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AAIl surveys were partially interviewer administered. Upon completion of
0 KS adaNBSeéeas ! yikKz2ft2328Qa LINPTFSaaA?z
double-checked each questionnaire for consistency and completeness,
while the respondent was present.

AA total of 110 departing Hong Kong visitors were randomly interviewed at
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AThe margin of error for a sample of 110 is B4 percentage points with a
95% confidence level. That is, if all Hong Kong visitors who traveled to
Guam in the same time period were asked these questions, we can be 95%
certain that their responses would not differ by-8/34 percentage points.
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ATo monitor the effectiveness of the Hong Kong seasonal campaigns in
attracting Hong Kong visitors, refresh certain baseline data, to better
understand the nature and economic value or impact of each of the
targeted segments in the Hong Kong marketing plan.

Aldentify significant determinants of visitor satisfaction, expenditures
and the desire to return to Guam.
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AThe specific objectives were:

ATo determine the relative size and expenditure behavior of the following
market segments:
AFITs (Q12 Not on Organized Group Tour & Q14 Direct booking w/ airline, hotel)
A Honeymoon (Q8)
A Family (Q11)

ATo identify the most significant factors affecting overall visitor satisfaction.

ATo identify (for all visitors from Hong Kong) the most important
determinants of oAsland spending.
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——FITs 83% 37% 39%
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—e—Honeymoon 14% 8% 2%
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SECTION 1
PROFILE OF RESPONDENTS
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Female
39%

Male
61%
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Single
44%

Married
56%

8 Q: Are you married or single? BUREAU GUAM
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MARITAL STATUS 0 SEGMENTATION

GVB VISITOR SATISFACTION STUDY
GE Are you married or single?

HOMEYMOO
TOTAL FIT FAMILY M
QE Married 56% 47% 88% 100%
single 44% 53% 13%
Total 110 43 56 2

*Prepared by Anthology Research™
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11 Q: And what was your age on your last birthday? BUREAU
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——MEAN 32.93 33.72 34.27
——MEDIAN 31 32 32
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Q: And what was your age on your last birthday?
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AGE 0 SEGMENTATION
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OF What was your age on your last bhirthday?

GVE VISITOR SATISFACTION STUDY

HOMEYMOO
TOTAL FIT FAMILY M
QF 18-24 12% 7% 7%
25-39 67 % T0% 63% 100%
40-49 10% 16% 13%
50-58 9% 5% 16%
60+ 2% 2% 2%
Total 110 43 56 2
QF Mean 3427 34.91 36.89 28.00
Median 32 32 35 28

*Prepared by Anthology Research™

Q: And what was your age on your last birthday?
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Q : What was your approximate annual household income, before taxes?




HOUSEHOLD INCOME 0 SEGMENTATION

GVE VISITOR SATISFACTION STUDY
D2 What is your approxXimate annual household income, before taxes?

HOMEYMOO
TOTAL FIT FAMILY M

D2 = HKD1 20K 5% 2% 2%
HED1 201- 240K 5% 7% 9%
HKD240K-500K 28% 33% 16%

HKDE00K-1.0M 29% 35% 38% f0%

HEKD1.0M-2.0M 19% 1% 23% 50%
HEKD2.0M-3.0M 2% 4%
HKD3.0M+ 3% 4%
Mo income 5% 2% 5%

Total 110 43 il 2

*Prepared by Anthology Research®

15 Q: What was your approximate annual household income, before taxes? e BUREAU
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Q: In addition to yourself, on this trip, who else was in your travel party?
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—e—-5pouse 48% 42% 44%
—e—-Child<18 2% 12% 8%
——Adult family 13% 23% 11%
——Friend/ Assoc 32% 19% 12%
——GF/BF 7% 10% 16%
——Officemate 6% 8%
—e—Child- adult 2%
——Alone 21% 7% 16%
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17 Q: In addition to yourself, on this trip, who else was in your travel party? BUREAU GUAM
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18 Q : In addition to yourself, on this trip, who else was in your travel party? BUREAU GUAM
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19 Q : Including yourself, how many people traveled with you in your immediate party~ BUREAU GUAM
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Q : Including yourself, how many people traveled with you in your immediate party?
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Repeat
Mean = 1.38
Median = 1

1st Time
83%
21 Q : Including this trip, how many times have you visited Guam? BUREAU GUAM
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Q: Including this trip, how many times have you visited Guam?
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TRIPS TO GUAM 0 SEGMENTATION

GVEB VISITOR SATISFACTION STUDY
Q9 Including this trip, how many times hawve you been to Guam?

HOMEYMOO
TOTAL FIT FAMILY I
Q8 1sttime 83% 7% B2% 100%
Repeat 17% 23% 18%
Total 110 43 56 2
Q8 Mean 1.38 1.63 1.30 1.00
Median 1 1 1 1

*Prepared by Anthology Research™

23 Q: Including this trip, how many times have you visited Guam?
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Mean number of nights = 3.77
Median number of nights = 4
55%
22% 23%
One to two nights Three nights Four or more nights

() ~—
Q: How many nights did you stay on Guam? LA_] ‘ ég{%% N &



10.00

9.00

8.00

7.00

6.00

5.00

4.00 . ————————————¢ e

3.00

2.00

1.00
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-—MEAN 3.99 4.04 3.77 3.93
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LENGTH OF STAY 0 SEGMENTATION
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GVE VISITOR SATISFACTION STUDY
SA How many nights did you stay on Guam?

HOMEYMOO
TOTAL FIT FAMILY M

SA 1-2 nights 22% 26% 9%
3 nights 23% 35% 20%

4+ 55% 40% 1% 100%

Total 110 43 56 2

SA Mean i 364 4.27 7.00

Median 4 3 4 7

*Prepared by Anthology Research™
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Q: How many nights did you stay on Guam? e BUREAU
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27 Q: What is your occupation? BUREAU GUAM






