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Background and Methodology

ÅAll surveys were partially interviewer administered.  Upon completion of 

ǘƘŜ ǎǳǊǾŜȅǎΣ !ƴǘƘƻƭƻƎȅΩǎ ǇǊƻŦŜǎǎƛƻƴŀƭ WŀǇŀƴŜǎŜ ǎǇŜŀƪƛƴƎ ƛƴǘŜǊǾƛŜǿŜǊǎ 

double-checked each questionnaire for consistency and completeness, 

while the respondent is present.

ÅA total of 1,100 departing Japanese visitors were randomly interviewed at 

ǘƘŜ DǳŀƳ !Φ.Φ ²ƻƴǇŀǘ LƴǘŜǊƴŀǘƛƻƴŀƭ !ƛǊǇƻǊǘΩǎ ŘŜǇŀǊǘǳǊŜ ŀƴŘ ǿŀƛǘƛƴƎ ŀǊŜŀǎΦ

ÅThe margin of error for a sample of 1,100 is +/- 2.95 percentage points with 

a 95% confidence level.  That is, if all Japanese visitors who traveled to 

Guam in the same time period were asked these questions, we can be 95% 

certain that their responses would not differ by +/- 2.95 percentage points.
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Objectives

ÅTo monitor the effectiveness of the Japan seasonal campaigns in 

attracting Japanese visitors, refresh certain baseline data, to better 

understand the nature, and economic value or impact of each of the 

targeted segments in the Japan marketing plan.

ÅIdentify significant determinants of visitor satisfaction, expenditures 

and the desire to return to Guam.
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Key Highlighted Segments

ÅThe specific objectives were:
ÅTo determine the relative size and expenditure behavior of the following 

market segments:
o Families (Q11 Traveling w/ spouse/ child/ other family)

o Office Lady/ Salary Woman (Gender/ D1 Office worker- non-managerial)

o Group Tour (Q12)

o MICE (Q8 Convention/ Conference/ Trade Show/ Incentive Trip)

o Silver (QF Age 60+)

o Wedding (Q8- Get married/ attend wedding)

o Repeat Visitor (Q9)

ÅTo identify the most significant factors affecting overall visitor satisfaction. 

ÅTo identify (for all visitors from Japan) the most important determinants of 
on-island spending.
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Key Highlighted Segments

QTR1 (Oct18-Dec18) QTR2 (Jan19-Mar19) QTR3 (Apr19-Jun19) QTR4 (Jul19-Sept19)

Family 50% 39% 48% 44%

Repeat 46% 39% 42% 42%

Office Lady 19% 14% 24% 18%

Wedding 10% 7% 9% 2%

Silver 2% 2% 2% 2%

Group 20% 20% 21% 17%

MICE 0% 1% 2% 0%
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PROFILE OF RESPONDENTS

SECTION 1



GENDER

Male
36%

Female
64%
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MARITAL STATUS

Married
42%

Single
58%

Q:  Are you married or single?8



MARITAL STATUS ðTRACKING 

Q:  Are you married or single?9

QTR1 (Oct18-
Dec18)

QTR2 (Jan19-
Mar19)

QTR3 (Apr19-
Jun19)

QTR4 (Jul19-
Sept19)

YTD

Married 48% 37% 50% 42% 44%

Single 52% 63% 50% 58% 56%
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MARITAL STATUS ðSEGMENTATION 

Q: Are you married or single?10



AGE

39% 38%
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Q:  And what was your age on your last birthday?11



AGE ðTRACKING 

Q:  And what was your age on your last birthday?12

QTR1 (Oct18-
Dec18)

QTR2 (Jan19-
Mar19)

QTR3 (Apr19-
Jun19)

QTR4 (Jul19-
Sept19)

YTD

MEAN 32.39 30.36 33.09 30.83 31.68

MEDIAN 30 26 30 27 29
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AGE ðSEGMENTATION 

Q: And what was your age on your last birthday?13



HOUSEHOLD INCOME
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Q :  What was your approximate annual household income, before taxes?14



HOUSEHOLD INCOME ðSEGMENTATION 

Q: What was your approximate annual household income, before taxes?15



TRAVEL PARTY

42%

33%

22%
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Q: In addition to yourself, on this trip, who else was in your travel party?16



TRAVEL PARTY ðTRACKING 

Q:  In addition to yourself, on this trip, who else was in your travel party?17

QTR1 (Oct18-Dec18) QTR2 (Jan19-Mar19) QTR3 (Apr19-Jun19) QTR4 (Jul19-Sept19)

Friend/ Assoc 38% 48% 34% 42%

Spouse 37% 27% 36% 33%

Girlfriend/ Boyfriend 7% 7% 10% 10%

Child <18 19% 17% 20% 22%

Other adult family 15% 14% 14% 10%

Officemate 7% 6% 11% 5%

Child- adult 2% 2% 2% 2%

Alone 2% 2% 2% 1%
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TRAVEL PARTY ðCHILD UNDER 18
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Q :  In addition to yourself, on this trip, who else was in your travel party?18



TRAVEL PARTY SIZE

Alone, 1%

Two persons, 59%

Three or more, 40%

Q :  Including yourself, how many people traveled with you in your immediate party?19

Mean = 3.83
Median = 2



TRAVEL PARTY SIZE ðTRACKING 

QTR1 (Oct18-Dec18) QTR2 (Jan19-Mar19) QTR3 (Apr19-Jun19) QTR4 (Jul19-Sept19)

MEAN 3.94 4.64 3.83

MEDIAN 2 2 2
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Q :  Including yourself, how many people traveled with you in your immediate party?20



TRIPS TO GUAM

1st Time
58%

Repeat
42%

Mean = 2.46
Median = 1

Q :  Including this trip, how many times have you visited Guam?21



TRIPS TO GUAM ðTRACKING 

QTR1 (Oct18-
Dec18)

QTR2 (Jan19-
Mar19)

QTR3 (Apr19-
Jun19)

QTR4 (Jul19-
Sept19)

YTD

First 54% 61% 58% 58% 58%

Repeat 46% 39% 42% 42% 42%
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Q: Including this trip, how many times have you visited Guam?22



TRIPS TO GUAM ðSEGMENTATION 

Q: Including this trip, how many times have you visited Guam?23



LENGTH OF STAY

11%
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Q:  How many nights did you stay on Guam?24

Mean number of nights = 3.31
Median number of nights = 3



LENGTH OF STAY ðTRACKING 

QTR1 (Oct18-
Dec18)

QTR2 (Jan19-
Mar19)

QTR3 (Apr19-
Jun19)

QTR4 (Jul19-
Sept19)

YTD

MEAN 3.39 3.42 3.19 3.31 3.32

MEDIAN 3 3 3 3 3
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Q:  How many nights did you stay on Guam?25



LENGTH OF STAY ðSEGMENTATION 

Q:  How many nights did you stay on Guam?26



OCCUPATION ðTop Responses (10%+)

Q:  What is your occupation?27

21%

18%

12%

10%

0%

5%

10%

15%

20%

25%

Student Company: Non-Mgr Company: Sales Company: Engineer



TRAVEL PLANNING

SECTION 2


