of those N=100respondents, there is a total of 157children 18 years or younger)
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Prior Trips to Guam
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PRIOR TRIPS TO GUAM
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Trips to Guam by Age & Gender

ÅMajority are first-

time visitors to 

Guam.
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ÅThe average repeat 

visitor has been to 

Guam 2.14 times.

Repeat Visitors Last Trip
n = 97
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Average Number Overnight Trips 
(2011-2016) (2 nights or more)
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Length of Stay

1-2 Nights 3 Nights 4+ Nights

% 2% 40% 58%
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AVG LENGTH OF STAY
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___________________________
Occupation by Income
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SECTION 2

TRAVEL PLANNING
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Travel Planning - Overall
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Travel Planning - Overall
FY2012 FY2013 FY2014 FY2015 FY2016

Full-pkg

tour
27% 19% 22% 39% 31%

Free-time 

pkg tour
43% 38% 46% 44% 44%

FIT 23% 40% 28% 10% 18%

Group tour 4% 1% 2% 3% 3%

Company 4% 1% 2% 3% 4%

Other 0% - 0% 1% 1%
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___________________________
Accommodation by Income

Average length of stay: 3.99 days
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Travel Motivation - Top Responses
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___________________________

Most Important Reason for 

Choosing Guam

ÅGuamôs natural beauty/ beaches

ÅRelaxation

ÅShopping

are the primary reasons for visiting during 

this period.
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Most Important ïTop 3

FY2012 FY2013 FY2014 FY2015 FY2016

Natural 

Beauty
37% 28% 31% 43% 39%

Relax 14% 15% 15% 12% 12%

No Visa Not top 3 Not top 3 9% Not top 3 Not top 3

Safe 7% 9% Not top 3 Not top 3 Not top 3

Shop 7% Not top 3 Not top 3 9% 7%
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___________________________
Motivation by Age & Gender
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___________________________
Motivation by Income
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SECTION 3

EXPENDITURES
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___________________________

Prepaid Expenditures
TWD varies/US$1

Å$1,454.45 = overall mean average prepaid expense 

(for entire travel party size) by respondent

Å$0 = minimum (lowest amount recorded for the entire sample)

Å$18,411 = maximum (highest amount recorded for the entire 

sample)

Å$860.68 = overall mean average per person

prepaid expenditures
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PREPAID EXPENDITURES
Per Person
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___________________________

Breakdown of Prepaid Expenditures
TWD varies=$1

(Filter: Only those who responded/ 

Per Travel Party)
 MEAN $ 

Air & Accommodation package only  $1,490.21 

Air & Accommodation w/ daily meal package  $1,792.12 

Air only  $986.20 

Accommodation only  $744.25 

Accommodation w/ daily meal only  $1,556.75 

Food & Beverages in Hotel  $308.36 

Ground transportation ð Taiwan  $57.82 

Ground transportation ð Guam  $120.48 

Optional tours/ activities  $432.71 

Other expenses  $562.21 

Total Prepaid  $1,454.45 

 



37

___________________________

Breakdown of Prepaid Expenditures
FY2012 FY2013 FY2014 FY2015 FY2016

Air & 

Accommodation 

package only
$1,154.40 $977.56 $1,073.24 $1,301.11 $1,490.21

Air & 

Accommodation w/ 

daily meal package
$1,533.50 $1,498.78 $1,885.55 $1,764.05 $1,792.12

Air only $1,790.00 $2,840.26 $1,308.57 $1,180.66 $986.20

Accommodation only $2,909.30 $2,400.94 $1,197.05 $1,269.31 $744.25

Accommodation w/ 

daily meal only
$2,472.10 $3,358.97 $1,020.67 $1,609.34 $1,556.75

Food & Beverages in 

Hotel
$68.90 $22.92 $76.98 $97.47 $308.36

Ground 

transportation ï
$54.70 $64.14 $45.11 $51.48 $57.82

Ground 

transportation ï
$46.00 $26.24 $57.35 $121.22 $120.48

Optional tours/ 

activities
$259.40 $361.36 $390.30 $521.85 $432.71

Other expenses $515.90 $862.85 $584.36 $907.56 $562.21

Total Prepaid $1,059.30 $812.65 $1,175.55 $1,326.63 $1,454.45
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PREPAID MEAL BREAKDOWN
Air/ Accommodations with Daily Meal Pkg.
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PREPAID MEAL BREAKDOWN
Accommodations with Daily Meal Pkg.
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PREPAID GROUND TRANSPORTATION
n= 21
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On-Island Expenditures

Å$1,173.74 = overall mean average on-island expense 
(for entire travel party size) by respondent

Å$0 = Minimum (lowest amount recorded for the entire sample)

Å$15,000 = Maximum (highest amount recorded for the entire 

sample)

Å$768.57 = overall mean average per personon-
island expenditure
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ON-ISLAND EXPENDITURES
Per Person
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PREPAID/ ON-ISLE 

EXPENDITURES ïPer Person
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___________________________

Total On-Island Expenditure

by Gender & Age
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___________________________

On-Island Expenditure Categories

by Gender & Age


