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Sustainability

Ethical Eco

Environment Economy

Recycle

Plastic _ Decarbonization
Social



UN Tourism Definition

the needs of visitors, the indusiry, the
environment and host communities”




° World Travel & Tourism
Tlp! ' Council, 2015

Customers
Suppliers
Staff



Sustainable Tourism Market Growth Outlook

*Forecast of Sustainable Tourism Market Size (2023-2030)
» Valued at USD 1585 billion in 2023
» Expected to reach USD 3389 billion by 2030
« Expanding at a CAGR of 13.2% during the forecast period

Sustainable tourism = A transformative force in the Future Data Stats:

travel industry https://www.futuredatas
tats.com/sustainable-tou
rism-market



What is Greenwashing?

®* Greenwashing = Promoting environmental or sustainability claims without substance
« Using vague terms like “eco-friendly” or “sustainable” without justification
« Displaying solar panels on websites to imply sustainability

*In the UK, stricter enforcement began in late 2023 for terms like “carbon neutral,” “net ze
ro,” and “nature positive”

«Companies must prove effectiveness of carbon offsetting or face regulatory action
Solimar International Article

https://www.solimarinternational.com/what-is-greenwashing-3-tips-to-discern-sustainable-tourism-practices/




How to Identify Genuine Sustainable Tourism

Three Key Questions:

1.Are sustainability goals important to operations and suppo
rted by a clear roadmap?

2.Are sustainabllity claims transparent and data-backed?
3.Are claims supported by credible third-party certifications
and standards?

https://www.solimarinternational.com/what-is-greenwashing-3-tips-to-discern-sustainable-tourism-practices/



*Singapore Hotel Association (SHA) and Singapore Tourism Board (STB)
set two main goals:
« Sustainability Certification:
« By 2025, 60% of hotel rooms to obtain
internationally recognized certification
(up from <10%)
« CO2 Emissions: \\
. Tracking began in 2023 £ 1))
« Reduction by 2030
* Net-zero by 2050

‘Released on March 21, 2022




Singapore Association of Convention and Exhibition Organisers and Suppliers (SACEO
S) and STB

- set three goals:
« Sustainability Standards:
« Established by 2023
« International recognition by 2024
« Certification:

- By 2025, all 6 MICE venues and 80% of SACEOS 1\
members to obtain international/domestic J%)
certification

« Waste and CO2 Emissions:

« Tracking began in 2023

« Reduction by 2030

* Net-zero by 2050

*Released on December 1, 2022
«GSTC MICE Standards supported by STB (Feb 2024)




® Japan Tourism Agency

* InJune 2020, Japan established the Japan Sustainable Tourism Standard

for Destinations (JSTS-D), aligned with international standards (GSTC).
* Promotion of Model Projects for Sustainable Tourism:
* 10 model projects in 2023
* 6 model projects in 2024

In March 2023, the government formulated the New Tourism Nation Promotion Basic Plan, which includes
the “Strategy for Sustainable Regional Tourism Development” as one of its core policies.
*Japan is gaining global attention as a leading region in sustainable tourism.

National Goals and Regional Targets (by 2025)

1. Number of regions working on sustainable 100 regions (including 50 regions with internati
tourism development onal certification or awards)












Founding Organizations:

e o

UNWTO, UNEP, Rainforest Alliance

+
a codlition of 32 pariners






standards



1. GSTC-Recognition— Compliance with the GSTC Standard

2. Accreditation - Quality mark for certifications meeting standards of
independence, tfransparency, and competence - in both the standard and its
process.

3. GSTC Sustainable Tourism Training Program- Developing capabilities for all

stakeholders

4. Making Destinations Sustainable —Destination assessments provide reports as tools

for continuous improvement.




(Accreditation Body)

1.
procedures fr%é%%g'f Unknown 7 frﬁg;%%g?i ’
credibly verified competent procedures ° Competent 2
GSTC-Accredited Non-accredited Certificati
Cerlifying Bodies on Bodies
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Hotels/Accommodation and Tour Operator(14) Destination( 3)






GSTC Sustainable Tourism Training Program (STTP)

GSTC Sustainable Tourism Course (STC)

English, Spanish, German, French, Italian, Greek, Swedish, Korean, Turkish,
Japanese, Chinese, Indonesian, Malay, Russian, Thai, Vietnamese, and Arabic

Sustainable Tour
Operator Course
(TOC)

Destination Sustainable MICE
Stewardship Course Course (MICE)

GSTC Sustainable
Hospitality Course (SHC)

Accessible &
Inclussive Travel

DEIl

Course (AIT) Course (DE|)

Applied DEl in Travel Sustainable Business Private or Custom

Travel Course (SBT) Liellgligle




# of the trainees # of the course

2016: 90 2016: 5

2017: 407 2017: 11
2018: 411 2018: 17
2019: 815 2019: 35
2020: 822 2020: 28
2021: 1,308 2021: 46
2022: 1,425 2022: 62
2023: 1,810 2023: 78

2024: 2,365 2024: 73


















Four sets of GSTC Standards have been developed:

GSTC Hotels & Tour GSTC Destination GSTC MICE GSTC Attraction

Operators Standard Standard Standard Standard
(2008, 2012, 2016) (2013, 2019) (2024) (2024)

(The GSTC Standard for Food & Beverage Service Providers in Tourism is under development.)




(A) Sustainability Management

(B) Social & Economic Benefits
Maximize benefits to the host community and minimize negative impacts

(C) Cultural Heritage

Maximize benefits to communities and culture; minimize negative impacts

(D) Environment
Maximize benefits to the environment and minimize negative impacts




Basis for certification
For training, education, awareness
Guidelines for legal and regulatory codes
Measurement & Evaluation

Market Access clarity
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Sustainable Business Management

The JTB Way and Sustainability x DEIB

Cycle of sustainable

JTB Group Mission growth for the JTB
strive to foster peace and global interconnectedness K Group and its
The JTB Group Mission employees

— Vision Statement i

Base business
activities on
sustainability

Vision Statement

‘-

Pioneering Ways to bring people, places and possibilities together in a New Era---—

Our Promise to the C Customer
(Brand Promlso)

\ Our Promise to the customer “Perfect moments,always”
"ONE JTB Values ) |

We continue to build on this legacy by creating value and
connections and leading the way on our shared journey |

towards qgreater sustainability.

JTB Group Code of Conductl

Business domain

ONE JTB Values

|/
Engagement ,

Maxi | Switch to exchange creation business that achieve
the power of Alignment betwee

each business and » - I
individual employee vectors ,m SUStaI nabl I Ityl based on —D E I B

customers enjoy new excitement

Diverse and

dynamic brand
that continues to
create and
challenge
exchange

Buipueligay

Brands attract a more diverse workforce



Sustainable Business Management




JTB's Aspirations
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MOU with GSTC

202578115 -anemecor,. MOU Signing Ceremony (Held Online)






Tour Development Practices

2025/8/15

X

We actively choose
hotels that address
environmental
issues

e

We focus on local
ingredients and
food culture

copyright © JTB Corp. all rights reserved.

I~

We enjoy and
embrace the
cultural and

traditional heritage
of the area

I~

We aim to reduce
CO2 emissions by
using trains for
travel.
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GSTC-I A9 Information and Interpretation :

JTB Website — Guidelines for Sustainable Travel

Malama Hawaii “The Spirit of Caring for Hawaii”

https://www.jtb.co.jp/operate/information/sdgs/kaigai/hawaii/?utm source=qr&utm medium=offline&utm campaign=hanbai 130g

4 N

Keep Your Distance:
Hawaii’s Marine Life Rules

SSee e (WA 2 rreters Five Actions to Become a “Pono Traveler”

*Dolphin : Minimum 45 meters

\/_J Do not enter Bring your own eco-bag,

restricted areas reusable bottle

Avoid using sunscreens that ¢ When visiting forests, clean

ontain harmful ingredients mud off the soles of your

shoes
44
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https://www.jtb.co.jp/operate/information/sdgs/kaigai/hawaii/?utm_source=qr&utm_medium=offline&utm_campaign=hanbai_130g

Activities Continuing for Over 40 Years

2025/8/15 copyright © JTB Corp. all rights reserved. 45



Partnership Agreement with Hotel Suppliers

The partnership's common goals

1. Contributing to the local economy by
actively using local materials and
services

2. Preserving and nurturing local culture and
traditions

3. Protecting nature and the environment,
which are the foundations of tourism

4. Properly managing and sustainably using

tourism resources while minimizing an 1.000
. . N )
environmental impact
5. Establishing fair labor conditions and As of
creating a healthy and comfortable work October 2024

environment

2025/8/15 copyright © JTB Corp. all rights reserved. 46




Promote understanding of GSTC Standard in JTB

85

passed STC
in Japan,2023

34%
o’

29 people
from JTB

2025/8/15 copyright © JTB Corp. all rights reserved. 47



Employee Training

Introduction to "GSTC Certification" and “ITB Group Sustainabirity”
"GSTC Standards" - "What JTB Employees

Need to Know
N\, \

"Environmental Policy and Guidelines”
=z

2025/8/15 copyright © JTB Corp. all rights reserved. 48



Employee Activities : Sustainability Month

2025/8/15 copyright © JTB Corp. all rights reserved. 49



JTB Sustainability Report

https://www.jtbcorp.jp/jp/sustaina
bility/pdf/report_2024 en.pdf

2025/8/15 copyright © JTB Corp. all rights reserved. 50






Challenges (Before the Audit)

1) Understanding of sustainable tourism among employees
2) Development of internal management systems

3) Involvement of a diverse supply chain

4) Resources, time, and cost required for certification

5) Complexity of evidence required for multiple indicators

6) Scheduling tour audits to meet all required days, numbers, and

element

2025/8/15 copyright © JTB Corp. all rights reserved.



Audit Results

Obtained "GSTC Tour Operator Certification” for domestic tours

(as of November 1, 2024)

Awarded by Bureau Veritas, an international certification body recognized by the Global Sustainable Tourism Council

2025/8/15 copyright © JTB Corp. all rights reserved. 53



