
GUAM VISITORS BUREAU 2017 ANNUAL REPORT

DESTINATION DEVELOPMENT | MARKETING | RESEARCH & STATISTICS
FINANCIALS | MEMBERSHIP DIRECTORY | GUAM EVENTS CALENDAR



Governor & Lt. Governor’s
Message 2
Senator Dennis G.
Rodriguez, Jr.’s Message 3
Chairman’s Message
and Board of Directors 4
Management’s Discussion
& Analysis 6
Management & Staff
Organizational Chart 10

Tourism 2020 12

Destination Development 14
 Sports & Events
 Cultural & Heritage
 Commitee
 Tourism Industry Relations

Marketing Department 22
 Japan Market
 Korea Market
 Taiwan Market
 China Market
 Russia Market
 North America Market
 Philippines Market
 Hong Kong Market
 Pacific Market
 Digital Strategy in Review
 Shop Guam e-Festival
 Håfa Adai Pledge
 #instaGuam 2018

Research & Statistics 39

Financial Summary 48

The HOT Bond 49

Financial Statements 50

Membership Directory 52

Guam Events Calendar 60

CONTENTS



BIBA GUAM VISITORS BUREAU!

tourism has consistently
grown and continues to
thrive year after year.

The Guam Visitors Bureau has 
continually pushed the envelope in 
promoting, protecting and preserving 
all that is Guam...

Message from the Office of the Governor Message from Senator Dennis G. Rodriguez, Jr.

Chairman, Committee
on Health, Tourism,

Military Affairs
and Senior Citizens

Buenas yan Håfa Adai! As our island’s primary industry,

This wouldn’t be possible without the hard work of the Guam Visitors Bureau 
and its partners, who have helped strengthen and sustain the lifeline of our 
island’s economy for decades.

Despite challenges this past year of global events and changes in different 
visitor markets, Guam was still able to achieve its best fiscal year yet 
reaching 1.56 million visitors. This says a lot about our island’s hospitality, and 
we commend the men and women in tourism for working hard to welcome 
new people and showcase our culture to the rest of the world.

We congratulate the Guam Visitors Bureau on another great year of breaking 
records in visitor arrivals! On behalf of the people of Guam and our entire 
Administration, we extend a warm Un dangkulu na si Yu’os Ma’åse’ to the 
hardworking members of the Guam Visitors Bureau for all your dedication, 
hard work, and commitment to our island’s thriving tourism industry.

Si Yu’os Ma’åse’

EDDIE BAZA CALVO
Governor of Guam

RAY TENORIO
Lt. Governor of Guam

Buenas yan Håfa Adai!

For 55 years, from the Guam Tourist Commission to the Guam Visitors Bureau, 
Guam’s visitor industry has flourished into over 1.5 million visitor arrivals annually.  
It is the determination of the Guam Visitors Bureau and many individuals, 
organizations and industry partners here at home and abroad, who have 
contributed to this success.

Again with record-setting arrivals in 2017, the Guam Visitors Bureau has 
relentlessly displayed their astuteness in promoting Guam and her beauty for all 
the world to see producing these records as a tangible means for our partners to 
continue their support of building and promoting Guam.

The work that every member of every part of our tourism fabric contributes to the 
growing, but challenging landscape of tourism on Guam is to be commended for 
their tenacity and willingness to ensure that each smile, handshake and utter of 
‘Håfa Adai yan Si Yu’os Ma’åse’ is felt deep within each visitor, forever instilling in 
them the warmth and love of our island people.

Every man, woman and child who call Guam home is called to action to ensure 
our home is well-preserved for those who long to experience a place flourishing 
with ‘guinaiya, lina’la’, yan minagof’ and for the sacred preservation of our island 
home for all our future generations.

- our history, culture, language, air, land and sea in the promotions, events and grants they sponsor throughout the 
year.

As we confront the many challenges the year brings, may we always remain steadfast as resilient people of Guam.

Si Yu’os Ma’åse’ to all the employees at GVB, our visitor industry partners and all our people for being the warm, 
loving and most hospitable people in the world!

Si Yu’os Må’ase’!

DENNIS G. RODRIGUEZ, JR.
Senator, 34th Guam Legislature

DENNIS G.
RODRIGUEZ, JR.

Senator,
34th Guam Legislature

EDDIE BAZA CALVO
Governor of Guam

RAY TENORIO
Lt. Governor of Guam
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MONTE MESA
Vice Chairman

MAYOR ROBERT HOFMANN

SATORU MURATA

EDUARDO (CHAMP) CALVO

BRAD KLOPPENBURG

TATSUO (TAK) TAKANO

THERESA ARRIOLA
Secretary

YOUNG SOOK HONG (KU)

WILLIAM NAULT

SAMUEL SHINOHARA
Treasurer

BARTLEY JACKSON

KATARINA SGRO

Message from the Chairman of the Board Board of Directors

MILTON MORINAGA
Chairman,

GVB Board of Directors

GVB has been working hard 
with its government and tourism 
industry partners to make Guam a 
better place to live, work and visit.

Håfa Adai!

On behalf of the Guam Visitors Bureau Board of Directors, and its 
management and staff, we proudly present you with the Fiscal Year 2017 
Annual Report.

We are proud that Fiscal Year 2017 has become the top fiscal year in Guam’s 
tourism history as we welcomed about 1.56 million visitors to our island 
paradise. Calendar Year 2017 is also something worth highlighting, as it 
became the best year in visitor arrivals with 1.54 million visitors. The growth 
and diversification of our source markets has helped us reach these new 
milestones, despite challenges outside of our control.

As we celebrate our 55th anniversary in 2018, we are reminded of the many 
ways tourism works for the people of Guam. 

Millions of dollars go into keeping our local residents and visitors safe, fixing 
our streetlights, crosswalks and sidewalks, protecting our environment, 
maintaining our roadways and supporting our 4,000 year old Chamorro 
culture. Tourism has boosted our economy and provided over 21,000 job 
opportunities for the community. 

I want to personally thank the hard working men and women in Guam’s 
tourism industry for taking our island to a whole new level and congratulate 
them on a job well done. 

Meanwhile, our work continues to showcase our unique attractions in this 
safe, clean, family-friendly environment and transform Guam into a world-
class destination of choice. We are determined to increase airline seats and 
room inventory, reinvest into our aging infrastructure and improve the overall 
Guam product.

Si Yu’os Ma’åse’

MILTON MORINAGA
Chairman, GVB Board of Directors
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The Guam Visitors Bureau (GVB), a non-profit membership 
corporation, is the official tourism agency for the U.S. Territory 
of Guam. Among its responsibilities, GVB is charged with setting 
tourism policy and direction; developing and implementing 
Guam’s tourism strategic and marketing plans; managing 
programs and activities that enhance and showcase Guam’s 
people, place and culture in order to deliver an incomparable 
visitor experience; and coordinating tourism-related research, 
planning, events and outreach activities. GVB serves as a 
critical bridge linking government, the tourism industry, visitors 
and the local community, and aims to contribute successfully to 
a good quality of life for residents through tourism.

ADMINISTRATIVE HIGHLIGHTS
In FY17, the Guam Visitors Bureau was 
honored to become the first tourism 
office to win the President’s “E” Award, 
the highest recognition any U.S. entity 
can receive for making a significant 
contribution to the expansion of U.S. 
exports. U.S. Secretary of Commerce 
Wilbur Ross presented the recognition 
to GVB at a ceremony in Washington, 
D.C., May 22, 2017.

“The Guam Visitors Bureau has 
demonstrated a sustained commitment 
to export expansion,” said Secretary 
Ross in his congratulatory letter to 
GVB announcing its selection as an 
award recipient. “The “E” Awards 
Committee was very impressed with 
GVB’s Tourism 2020 strategic plan 
development and engagement, which 
resulted in exceptional year-over-
year growth in tourism to Guam. The 
organization’s innovative and broad-
reaching program to capture larger 
segments of the Chinese tourism 
market was also particularly notable. 
GVB’s achievements have undoubtedly 
contributed to national export expansion 
efforts that support the U.S. economy 
and create American jobs.” 

In 2017, Guam also celebrated 50 years 
of tourism, and the island has come 
a long way since the first Pan-Am jet 
landed with 109 Japanese travel agents 
and media. In FY17, Guam welcomed a 
record 1.56 million visitors, and in fact, 
FY13-FY17 were all recorded within the 
Top 10 banner years for visitor arrivals. 

However, it will be a challenge to repeat 
this success in FY18 due to external 
forces that have slowed our growth. 
That being said, GVB is confident that 
with the continued support of the 
government and the travel industry, 
destination Guam will recover.

RESEARCH
GVB conducts the Tourism Economic 
Impact Study in order to measure the 
effects of tourism on our island. This 
TSA (Tourism Satellite Account) report 
provides valuable key performance 
indicators relative to visitor 
expenditures, government revenues 
and job creation. GVB used to conduct 
the study every five years, but the 
information is so valuable that the study 
will now be updated annually. The latest 
2016 report presents a direct correlation 
between tourism expenditures and 
overall visitor arrivals. 

For FY2016, total tourism economy 
sales or the total impact of our visitors 
equated to around $1.8 billion, an 8.4% 
increase from FY2015. For that same 
time period, our visitor arrivals grew 
by 10.1%. The tourism industry directly 
contributed to 12.1% of the total island’s 
GDP, a 0.9% growth over 2015’s 11.2% 
share. 

This growth in the tourism industry 
along with visitor spending supported 
around 21,100 jobs, an additional 650 
jobs for our economy compared to 2015. 
In other words, tourism supports around 
34% (1 in every 3 jobs) of all employment 

on Guam. The TSA report stated that 
visitor spending directly supported 
100% of employment in hotel lodging, 
50% of retail employment and about 
42% of employment in the food and 
beverage industry. This equates 
to around $617 million in the form 
of tourism labor income or the 
compensation to our workforce.

The last time the study was conducted 
back in 2015, tourism expenditures 
generated around $246 million in 
government revenue. As of 2016, those 
revenues grew by 5.69% to around 
$260M. With the revised arrivals 
projections and current supply of 
airline seats and rooms, GVB forecasts 
the FY18 Tourist Attraction Fund 
collections to be between $40-42 
million, based on current information 
and trends.

In FY17, GVB also completed the 
Survey of Tourism Attitudes of 
Resident (STAR) report, which is 
designed to ascertain how the people 
of Guam feel about the tourism 
industry. The survey is used to gain 
valuable insight regarding how 
residents view the tourism industry, 
and its impact on Guam’s economy, 
preservation of culture, environment 
and quality of life. The last STAR 
survey was conducted by GVB in 2010.

Among its highlights, the STAR 
survey noted increased favorability 
toward tourism, with 69% of residents 
believing that tourism has a positive 
impact on them and their families and 
Guam overall. Most residents that took 
the survey also agreed that tourism 
creates many well-paying jobs. Based 
on information from the STAR survey, 
it was recommended that GVB focus 
more on traditions, history and food 
when promoting Guam’s culture to 
visitors, as well as arts and crafts for 
community sponsored events.

MARKETING HIGHLIGHTS
Japan
Japan’s total outbound travel was 
up approximately 4.5% in 2017 with 
17.89 million Japanese overseas 

travelers. Top destinations for 
Japanese travelers included Korea, 
Taiwan, Hong Kong, Vietnam, 
and Hawaii. A significant factor 
contributing to Japan outbound 
travel is the country’s aggressive 
approach to inbound tourism, with 
over 24 million international visitors 
choosing to travel to Japan in 2016, 
accounting for a 21.8% year-on-year 
growth. Intense inbound Japan travel 
creates tremendous outbound travel 
opportunities for Japanese residents 
providing intense competition for 
destinations to capture the stable 
and valuable Japan outbound travel 
market. 

Guam in the Japan market suffered 
from a severe loss in airline seat 
capacity beginning in 2012, where 
there were more than 1.3 million 
seats available on direct flights. Since 
then, Guam has experienced a steady 
decline of approximately -9% air seats 
every year. In 2016, there were 972,436 
seats available to travel to Guam 
from Japan, but in 2017 only 860,747 
seats existed in the market equating 
to a year-on-year -13% loss of direct 
access to our island destination. 
These figures exclude charter 
operations, which occur on a seasonal 
basis with Guam’s airline partners.

For FY17, GVB introduced a 2-year 
strategic plan to reverse the negative 
arrivals trend in the Japan market, 
with the primary initiative to develop 
additional air service. The airline 
charter incentive program was 
successful in encouraging travel 
agents to add extra flights, and the 
number of Guam charters almost 
doubled from 112 in CY16 to 196 in 
CY17. GVB also worked closely with 
existing carriers to support their 
sales and marketing efforts, while 
at the same time continued meeting 
with potential new carriers together 
with the Guam International Airport 
Authority (GIAA).  

Although the main reason for Japan 
visitor arrivals decline is the loss of 
direct air service, there are other 

factors to be considered. This 
includes the depreciation of Japanese 
yen, geo-political issues such as 
terrorism, security and foreign affairs. 
Furthermore, the North Korea missile 
threats were heavily detrimental to 
Guam in the Japan market causing 
cancelations with school groups, MICE 
trips and general consumers. These 
market conditions are considered 
uncontrollable but work against the 
sales, public relations and marketing 
work completed in-market.

In FY2017, GVB focused on targeted 
sales efforts through education to 
traditional travel agents and working 
with online travel agents such as 
Expedia, Rakuten and DeNA to 
promote and sell Guam. The annual 
advertising strategy shifted to focus on 
online and digital channels providing a 
dynamic opportunity to shift targeting 
and messaging based on market 
conditions and product changes. GVB 
did not ignore traditional media such 
as TV, newspapers and magazine. 
Instead, the Japan marketing team 
identified public relations tie-up 
opportunities to gain exposure for 
Guam. Successes are noted in the 
regional ports of Fukuoka, Osaka, 
Nagoya and even Tokyo where Guam 
was featured in television programs, 
and travel-related print publications. 
GVB participated in 12 tradeshows, 
conducted 57 seminars about Guam, 
had 16 cooperative projects and 
executed 8 online promotions. These 
efforts garnered over $118 million in 
exposure for Guam throughout Japan.

Korea
South Korea’s total outbound travel 
increased to an amazing 26.5 million 
(+18.4%) in CY17. Considering that 
the country’s total population is 51.4 
million, that means more than 50% of 
the population traveled overseas. To 
put this in perspective, Japan’s CY17 
total outbound was 17.89 million with a 
population of 126 million.

Guam’s Korea Market ended Fiscal 
Year 2017 with record-breaking arrival 
numbers that dramatically increased

JON NATHAN DENIGHT
President &

Chief Executive Officer

ANTONIO MUÑA, JR.
Vice President

Management's Discussion & Analysis
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Management's Discussion & Analysis

the market share to 41.6% of Guam 
total arrivals. Korean arrivals have 
rapidly grown over the past year 
from 544,957 in CY2016 to a 684,443 in 
CY2017, an overall increase of 25.6%. 
In December 2016, GVB conducted 
a "Hafa Millionth" Event, celebrating 
the 500,000th Korean visitor and their 
family. 

New airlift service from Jeju Air and 
Jin Air contributed to additional seat 
capacity. On July 6, 2017, Jeju Air 
increased their Incheon-Guam fleet by 
adding an additional aircraft, making 
a total of (3) daily flights. Jeju Air had 
also increased their Busan-Guam 
route to daily flights. On October 29, 
2017, Jin Air had also increased their 
Busan-Guam route to daily flights. 
On September 12, 2017, Air Seoul 
launched the Incheon-Guam route 
with six daily flights a week and 
increased to daily flights on October 
30, 2017, which provided additional 
56,000 seats per year. 

The breaking record arrival 
performance is attributed to focused 
efforts and aggressive activity 
development in travel trade across the 
country to attract Korean visitors to 
Guam as well as to raise awareness 
of the beautiful island among Koreans 
through targeted media campaigns, 
travel trade co-op, consumer 
activities, location filming, and FAM 
tours. In FY2017, GVB Korea had a total 
of 95 cooperative projects including 
TV home shopping, social commerce 
promotions, billboard advertisement, 
and incentive support programs.

Other Markets
Guam remains active in the Pacific 
Market as a member of the Pacific 
Asia Travel Association (PATA) and the 
PATA Micronesia Chapter. There has 
been remarkable progress for Guam 
and the region, participating in the 
ITB Asia 2016, PATA Annual Summit 
2017, PATA Executive Board Meeting, 
PATA Micronesia Chapter Tri-Annual 
Meetings, and PATA Travel Mart 2017 
where GVB had won the PATA Gold 
Award for Shop Guam e-Festival 

Campaign in the Marketing Media-
Mobile Travel Application category 
competing against 220 submissions 
from 77 organizations. Guam 
increased its presence in the North 
America travel trade arena through 
its participation in major travel trade 
shows like USTA’s IPW, DEMA Show, 
Scuba Show, and also continued 
expanding into the MICE and LGBTQ 
markets through participation in IMEX 
America and IGLTA Travel Show. 
On May 22, 2017, U.S. Secretary of 
Commerce, Wilbur Ross, presented 
GVB with the “President’s “E” Award, 
the highest recognition any U.S. entity 
can receive for making a significant 
contribution to the expansion of U.S. 
exports.

GVB continues to strengthen Guam’s 
brand position to Filipino travelers, 
forging new trade and media 
partnerships. GVB participated in the 
TTM 2017, a B2B travel mart catering 
specifically to hospitality, tourism and 
travel stakeholders, which provided 
the opportunity to engage with over 
650 Travel Agents in Manila and 
Davao. Guam participated in the 
Annual PTAA Travel Tour Expo, the 
largest travel trade show in Philippines 
and the Travel Madness Expo both 
held in Manila. The Russia market 
ended FY2017 with 3,151 visitors, a 
26.6% increase compared to FY2016. 
Economic situations in Russia 
improved and Russian citizens started 
to get used to expensive currency. 
GVB continued to show presence 
in the market by working with travel 
trade partners and conducting 
workshops during travel shows. Guam 
participated in travel exhibitions 
such as MITT in Moscow and PITE in 
Vladivostok, which Guam received an 
award for the second best booth of the 
expo.

China saw a reduction of charter 
flights in FY2017. With the limited seat 
capacity, arrivals decreased 11.8% 
from last year reaching 23,169 pax. 
Despite the arrivals, China market 
continues to be active having signed 
an MOU with Fliggy, China’s number 

one travel e-commerce platform of 
the Alibaba group, thus making Guam 
the first U.S. destination and the first 
island destination to build up strategic 
cooperation with Fliggy. In addition, 
GVB has partnered with movie studio 
Huayi Media Group and United Airlines 
for the movie “Beautiful Accident”. 
This project included a “Ride to 
Guam” contest that attracted 110,000 
participants and gained nearly 16 
million impressions.

Hong Kong and Taiwan had also seen 
a reduction in seat capacity with 
the cessation of Hong Kong Express 
LLC and suspension of Eva Air in 
June 2017. GVB continued to support 
partners in Hong Kong by participating 
in the ITE MICE, which Guam received 
with the “Most Romantic Holiday 
Award”. GVB showed its continued 
commitment to the Taiwan market by 
participating in major consumer shows 
such as the Kaohsiung International 
Travel Fair and Taipei International 
Travel Fair where top level government 
officials, including Governor Eddie 
B. Calvo, took the opportunity to also 
meet with the travel trade and airline 
partners in the market. This resulted 
in China Airlines announcement in 
December 2017 to increase its flight 
frequency effective March 25, 2018. 

DESTINATION DEVELOPMENT 
HIGHLIGHTS
Destination Development’s mission 
is to support the responsible 
development and enhancement of 
tourism attractions and experiences 
that build on our competitive product 
strengths, ensuring that Guam delivers 
on its brand promise. The importance 
of this department has been growing 
in need as the government lacks the 
resources to maintain infrastructure 
that is critical to tourism. Guam 
must improve its quality in order 
to attract a high spending visitor 
and thereby improve yield. GVB’s 
Destination Development Department 
is comprised of four committees: 
Destination Management, Culture and 
Heritage Committee, Visitor Safety and 
Satisfaction and Sports and Events.

The Destination Management 
Committee (DMC) focuses on 
improving tourism infrastructure, 
safety and satisfaction. Over the 
years, GVB has taken on additional 
responsibilities originally tasked to 
other Government of Guam agencies. 
In FY2017, GVB continued its 
commitment to complete maintenance 
projects that include the San Vitores 
landscaping, grass cutting and trash 
collection along major highways, 
and Hågatña and Tumon Bay beach 
cleaning.

CAPITAL ASSETS AND LONG-TERM 
DEBT
The Bureau is not capital intensive 
and therefore, significant capital asset 
activity did not occur in 2017, 2016 
and 2015. 

Additionally, the Bureau has no 
long-term borrowings. However, for 
additional information, please see 
GVB's full audit report at 
www.opaguam.org.

OUTLOOK
Before the North Korea news event in 
August, total arrivals for Guam were 
5% higher than 2016, with August 
ending at -0.5%, still making it the 
second best arrivals month in Guam’s 
history. However, the months following 
August showed decreases of -12.4% 
(Sept.), -7.4% (Oct.), -2.7% (Nov.), and 
-2.3% (Dec.). All our major source 
markets except Korea experienced 
serious declines in the months 
following August, with Japan -30% for 
the 1st Quarter of FY18. Despite this, 
the +23.1% increase in Korea arrivals 
offset some of these decreases, and 
1st quarter FY18 finished at -3.9% YOY. 
For FY18, based on current capacity 
and trends, the GVB Research 
Department forecasts visitor arrivals of 
1.44 million (-7.6% YOY).

Two major considerations in arrival 
forecasts are seat capacity and hotel 
room inventory, as these are the main 
supply factors. There have been both 
positive and negative developments 
in regards to flights to Guam. For 
Japan, Delta suspended its twice-

daily service from Narita and Hong 
Kong Express postponed its Nagoya 
flight planned for October. Moreover, 
United canceled direct service from 
Sapporo and Sendai, and decreased 
some capacity from Narita, Osaka 
and Nagoya. On a positive note, 
GVB together, with GIAA, was able 
to attract a second Narita departure 
with Japan Airlines, which will start in 
March 2018. Moreover, GVB continues 
to incentivize travel agents to fly 
charters, and are expecting 30,000 - 
40,000 charter flight seats in FY18. 

For the Korea market, Guam welcomed 
Air Seoul in September, the sixth 
Korean carrier to fly to the island. 
China Airlines announced that it will 
add a 5th frequency in March 2018 
after Governor Calvo’s Taiwan trade 
mission. This should offset some of 
the seats lost with the suspension of 
the Eva Air flights last June. United 
recently announced the suspension 
of the 2x a week Shanghai route, but 
a majority of mainland China visitors 
travel to Guam via Incheon airport.

While Guam has added many new 
airlines in the last 7 years, the island 
has not developed the additional room 
inventory needed to reach the Tourism 
2020 goal of 1.75 million visitors. GVB 
thanks GEDA and the Legislature for 
implementing the Special Hotel QC 

program, which helped incentivize the 
groundbreaking of Guam’s first new 
hotel in nearly a decade. Yet, the 350 
rooms provided by the Tsubaki Tower 
will still leave Guam short of the 1,600 
rooms needed, and the recent issues 
with H-2 labor have been a roadblock 
to attracting new hotel development. 
With occupancy and room rates at all 
time highs, the island is close to its 
limit in accommodations for Guam’s 
visitor industry.   

GVB anticipates FY18’s decline in 
arrivals can still be mitigated with 
increased efforts in promoting Guam 
as a world-class resort destination of 
choice. The volatile nature of the travel 
industry only strengthens our belief 
that we need to continue to invest into 
our main economic driver, in order to 
ensure manageable and sustainable 
growth for our island.

JON NATHAN DENIGHT
President & CEO

ANTONIO MUÑA, JR.
Vice President
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ADMINISTRATION DEPARTMENT MARKETING DEPARTMENT

MAURA
YI

Executive Secretary

JOSH
TYQUIENGCO
Communications
Coordinator/
Spokesperson

Director of Finance
& Administration

ROSE Q.
CUNLIFFE

Director of
Global Marketing

PILAR
LAGUAÑA

Contracts
Administrator

CHRIS
LIZAMA

Web & IT
Coordinator

AJ
ROSARIO

Administrative
Assistant - Finance
& Administration

ANNABEL
CERTEZA

Accounting Manager

LAURETTE
PEREZ

Accounting Manager

LISA
LINEK

Accounting Technician

JUANITA
SABLAN

Administrative
Assistant - Marketing

FRANCES
AGUON

Marketing
Associate

VACANT

Marketing Coordinator
(Greater China)

BREEANA
GARRIDO

Receptionist

JAMIELYN
PINAULA

Marketing Manager
(Taiwan & Hong Kong)

ELAINE
PANGELINAN

Marketing Manager
(Russia & Philippines)

REGINA
NEDLIC

Marketing Manager
(Pacific &
North America)

MARK
MANGLONA

Marketing Manager
(Korea)

COLLEEN
CABEDO

Messenger

GARRETT
AGUON

Marketing Coordinator
(Pacific &
North America)

MARIA
SAN NICOLAS

DENOTES MANAGEMENT POSITIONS

DESTINATION DEVELOPMENT
DEPARTMENTRESEARCH DEPARTMENT

Vice President

ANTONIO
MUÑA, JR.

Director of Tourism
Research

ANA
CID

Senior Tourism
Research Analyst

NICO
FUJIKAWA

Tourism Research
Analyst

SYDNEY
LEON
GUERRERO

Tourism Research
Assistant

CIL
DYDASCO

Tourism Research
Associate

DERRICK
CAMACHO

Senior Destination
Specialist - 
Chamorro Culture

DEE
HERNANDEZ

Senior Destination
Specialist - 
Infrastructure &
Maintenance

DORIS
ADA

Destination Specialist
- Sports & Events

KRAIG
CAMACHO

Destination Specialist
- Safety & Satisfaction

MERIZA
PEREDO

Administrative
Assistant - Destination
Development

MIRANDA
MUÑOZ

Marketing Manager
(China)

NADINE
LEON
GUERRERO

Marketing Coordinator
(Russia & Philippines)

GABRYEL
FRANQUEZ

Marketing Coordinator
(Korea)

NAKISHA
ONEDERA
GARRIDO

Marketing Manager
(Japan)

JUNE
SUGAWARA

Marketing Coordinator
(Japan)

KARIDA
BRENNAN

Marketing Manager
(Japan)

BRIAN
BORJA

2017

Organizational Chart
MANAGEMENT & STAFF

President &
Chief Executive
Officer

JON NATHAN
DENIGHT
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2020Tourism A world-class, first-tier resort 
destination of choice, offering a U.S. 
island paradise with stunning ocean 
vistas, for two million businesses and 
leisure visitors from across the region 
with accommodations and activities 
ranging from value to five-star luxury 
– all in a safe, clean, family-friendly 
environment set amidst a unique 
4,000-year-old culture.
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OCTOBER 2016

FY2017 MILESTONES - FIRST QUARTER

NOVEMBER 2016 DECEMBER 2016

Guam welcomed its best October in 
visitor arrivals – 122,534 visitors

GVB launches Visit Guam 2017 
campaign – The Year of Love 

10th Guam Ko’ko’ Kids Fun Run 
celebrated October 29th

11th Guam Ko’ko’ Road Races 
celebrated October 30th

5th Shop Guam e-Festival held 
December 1 – February 4 

Holiday Illumination Light Park returned 
to Tumon December 10 – January 15

Calendar Year 2016 visitor arrivals 
reached new record - 1.53 million

Best November in visitor arrivals 
recorded – 125,748

Guam won best booth design at 
2016 Taipei International Travel 
Fair Nov. 4-7

DEVELOPMENT
Destination
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GVB SIGNATURE EVENTS
 � Guam Live International 
Music Festival

 � Guam BBQ Block Party

 � United Guam Marathon

 � Guam Ko’ko’ Half 
Marathon 10K and 5K

 � Guam Ko’ko’ Kids Fun Run

 � New Year’s Eve Fireworks

 � 29th Guam Micronesia 
Island Fair

GVB SPONSORED EVENTS
 � World Food 
Championships

 � 14th Annual Guam 
Amateur Golf 
Championship

 � GAX Pow Wow Art Exhibit

 � Department of Agriculture 
Kids Fishing Derby

 � LGBT Guam Pride 2017 
Festival

 � Marianas Open Jiu Jitsu 
Tournament

 � Payless 5K Kick the Fat 
Run

 � 2017 Rick’s Reef Classic 
Surf Compeition

 � Royce Gracie & Mugsy 
Bogues Anti Bully 
Campaign

 � TrenchFest Sponsorship

 � Asia Rugby Council 
Meeting/Seminar

 � Department of Agriculture 
6th Annual Pig Hunting 
Derby

 � Konqer Obstacle Course 
Run

 � Upshift Entertainment 
Events

Sports and Events

SPORTS TOURISM – GRANTS
Guam Visitors Bureau worked with 
various local non-profit groups/
organizations to develop and/or 
enhance local sports activities, 
programs and events that bring value, 
raise credibility and spread awareness 
about Guam’s sporting facilities, 
events and products.

In 2017, GVB proudly sponsored 
Smokin’ Wheels (Guam Racing 
Federation), Tour of Guam (Guam 
Cycling Federation), Dragon Boat 
Racing (Guam ACES, inc), Cocos 
Crossing (Guam Cocos Crossing) and 
Guam Futures Tennis Tournament 
(Guam National Tennis Federation).

EVENT SPONSORSHIP &
EVENT SUPPORT
UNITED GUAM MARATHON
2017 kicked off the first year of United 
Airlines’ title sponsorship of the former 
Guam International Marathon.

4,335 runners with 812 full marathon 
runners, 1,044 half-marathon runners, 
1,092 10K participants and 1,387 5K 
participants making the 2017 Unite 
Guam Marathon event the largest 
turnout of international visitors for 
Guam. 

Runners from around the world – 
Australia, Canada, China, Czech 
Republic, Estonia, Finland, Germany, 
Hong Kong, Japan, Macao, New 
Zealand, Russia, Serbia, Singapore, 
South Korea, the Philippines and Palau 
enjoyed Guam’s biggest marathon 
event held each year in April.

Top Marathon Overall winners
Male
1: Hiroki Nakajima (2:30:33)

Female
1: Ryu Sungwha (3:01:54)

Top Half-Marathon Overall winners
Male
1: Shun Gorotani (1:09:17)

Female
1: Maria Yano (1:22:29)

Top 10K Overall winners
Male
1: Rui Yamagishi (0:33:23)

Female
1: Yumika Sugahara (0:44:03)

Top 5K Overall winners
Male
1: Masafumi Fukase (0:17:37)

Female
1: Tomoe Yokoyama (0:21:03)

GUAM BBQ BLOCK PARTY
The Guam Visitors Bureau annual 
Fourth of July themed Guam BBQ 
Block Party was back by popular 
demand in 2017. Partnered with the 
Micronesian Chefs Association and 
Tumon Pleasure Island Group, the 
highly attended event featured live 
art displays, live-music, Hot Diggety 
Dog Hot Dog eating competition and 
Guam’s Champion Grilling Competition. 
Securing the top spot as Guam’s Grill 
Champion was Master Chef Peter 
Duenas.

Guam Ko’ko’ Half 
Marathon 10K and 5K

Fun Facts
14SPONSORED

IN 2017

EVENTSJAN 2017

01

5GRANTED
AWARDS

7EVENTS EXECUTED
SIGNATURE

1

2

3

4

5

Guam BBQ Block Party

6 New Year’s Eve Fireworks

7

Guam Live International 
Music Festival

United Guam Marathon

29TH Guam Micronesia 
Island Fair

Guam Ko’ko’ Kids Fun Run
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Cultural and Heritage Committee (CHC)

The Cultural and Heritage Committee 
(CHC) is the division that ensures that 
Guam’s culture is represented in GVB’s 
local and overseas promotions.  The 
CHC provides support to marketing 
efforts by ensuring that the Guam 
cultural representation is accurate 
and that the cultural experience our 
visitors receive is consistent with the 
philosophies of our community.

Aside from overseas marketing 
representation, the Cultural and 
Heritage division offers opportunities 
for on island projects that are 
coordinated by other organizations 
or government agencies.  It awards 
qualified individuals, companies, or 
organizations with grant/sponsorship 
money related to promoting and 
perpetuating the Chamorro Culture.  

SUPPORTED ORGANIZATIONS 
AND EVENTS:
•  American Cancer Society – Plane Pull

•  Chamorro Optimist Club –
Cultural Workshops

•  DFS Guam – Chamorro Month Activities

•  Guam Arts Exhibit – GAX 
•  Guam Cancer Care – Plane Pull

•  Guam Department of Education –
Silibrasion Gupot Chamorro 2017

•  Guam Nikkei Association –
3rd Annual Guam Lantern 

•  Guam Society of America, Inc. –
Capitol Hill Reception Liberation of Guam 

•  Guam War Survivors Memorial
Foundation – Sentimental Journey 2

•  Guam Women’s Chamber of Commerce – 
Hightide Women’s Summit

•  Guma Imahe – Annual Recital

•  Japan Club of Guam – Japan Autumn
Festival

•  MagPro Awards

•  Mayors Council of Guam – Senior
Citizens Month

•  Micronesia Chefs Association –
Maila Ta Fan Chesa

•  Payu’Ta – 7th Non Profit Congress

•  PBS Guam – Liberation Day Live
Broadcast

•  PBS Guam – Kids Breakfast Summer
Festival

•  Sanctuary, Inc. – 21st Annual Too Cool
To Do Drugs 

•  Sanctuary, Inc. – 7th Annual Youth Fest

•  Sheraton Guam – Invest Guam
Symposium

•  Sinajana Municipal Planning Council –
St. Jude Thaddeus Fiesta Activities

•  Soroptimist – Earrings for Erica Valentine

•  St. Francis School – Kashiwa Sister City
Cultural Exchange

•  Ulitao – Canoe Festival

•  US Explorer & Study, Inc. – WWII Peace
Memorial Service

•  Valley of the Latte – River Festival

U.S. & GUAM CHAMORRO DANCE 
ACADEMY
The Guam Chamorro Dance Academy was 
first piloted in FY2010 in the Tokyo area 
targeting Hula Dance Clubs.  Five two-day 
dance workshops were conducted with 
up to 70 pax attending each workshop 
conducted by Master of Chamorro Dance 
Frank Rabon. The program was successful 
in enticing people to learn more about 
Guam’s unique heritage and people. As 
a result of growing interest, the program 
expanded to include other regions of 
Japan. A third Guma (cultural house) was 
also established in Tokyo by one of the 
participants of the academy.  The dance 
academy also expanded in Taiwan to 
help foster not only cultural exchange 
between Taiwanese and Chamorro people, 
but promoting travel between our two 
countries.

Meanwhile, the Bureau continues to 
work closely with various active stateside 
Chamorro dance group with the US-
Guam Chamorro Dance Academy, which 
launched in California and Washington.

TOURISM WORKS CAMPAIGN 
The Tourism Works campaign continues 
to play a key role in educating our local 
community on the importance of tourism 
and how it affects their everyday lives. In 
2017, the Guam Visitors Bureau shaped 
an extensive marketing campaign ranging 
from a weekly newspaper column, weekly 
tourism profile television feature, television 
and radio commercials engaging contests 
and community outreach program through 
a “tourism talk tour."

HÅFA ADAI PLEDGE PROGRAM 
The Håfa Adai Pledge program continues 
to be the cornerstone of the Guam Visitors 
Bureau’s local branding efforts. For 2017, 
Håfa Adai Pledge welcomed 114 new 
members from various local business, 
organizations and individuals with a total 
of 752 members; representing over 34,000 
individuals. Ceremony signings were 
amplified with interactive and engaging 
activities such as an underwater signing 
with Guam Seawalker and a live magical 
ceremony with Red Door Productions – 
Encore. The program continues to be at the 
forefront of the community.
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Tourism Industry Relations

Tasked with ensuring visitor safety and 
satisfaction, Tourism Industry Relations 
bridges the gap between the private sector 
and local residents.

The Tourism Industry Relations division is 
responsible for overseeing:

Airport Ambassador Program
GVB provides funding for the Ambassador 
Program at the A.B. Won Pat Guam 
International Airport, which offers 
assistance to arriving visitors by providing 
guidance on all forms and directions 
through the airport.

Community Outreach Programs
As we market our island, GVB recognizes 
the need to build up the product quality. 
GVB continues to sponsor village festivals 
that strengthen the community’s identity 
such as the Agat's Mango Festival, 
Merizo’s Fiestan Tasi & Gupot Chamorro, 
Mangilao’s Donne Festival and Tamuning’s 
Latte Peace Festival.

HERO Awards
GVB in partnership with the Guam Hotel 
and Restaurant Association recognizes 
the outstanding contributions of front line 
hospitality employees of the tourism industry.

Tour Guide Certification
GVB monitors tour guides and tour sites 
throughout Guam. GVB, in partnership with 
the Guam Community College has updated 
the certification program and offers the 
certification course quarterly and can 
support a larger number of applicants. 
The curriculum is now equipped with 
links and other resources that will ensure 
tour guides are disseminating accurate 
information on their tours.

Visitor Industry Professional (VIP)
GVB recognizes the need to strengthen 
Guam’s hospitality workforce with the training 
needed to deliver consistent, high-quality 
service. The VIP program is in the process 
of developing an online education website 
featuring a broad library of custom made 
tutorial videos and training for tourism front 
line employees that can be accessed from 
a computer, tablet or smartphone. The VIP 
program is now in its second phase with the 
video production. GVB’s target date to launch 
this product is by September 2018.

Visitor Safety Officer Program
GVB has a vested interest in protecting 
and ensuring the safety and security of all 
visitors. Crimes against tourists threaten 
Guam’s image as a safe, family friendly 
destination. The VSOs serve multi-purpose 
roles as a concierges, tour guides, security 
officers, and beach safety officers that 

will be able to respond to safety and 
security incidents and provide basic visitor 
information.

Welcome Service
GVB provides welcome services for 
incentive groups, charter flights, and 
cruise ship greetings, as well as VIP guests 
upon their arrival to the island or at an 
event they are hosting on Guam.

 
During FY17, GVB contributed to the 
efforts of island beautification, capital 
improvement and visitor attraction. GVB 
attained its goals through maintenance and 
beautification projects that included:

Annual Holiday Illumination
GVB successfully featured a Christmas Village 
across GVB in Tumon in FY17 attracting 
thousands during the holiday season.

Beach Cleaning Maintenance covers 
Hagatna Bay (from Onward to Shell Gas 
Station across) and Tumon Bay (from Hilton 
to Gun Beach). Scope of work includes 
mechanical & manual beach raking, trash 
collection, tree trimming of trees and 
ground cover.

Bus Shelters
State-of-the-art bus shelters were 
designed for the following locations: GVB, 
PIC, PIC across, Fountain Plaza, Holiday 
Resort, Pacific Bay Churrasco, Kracked 
Egg, Hyatt across, Pacific Place, Westin 
Hotel, Lotte Hotel, and Sandcastle. The 
features at each bus stop include solar-
powered lights, GVB Event Board, Map 
Pylons and trash receptacles.

Island Road Maintenance covers Rt. 1 (from 
Andersen Air Force Base Gate to Naval 
Station Gate), Rt. 4 (from Rt. 1-Chalan Laman, 
Inarajan) and Rt. 34 (Two Lovers Point). It 
also included Rt. 2 Agat junction to Cetti Bay. 
Scope of work includes trash collection, 
grass cutting, scraping, edging and trimming.

Streetlight Repairs
A total of 325 streetlights are now fully 
operational with more energy efficient LED 
light fixtures, including the replacement of 
panel boxes, conduits, and missing poles.

Tumon Landscaping Maintenance covers 
Tumon from Bishop Flores Rotunda to 
Lotte Hotel, including JFK & Westin Hills. 
Scope of work includes tree & shrub 
trimming, grass cutting, sweeping/blowing 
of sidewalks, and trash collection along 
sidewalks, including bus shelters.

Maintenance 
Legend

ROADWAY

NORTHERN DISTRICT

SOUTHERN DISTRICT

RT. NUMBER1

Destination Management
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JANUARY 2017

FY2017 MILESTONES - SECOND QUARTER

FEBRUARY 2017 MARCH 2017

New Year’s Eve fireworks

GVB & TripAdvisor team up to host 
industry seminar 

New members elected to serve in 
GVB Board of Directors

Best January in visitor arrivals 
recorded – 136,029

700th Håfa Adai Pledge signing held at 
Åmot Farm Inc.

Best March in visitor arrivals recorded 
– 140,662

Second best February in visitor 
arrivals recorded – 133,440

2017 Taipei International Travel Fair 
October 27-30, 2017
Best ITF Theme Award

Korean Professional Baseball Players
and Women Golfers December 11, 2017
Appreciation Plaque

24th PTAA Travel Tour Expo
(Manila, Philippines) February 2017
Best Booth Performance
Quezon City Travel Agencies Association 
Inc. (QCTAA)
Appreciation Plaque

DEPARTMENT

2017 AWARDSMarketing
The 31st International Travel Fair
New Travel Routes Contest 2017
Most Romantic Holiday

Washington D.C. May 22, 2017
President’s “E” Award for Export Service

XXI Pacific International Tourism Expo
May 19-21, 2017
2nd Place Best Booth Award

PATA Micronesia Chapter
September 2017
Award of Excellence
2016 Shop Guam e-Festival (Macao, China)
October 3, 2017
PATA Gold Award

2017 Sanya Global Wedding & Honeymoon 
Island Forum July 2017
Best Wedding & Honeymoon Destination
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SMART GOALS
1. Aggressive online advertising to reach online travel agents (OTAs) 

and free independent travelers (FITs)

2. MICE/Group incentive plan 

3. Achieve 120,000 group/MICE arrivals

4. Increase SNS presence

5. Improve communications with the Guam International Airport Authority for better airline 
marketing program

6. Achieve 135 charter flights in FY2017

7. Introduce Guam repeater campaign

8. Work closely with Destination Management to improve Guam image

HIGHLIGHTS
• In July 2017, the overall number of Japanese overseas travelers was 1,482,000 which is a 

3.2% increase on a year-on-year basis (preliminary figures). The total for the first seven 
months of 2017 was 9,904,700 (+6%).

• The average of total overseas travel expenditures per person per trip is estimated at 
JPY238,000, which is JPY20,000 lower than that for the previous year. This is attributed to 
the large number of travelers who chose short-haul and lower-priced destinations such as 
China and South Korea. 

• The Ministry of Land, Infrastructure, Transport and Tourism (MLIT) is promoting the 
expansion of bilateral international exchange with the goal of increasing the number 
of outbound Japanese travelers to 20 million by the year 2020. To achieve this goal, the 
Japan Association of Travel Agents (JATA) is working to generate and promote demand for 
overseas travel with the Visit World campaign in cooperation with various tourism partners 
and government agencies. 

• According to the AB-road survey, taking a longer vacation, appreciation of the yen and 
friends' stories have become stronger motivation factors than last year for overseas travel. 
Travel purposes such as walking in a town/city and escaping from daily life increased from 
last year and there were fewer responses of shopping, visiting tourist and historic spots, 
spa/massage and cultural experiences.

• The number of international visitors to Japan was up 21.8% on a year-on-year basis to 
record-high 24,039,000 in 2016, marking the first year of inbound tourists over 20 million. 
There is now a goal of increasing the number of international visitors to Japan to 40 million 
by the year 2020. Due to this surge in the inbound travel market, when airlines with two-way 
routings have vacant seats when returning to their home countries (e.g., Taiwan, Korean, 
HK), they can sell the available seats at much lower fares. 

• Arrival numbers have decreased since 2012. This reduction can be attributed to the 
decline in air seat capacity which has also decreased by 9-10% each year. Other notable 
contributing factors to the decline in arrivals include the depreciation of Japanese yen, 
uncertainty for overseas travel stemming from terrorism, security and foreign affairs, and 
the increase of Guam tour prices by about 20% due to increased air fare and hotel rates.

Air Service Development 
To meet market demands, GVB developed 
a charter flight incentive program in 
partnership with the Guam International 
Airport Authority. This program resulted 
in the achievement of nearly 200 charter 
flights equating to more than 33,000 air seats 
minimizing the loss of direct air service.

Advertisements
This year, GVB Japan market shifted to 
online digital advertisement instead of 
television and newspaper ads. The number 
of page views, clicks and the click-through-
rate (CTR) surpassed market expectations. 

PR 
New challenges in the PR field this year 
were tie ins with local media for the cities/
prefectures with direct service to Guam. 
Two local TV programs covered Guam for 
the United Airlines 30th anniversary of 
the Fukuoka-Guam flight just after airing 
“Dosanko Wide,” the most popular local 
TV program in Hokkaido. Immediately after 
airing, about sixty bookings to Guam 
were made.

Japan Market

AT A GLANCE

Ownmedia 
GVB Japan (GVBJ) launched its social 
networking sites with profiles on Instagram, 
Facebook, and Twitter. Online promotions 
for campaigns such as the 50th anniversary 
of the first flight between Japan and Guam 
helped boost following and engagement.

Sales 
During FY2017, GVBJ limited the number of 
presentations and seminars and devoted 
more time to sales calls to hear travel 
agencies' opinions, needs and requests in 
order to invest their budget more efficiently 
into each client based on current market 
conditions. For FY2018, more strategical 
support is needed from travel agencies and 
regional areas.

GVBJ started working more closely with 
online travel agents (OTAs) such as Expedia, 
Rakuten and DeNA.
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Korea Market Taiwan Market

SMART GOALS
1.  Increase Korean Arrivals by 15.7% from 475,000 to 550,000
2. Develop New Niche Market:  MICE & Sports 
3. Host small & large scale of trade education seminar 
4.  Host various theme of FAM tour inviting key travel trade partners and media
5. Sales Contest with Airlines (Conduct up to 2 times of sales contest promotion with airlines)
6. Digital & Social Media (Optimize communication with potential customers through SNS 

channels and increase a number of fans & followers

HIGHLIGHTS
In December 2016, GVB welcomed Hafa Millionth 500,000 Korean visitors.  The number of 
Korean arrivals is rapidly increasing as a record for fiscal year of Korean arrivals for FY2017 is 
649,428. The market share during the calendar year was dramatically increased by 25% from 
519,430 (Jan-Sept) in 2016 to 649,428 (Jan-Sept) in 2017.

The increased airline seat capacities and new airlift service allowed to bring more Korean 
visitors. Jeju Air started offering Busan-Guam flights on a daily basis from November 2016 and 
they increased Incheon-Guam flights to three (3) daily basis from July 6, 2017. In addition, Jin 
Air changed the aircraft from B738 (189 seats) to B772 (393 seats) from April that contributed 
to the increased arrivals. Also, Jin Air will increase Busan-Guam flights on a daily basis from 
October 29, 2017.  Air Seoul is newly launching Incheon-Guam flights with a frequency of six (6) 
times per week from September 12 with additional seats of approximately 56,000 per year. GVB 
supported Air Seoul inaugural ceremony at the Guam International Airport on September 13, 
and hosted major travel agencies’ CEO & team leader fam tour by providing in transportation 
and dinner reception.

The breaking record arrival and succeed performance is attributed to focused efforts and 
aggressive activity development in travel trade across the country to attract Korean visitors to 
Guam as well as to raise awareness of the beautiful island among Koreans through targeted 
media campaigns, travel trade co-op, consumer activities, location filming, and FAM tours. 
In FY2017, GVB Korea had total 93 cooperative projects including TV home shopping, social 
commerce promotions, billboard advertisement, and incentive support programs, etc.

GVB Korea continued to expand the sports tourism market. As GVB concluded MOU with 
Korea Professional Baseball Players Association (KPBPA), we had a golf championship with 
MBC Plus in December 2016. Korean pro-baseball players and Korean Ladies Professional Golf 
Association (KLPGA) golf players teamed up to compete against each other in Guam. A total 
of 11 episodes and many more reruns were aired on MBC Sports Plus, MBC terrestrial TV and 
other MBC Plus channels. A total media value of $51,150,000.00 USD was achieved. Guam's 
signature sports events Ko'ko' Road Race and United Guam Marathon were also promoted by 
inviting Korean celebrities, a legendary marathoner, and Korea Marathon Association (KMA).

Moreover, GVB Korea sponsored famous Korean TV programs, ‘Flaming Youth’ which is a 
reality variety show pairs up the celebrities to feature their daily life story. The film location 
was Guam to introduce the island as a prime destination for couples, honeymooners, and 
friends. It was broadcasted through one of the major public broadcasting stations, SBS on 
December 6, 13, and 20, 2016 with $56,997,316.00 return on investment. Also, a MBC drama ‘A 
man who sets a table’ was filmed on Guam to expose the island of Guam with $62,788,800.00PR 
value.

Specially, this year, GVB Korea appointed a very popular and recognized celebrity Song, 
Seung Heon as an honorary ambassador for Guam's tourism to maximize investment to Guam 
as premiere destination. The ambassador’s photo and promo video was filmed on Guam and 
utilized the outputs through on/offline marketing channels actively. Also, we produced a high 
quality 360 VR contents to establish Guam’s brand image as a trendy destination. The contents 
have broadly used for promotion purposes not only in Korea but also other countries. 

GVB Korea continued promotion of Guam through participation in some of Korea’s top 
consumer and trade shows, including the Mode Tour Travel Fair (1,494 Guam packages sold), 
the Hana Tour International Travel Show (2,187 Guam packages sold) and Korea World Travel 
Fair (KOTFA). 

For consumer activity, GVB Korea co-op with Sony Korea invited 10 best photographers to 
Guam to take the best photos and video. GVB Korea held an exhibition at Time Square Mall to 
present the beautiful outputs and promotional collaterals. Moreover, GVB Korea held Guam 
Food Festival at Grand Hyatt Seoul for 5 days to increase awareness of Guam's food & culture 
among Korean potential consumers. It was a great opportunity to expose the culture of Guam 
and this event has exposed through various media outlets. The cultural performances were 
also provided with Miss Guam. In relation to this, GVB Korea, co-op with Hana Tour, invited a 
celebrity chef to Guam, to show food-themed tour product for potential customers who want 
different travel. This was able to promote and attract more Korean visitors in time for one of the 
signature events, Guam BBQ Block Party.

SMART GOALS
1. Increase Taiwan arrivals by 7% in low season (Mar – May / Sep – Nov), targeting the senior 

and wedding groups who competitively are high spending targets
2. Increase Guam’s share of voice (SOV) on news by 10%
3. Increase Guam’s social influences on Social Media networks
4. Develop the M.I.C.E. Market
5. Develop mobile marketing tactics

HIGHLIGHTS
Taiwan arrival performance experienced a gradual decline.

Eva Air suspended its direct service indefinitely on June 7, 2017 due to internal corporate 
issues.  China Airlines now is the only sole carrier with direct service between Taiwan and 
Guam.  

Remarkable progress made:

Created new market opportunities through co-ops (Eslite, Mizuno, iRobot)

Explored new market segments and maintained relationships to grow the M.I.C.E. market

Constructed quality media exposure by hosting major Fam tours.  Guam received media 
exposure from social media platforms, key media, news media, sports media that gave Guam a 
lot more exposure than what was expected.

More efforts for broader direct connection with consumers were accomplished through 
participation at exhibitions and events as well as through social media platforms as FB and 
Instagram that established more direct connection.

In response to Eva Air’s unexpected flight suspension, GVB Taiwan has been working to 
readjust its market position into a high-end travel destination.  This repositioning aim at 
targeting top corporate levels for MICE tours, shopaholics, golfers, etc., and will leverage 
traffic by cooperating with media that covers tourism news.  Concurrently, GVB will continue 
networking and make courtesy visits to potential trade partners, relative corporates, and 
organizations to stimulate future MICE tours and Guam charter flights.

AT A GLANCE AT A GLANCE
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China Market Russia Market

SMART GOALS
1.  Strengthen Awareness of Guam among the Travel Trades:  In 2017 GVB China Sales 

Mission, with participation of 19 Guam local industry partners, 400 travel agents and 45 
medias.

2. Increase Identification of Guam among the consumer market:  Three (3) Travel Bloggers, 
1 print media, 1 filming team of Guangzhou TV, as well as 1 agent specializing on 
overseas marathon.  Organized media interviews and media gathering to promote the 
theme “Year of Love” 

3. Help Stakeholders Facilitate Business by Conducting Stakeholder Engagement:  During 
online campaign with Fliggy, the exposure of United Airlines and 9 Guam Local Industry 
partners reached 610,000,000

HIGHLIGHTS
In FY2017, Guam Visitors Bureau (GVB) China office has worked closely with airlines, travel 
trade partners as well as media, to encourage the China visitor arrivals to reach 23,169 pax.

GVB China office hosted the 2017 GVB China Sales Mission, which attracted 19 Guam 
Local Industry partners to attend.  The Sales Mission provided a good platform for Guam 
stakeholders in developing their business and network in four China major markets:  
Beijing, Shanghai, Guangzhou, and Hangzhou.  Also around 400 travel agents and 45 media 
participated in the Sales Mission, harvesting more knowledge and business opportunities in 
the tourism of Guam.

GVB head office signed a Memorandum of Understanding with the number one 
e-commerce travel platform Fliggy of Alibaba group, making Guam the first U. S. destination 
and the first island destination to build up strategic cooperation with Fliggy.  GVB China 
office initiated the “Mysterious Destination” online campaign, with participation of United 
Airlines, 5 key travel agents, 9 Guam Local Industry Partners, reaching a total impression of 
712,000,000 and the sales of Guam products increased by 180% on Fliggy.

To further promote summer vacation and strengthen Guam brand as perfect destination for 
family, China office co-branded with leading movie studio Huayi Media Group, and United 
Airlines, to launch online campaign “watch the movie beautiful accident, beautiful journey 
to Guam awaits you” on social media, as well as a “Ride to Guam” campaign on bike 
sharing app Bluegogo, attracting 110,000 participants and gaining 15,804,000 impressions.

SMART GOALS
1.  Achieve at least 3,500 Russian visitors to Guam in FY2017 through engagement with TAs, 

airlines, corporate partners, and key media.
2. Participate in at least three (3) exhibitions: Moscow International Travel Tourism 

Exhibition (MITT), Pacific International Tourism Expo (PITE) and another travel expo.
3. Conduct at least three (3) Guam Product Update Workshops for TAs: Far East of Russia, 

Siberia and Moscow.
4. Increase Guam awareness in the Far East of Russia, Siberia and Moscow through 

continued advertising and through GVB Russia’s social media outlets.
5. Increase GVB Russia’s social networking reach and develop independent online 

campaigns to promote on island annual signature events and engage followers.

HIGHLIGHTS
Overall total number of arrivals from Russia for FY2017 was 3,151, a 26.6 % increase 
compared to FY2016. Economic situation in Russia improved and Russian citizens started 
to get used to expensive currency. Awareness of Guam in the European part of Russia 
increased through continuous targeted advertisements.

GVB continued promotions in the European part of Russia as well as the Far East of 
Russia as a primary market. The main reason of active promotion of Guam in the European 
part of Russia was still the amount of high income travelers and their desire to find new 
destinations for vacation. Advertising campaigns were developed to promote Guam in the 
European part of Russia. The focus on online and digital promotion was strengthened. 

The Bureau participated in travel exhibitions such as MITT in Moscow and PITE in 
Vladivostok. The Guam booth at the PITE took 2nd place for Best Booth award showcasing 
Guam's Year of Love campaign. 

In FY2017, GVB tried a new format of communication with media - a press brunch workshop 
which was held in Moscow prior to MITT on March 12. The event gathered representatives 
of the biggest media in Russia as well as the most popular bloggers. Additionally, GVB 
Russia actively participated in Workshops for travel professionals in April 2017 for the 
Siberian market in Novosibirsk, Irkutsk and Yakutsk. It was the first time when Yakutsk was 
added to the list of Siberian cities for conducting workshops. For the first time participation 
in the workshop was indirect. 

In relation to social media, GVB was tasked to monitor and maintain the GVB Russia 
Facebook fan page, vk.com fan page, ok.ru fan page as well as the GVB Russia website. 
In FY2017 accounts in Instagram and Youtube were created. Social media campaigns on 
Facebook and Instagram were conducted on a regular basis.  For FY2018 it is recommended 
to continue to actively promote Guam in Instagram. 

The Bureau conducted several co-op activities including a co-op campaign with 
Vladivostok Ice Marathon, 8 channel, and Korean Air. It was very important to conduct coop 
activities in period of economic instability because it enabled to support relationships with 
existing partners (like Korean Air) and establish new relationships which will be important 
for future campaigns and activities. These activities offer the possibility to cover specific 
target audience which might be interested in particular events on Guam make continue 
networking and make courtesy visits to potential trade partners, relative corporates, and 
organizations to stimulate future MICE tours and Guam charter flights.

AT A GLANCE AT A GLANCE

• 2017 Sanya Global Wedding & 
Honeymoon Island Forum July 2017
Best Wedding & Honeymoon Destination

28 29



• Washington D.C. May 22, 2017
President's "E" Award for Export Service

North America Market Philippines Market

SMART GOALS
1. Increase arrivals to 80,000, a 4.2% increase over FY2016 arrival goal of 76,727.
2.  Develop the following: (a) Guam’s reputation as a prominent tourist destination with 

reliable local tour operators - market them on U.S. based online travel agent platforms; 
(b) solid working relationships with at least 5 new travel wholesalers, dive wholesalers, 
and MICE buyers to sell Guam products; and (c) trade relationships via PATA Chapters 
within North America.

3.  Develop engagement with traditional and new media to feature Guam, enhance media 
exposure to high-end travel publications targeting affluent travelers, and engage local-
level news agencies, cultural tourism and special travel interest media.

4.  Generate $300,000 media value, increase Guam’s presence on Facebook - reach 25,000 
fans on ‘GVB Visit USA’, and reach 500 travel trade followers on GVB USA LinkedIn page 
by year-end.

HIGHLIGHTS
Fiscal Year 2017 was a stand out year that saw arrivals from North America increasing 
slightly compared to FY2016 figures.

The Guam Visitors Bureau (GVB) increased its presence in the travel trade arena through 
its participation in major travel trade shows like USTA’s IPW, DEMA Show, Scuba Show, and 
also continued expanding into the MICE and LGBT markets through participation in IMEX 
America and IGLTA Travel Show.

As a result of its participation in these major travel shows, GVB has developed great 
relations with wholesalers and reputable media representatives.

Topping the highlights for FY2017 was GVB receiving the President’s “E” Award in 
Washington, DC., in May 22, 2017.  U.S. Secretary of Commerce, Wilbur Ross, presented 
the award to GVB for demonstrating a sustained commitment to export expansion.  The 
“President’s “E” Award is the highest recognition any U.S. entity can receive for making a 
significant contribution to the expansion of U.S. exports.

SMART GOALS
1.  Achieve at least 20,000 Filipino visitors to Guam through engagement with Travel Agents 

(TA), airlines, corporate partners, and key players in Philippine media.
2.  Participate in at least two (2) exhibitions throughout the year: Philippines Travel Agents 

Association (PTAA), Travel Tour Expo (TTE) & Travel Madness Expo (TME).
3.  Conduct at least three (3) Guam Product Update Workshops for TAs: Metro Manila, Cebu 

and another in a province.
4. Establish close working relationship with United Airlines, Philippine Airlines, Cebu 

Pacific and travel agents to promote Guam through co-op activities, both online and 
offline.

5.  Increase GVB Philippines’ social networking reach and develop independent online 
campaigns to promote on island annual signature events and engage followers.

HIGHLIGHTS
Overall, visitor arrival from the Philippines exceeded FY2016, ending the year with 19,818, 
6% increase compared to FY2016. GVB Philippines continued to strengthen Guam’s 
brand position to Filipino travelers, forged new trade and media partnerships, increased 
awareness of GVB signature events and engaged trade partners in promoting Guam.

On Cebu Pacific Air’s (CEB) first year, visitor arrivals from the Philippines increased 
tremendously partially due to the increase of their five-month lead time for promotion prior 
to launch. CEB adjusted the frequency of their flights to Guam from four times a week to 
three times a week. In support to CEBU’s current situation, GVB partnered with the airlines 
in launching a digital co-op campaign that would attract travelers to go to Guam. Alongside, 
we also reached out to United Airlines and Philippine Airlines (PAL) to work collectively to 
support promotions such as the PAL product updates in March as well as support for United 
Airlines’ 35th Anniversary route of Manila-Guam in July. In terms of trade shows, Guam 
participated in the Annual PTAA Travel Tour Expo, the largest travel trade show in February 
and the Travel Madness Expo in July 2017 both held in Manila. GVB Philippines also 
participated in TTM 2017, a B2B travel mart catering specifically to hospitality, tourism and 
travel stakeholders. Two separate events took place in March to a total of over 650 Travel 
Agents in Manila and Davao. 

GVB continued to promote Guam through trade product updates, regular sales calls, 
airline partnerships, travel and media familiarization tours, collaboration with media and 
influencers, and participation in the biggest travel shows in the country. GVB also utilized 
the Key Platinum Services of the US Commercial Services to reach the right market 
for each promotion. Additionally, we will continue to position Guam as the nearest US 
destination to the Philippines and capitalize on tax-free shopping as the most popular 
activity for Filipino visitors to Guam. We will continue to support MICE planners who offer 
Guam to their corporate clients, create marketing activities that will target the existing US 
visa holders as well as the more affluent Filipino travelers, and continue to engage with our 
stakeholders to offer very attractive deals.

AT A GLANCE AT A GLANCE
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Hong Kong Market Pacific Market

SMART GOALS
1. Increase arrivals to 10,000 pax over FY2017, via joint promotion with travel agents and 

airlines especially during Guam’s low season.
2. Increase Guam’s general awareness and market visibility both online and off-line by 20% 

over FY2017.
3.  Increase Guam Wedding traveler by 5%, and increase Wedding promoters who are 

promoting Guam wedding market by 40% over FY2017.
4. Increase Guam adventure (surf, dive, hike) traveler by 15%, and have 5 adventure travel 

media promoters actively promoting Guam as an adventure travel destination over 
FY2017.

HIGHLIGHTS
FY2017 has seen several exciting and complex challenges throughout the year.  The most 
exciting then most disappointing was the introduction (December 15, 2016) then cessation 
(June 27, 2017) of the Hong Kong Express LCC carrier that provided direct flights to Guam.  
While this opportunity was short-lived, GVBHK learned a great deal about the FIT traveler 
and saw there was a large portion of young families and young couples that traveled to 
Guam for their first taste of America and that there was a distinct price point at which these 
travelers were attracted.  This information has and will be valuable in formulating future 
marketing campaigns and strategies for both brand awareness and direct sales of Guam 
holidays.

GVB Hong Kong ran several joint promotions with leading travel agencies in the city.  Each 
of these joint promotions was well run and achieved good market acceptance.  GVB HK 
also participated in ITE 2017 that was a major focus promotional event and this year was 
awarded the most romantic destination award from Umagazine. Social media has been a 
cornerstone for the marketing efforts in FY2017.  GVBHK now has 4 platforms via Facebook, 
Youtube, Linkedln and Instagram.

Hong Kong is a unique market as we compete with both short haul and long haul markets 
equally.  This makes getting cut through with our marketing message very important, adding 
direct to consumer style marketing is becoming a greater need as the rise of online travel 
agencies start to outgrow the local corner travel agent.

Overall, the team has worked well on delivering the difficult job of cutting through the 
crowded Hong Kong media storm to deliver the marketing message for Guam, that can 
improve and will do so over the next year.

SMART GOALS
1. Increase arrivals to 10% via enhanced travel and awareness to and within Guam and 

the Micronesia region to include Australia and Europe.
2. Expand and diversify market segments (to include Australia and Europe) via efforts to 

market Guam as a world-class diving destination and align our activities/programs with 
Guam’s 2020 Tourism Plan.

3.  Continue PATA Micronesia Chapter’s involvement within the Micronesia region and with 
PATA International as well as promote GVB’s signature events throughout the year.

4.  Continue relationships with industry members, leverage potential business networking 
opportunities, and maintain travel trade relations in marketing Guam, Micronesia, 
Australia and Europe.

5.  Promote and actively engage Guam and the Micronesia region via Social Media 
Marketing platforms.

6. Develop and integrate campaigns to brand Guam and Micronesia via MicronesiaTour.
com and GVB’s website.

HIGHLIGHTS
GVB participated in major events throughout FY2017 attributing to remarkable progress for 
Guam and the region - ITB Asia 2016, PATA Annual Summit 2017, PATA Travel Mart 2017 
& PATA Executive Board Meeting, and PATA Micronesia Chapter Tri-Annual Meetings.  
During the course of ITB Asia’s 3-day period, GVB engaged in more than 40 pre-scheduled 
business appointments with travel trade representatives from Guam’s tourism source 
markets of Japan, Korea, China, Russia and the Philippines, and also from markets like 
Singapore and Malaysia. ITB attendees showed great interest and the Guam booth 
received more than 30 walk-in appointments from travel trade in our tourism source 
markets as well as further interest from countries of Singapore, Malaysia, India and Europe. 
The travel trade represented all aspects of the visitor industry including FIT, group travel, 
and MICE.

GVB remained active in the Pacific Market and as a member of the Pacific Asia Travel 
Association (PATA) and the PATA Micronesia Chapter, GVB attended several key events 
in the Asia Pacific region, such as the PATA Executive Board Meetings in Bangkok, the 
PATA Annual Summit and PATA Travel Mart.  GVB currently has two (2) seats on the PATA 
Executive Board occupied by GVB President & CEO, Jon Nathan Denight and Director of 
Global Marketing, Pilar Laguaña. 

Major highlights in the Pacific Market include GVB winning the PATA Gold Award for 
the Shop Guam e-Festival Campaign in the Marketing Media-Mobile Travel Application 
category.  There were a total of 220 submissions from 77 organizations and individuals 
around the world.  The award was presented at the 2017 PATA Travel Mart in Macao during 
the PATA Gold Awards Luncheon.

Lastly, through the PATA Micronesia Chapter’s website and mobile application, the region 
is able to stay up-to-date on current events as well as provide information about their local 
events to share with incoming visitors and other island communities. Updates were made 
to the MicronesiaTour.com website to make it more user-friendly, including separating 
Chapter information via the creation of a separate site to host Chapter-related information. 

AT A GLANCE AT A GLANCE
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2017 brought more digital activity across all the major global websites than ever before. 
All sites performed higher in most sectors than the year before. Higher Return Visits to the 
sites led with the most notable improvement at 32% for the Japanese website and 26% for 
the Russian website.

On the main website, sessions increased 42% year over year. Users increased 36% year 
over year. Organic search traffic sessions decreased 25% year over year, while the 
percentage of new sessions from organic search increased 2.5% year over year.

2017 was a year of change in Guam tourism, from the geopolitical turmoil to the 
emergence of new source markets, Guam Visitors Bureau continues to invest 
in smarter digital strategy and more programmatic advertising technology. GVB 
developed a new Digital 360 benchmark, combined essential digital metrics 
of social, web, mobile, paid ads and online user sentiments. The improved 
analytic system gives GVB management more profound insights into global 
digital marketing performance across platforms. It also provides a scientific 
measurement to quantify the online visitor reviews about Guam with a net 
promoter score. 

The Digital 360 system allows us to keep track of online exposures across 
markets. In 2017, GVB team generated a total of 1.24 billion digital impressions 
via paid digital advertising, 41 million key opinion leader post impressions, 1.62 
million digital clicks and 1.24 million campaign page visits. More importantly, the 
advertising effort resulted in more than 12,121 online travel booking and 87,000 
conversions. GVB also continues to grow its organic digital reach.

In 2017, GVB initiated two innovative digital media partnerships with TripAdvisor 
and Google. The TripAdvisor program started with a series of destination training. 
GVB invited TripAdvisor experts to Guam and conducted three different workshops 
to teach Guam businesses how to leverage the world's largest travel review sites 
for managing the online reputation, responding to traveler feedback, complains 
and upselling products and offerings. GVB also started a pilot project with 
TripAdvisor to develop a premium destination page for Guam. Later in 2017, GVB 
also began a partnership discussion with Google's Brand Accelerator Program 
from New York City. The Google team worked with GVB on a year-round strategy 
by leveraging all of its advertising technologies to help GVB promote InstaGuam 
campaign in 2018.

SOCIAL MEDIA IN REVIEW
In 2017, GVB increased its total social media following to 506,887, a 30% increase 
from 2016. There were also a total of 1.08 million website visitors to GVB's global 
website and together, with over 2.49 million web page views. From our social 
media monitoring, GVB identified more than 25,700 international visitors who 
passionately promote Guam, and recommend the destination to their online peers. 

SHOP GUAM E-FESTIVAL
Shop Guam e-Festival is another significant program in the year. The total mobile 
APP screen views in 2017 reached 2.2 million, up by 186% from 2016. The average 
user engagement on the APP also went up by 343% to 29.6 average screen per 
session. Finally, the average time spent on the APP also went up by 114% to 7:69 
average session duration. The success of Shop Guam e-Festival mobile APP also 
won the 2017 PATA Gold Award for Marketing Media – Mobile Travel 
Application category.

Digital Strategy in Review

SOCIAL MEDIA FOLLOWING
TOTAL GVB

(Globally - by the end of FY17)
506,887

GROW BY

30%

TOTAL GVB
SOCIAL MEDIA FANS

DIGITAL AD IMPRESSION
(Globally by the end of FY17)

TOTAL GVB

1.245 billion

VISITS (Globally in FY17)
1.08 million

TOTAL GVB
WEBSITE TRAFFIC

(Globally in FY17)
29,711

TOTAL GVB
MOBILE APP DOWNLOADS

2017 Snapshot

Shop Guam App GMIF App GMIF App

Like the year before, mobile APPS played 
an important role for the 2017 Guam 
Micronesia Island Fair and the Shop 
Guam e-Festival 2017, two of the bureau’s 
signature events. Responsive ‘mini-sites’ 
and targeted event ‘landing pages’ was 
also a part of the various digital tools the 
bureau used for the year’s events and 
campaigns. April’s SMS Cormoran II event 
featured a responsive micro-site that 
served the event’s schedules, participants, 
photos and related information. The 
microsite remains online as an archive of 
the historic event and can still be 
viewed today.

The end of 2017 set the stage for the 
strategy and initial planning of the highly 
anticipated global websites redesign. 
Each source market will be managing 
new responsive websites as part of a 
FY2018 digital initiative. With a ‘mobile 
first’ approach, the new sites will include 
fully responsive designs served via 
secure HTTPS Domains that will render 
seamlessly on desktops, tablets and 
smartphones alike. Some of the benefits 
of advancing to responsive design include 
faster load times, better focus on relevant 
and desired content as well as unlocking 
new capabilities like location detection 
(Geo Triggers). Responsive design will also 
bring higher ranking among the search 
engines.

Other key components in the site redesigns 
involve User Generated Content (UGC) and 
richer blog sections. The new responsive 
sites will be built and managed with 
the latest CMS (Content Management 
System), a more dynamic and robust 
upgrade from the prior release. The new 
CMS will allow for ‘real-time feedback’ 
page-editing, making page-creating and 
editing faster and more efficient then ever 
before. Another improvement features 
the Responsive Compatibility Module, an 
intuitive toggle allowing the editors the 
ability to view their pages as they’ll appear 
at all the major breakpoints (desktop, tablet 
and mobile) while editing. 

A new, powerful and responsive Member/
Partner EXTRANET will also be available in 
the middle of the year. This new on-line tool 
will provide real-time industry updates and 
reports to authorized members, member-
to-member communication and the 
integration of the bureau’s CRM (Customer 
Relationship Management) Lead & Sales 

generation capability. Members and 
partners will be kept updated on numerous 
industry events, as well as have immediate 
access to many tourism-related resources 
and materials. The most powerful feature 
allows members to manage their own 
listings on all the bureau’s global (multi-
lingual) websites. This includes the ability 
to add or update contact information, 
descriptions and photographs of their 
properties, restaurants or services - in all 
the respective languages.

2018 is already showcasing major 
advancements in the bureau’s digital 
presence. One breakthrough that promises 
to set the pace for the rest of the industry 
comes from the bureau’s Research Division 
in the form of an on-line interactive 
dashboard. Fully responsive, this on-line 
tool will revolutionize how the bureau 
delivers its data and statistics, from visitor 
arrivals to numerous visitor demographics. 

A bright digital mobile future …
All of GVB’s online assets will be fully 
responsive and take full advantage of the 
latest mobile trends. 

• With a ‘mobile-first’ philosophy, the 
bureau will take full advantage of how 
the current and future travellers research 
destinations, make decisions and 
ultimately book their trips. 

• Fully responsive online tools will be 
made readily available for the industry’s 
stakeholders, partners and the bureau’s 
membership-at-large. 

• Recently forged partnerships with Google 
and Trip Advisor will further solidify our 
efforts in improving and promoting our 
beautiful destination.

100,000
VISITS YEAR-OVER-YEAR
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The Guam Visitors Bureau proudly 
announced the launch of its new Visit 
Guam 2018 campaign. With powder 
sand beaches, striking sunsets, and 
stunning vistas, Guam is the perfect 
instant vacation destination to make 
moments and memories that can be 
shared on social media. This is all part 
of the exciting Visit Guam 2018 theme 
of “#InstaGuam.”

“The momentum of this new campaign 
follows the success of our ‘Only on 
Guam’ and ‘Year of Love’ campaigns 
and really takes elements that worked 
well to propel us forward in promoting 
our island paradise,” said GVB 
President and CEO Nathan Denight. 
The new #InstaGuam theme promotes 
Guam as an instant destination from 
major cities in this region while 
encouraging local residents and 
visitors to create their own story-
driven content through the power of 
social media. We want to see even 
more photos and videos of people 
experiencing our island home that can 
be shared with the world.”

What’s ahead
Unique one-of-a-kind experiences 
that can be found only on Guam will 
still continue to be pushed to generate 
new content, with GVB creating 
incentives and highlighting points of 
interest for local residents and visitors 
alike.

Rise of social media influencers
Additionally, GVB expanded its social 
media circle this year by seeking 
out brand ambassadors, who will 
be called “InstaGuammers.” These 
social media influencers will create 
their own unique content about Guam 
and have all-access media passes 
to GVB signature events. They will 
also connect with their international 
counterparts at these events, bringing 
together a community of island 
ambassadors that are ready to share 
what they love about Guam.

Shop Guam e-Festival 2016 was another significant program in the year. It 
was the first time that GVB implemented a 100% mobile campaign globally. 
The mobile marketing has triple digital growth in all key categories. The 
total mobile APP screen views in 2017 reached 2.2 million, up by 186% 
from 2016. The average user engagement on the APP also went up by 
343% to 29.6 average screen per session. Finally, the average time spent 
on the APP also went up by 114% to 7:69 average session duration. The 
success of Shop Guam e-Festival mobile APP also won the 2017 PATA 
Gold Award for Marketing Media – Mobile Travel Application category.

2016 Shop Guam E-Festival Global Marketing
Global online promotion posts globally = 656

Media value globally = 15.3 million USD

Mobile APP downloads globally = 29,711

Mobile APP sweepstake entries globally = 6,019

iBeacon on location scans = 4,424

Mobile APP screen views = +186% to 2.2 million

Average screen / session = +343% to 29.6

+114% to average 7:69 average session duration

The Guam Visitors Bureau was proud to announce that its Håfa Adai Pledge program reached a milestone by welcoming Åmot 
Farm Inc. as the 700th member on Thursday, March 9.

The Håfa Adai Pledge program is a cornerstone of the Guam Visitors Bureau’s local community branding campaign. Since its 
inception in 2009, the Håfa Adai Pledge program has grown steadily both in numbers of participants as well as the content of 
individual pledges. Private businesses, government agencies, non-profits and other organizations have joined the Håfa Adai 
Pledge program.

Follow GVB social media platforms on 
Instagram (@visitguamusa), Facebook 
(@visitguam), Twitter (@visitguam) and 
Snapchat (@visitguam) and YouTube 
(@Guam Visitors Bureau) to keep 
up with all things #InstaGuam. Find 
photos and videos by also searching 
the hashtags #instaGuam and 
#visitguam2018.

The official #InstaGuam promotional 
video for the Visit Guam 2018 campaign 
can be found on YouTube.

Shop Guam e-Festival

Håfa Adai Pledge Program Celebrates 
700th Pledge Participant

Visit Guam 2018
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APRIL 2017

FY2017 MILESTONES - THIRD QUARTER

MAY 2017 JUNE 2017

Fifth United Guam Marathon held

GVB completed six city roadshow 
tour in Japan

Phase II of San Vitores Streetlight 
Improvement Project begins

100th anniversary of SMS Cormoran 
II celebrated 

Best April in visitor arrivals recorded 
– 122,622

Fourth Guam Live International Music 
Festival held June 3

Best June in visitor arrivals recorded – 
122,749

Festival of Pacific Arts book 
launch held at Guam Museum

GVB begins installation of 
Tumon bus shelters

GVB receives President’s “E” 
Award

Second Best May in visitor 
arrivals recorded – 118,853

AND STATISTICS
Research
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FUN FACTS
Research

VISITOR MIX
HOTEL OCCUPANCY RATE

SEPAUGJULJUNMAYAPRMARFEBJANDECNOVOCT

 OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP TOTAL

2017 122,534 125,748 142,634 136,029 133,440 140,662 122,622 118,853 122,749 132,952 144,020 117,152 1,559,395

2016 112,292 121,752 132,419 129,259 142,332 133,335 105,446 114,353 118,373 122,996 144,758 133,750 1,511,065

2015 103,961 106,130 119,853 118,501 126,080 132,334 96,241 96,873 101,047 115,091 135,498 120,922 1,372,531

% Chg 9.1% 3.3% 7.7% 5.2% -6.2% 5.5% 16.3% 3.9% 3.7% 8.1% -0.5% -12.3% 3.2%

SEASONALITY

VISITOR ARRIVALS
FROM TOP FIVE MARKETS
(BY AIR)

2017
2016
2015

AIR ARRIVALS
(Civilian &
Armed Forces)

Japan

Korea

Taiwan

China

U.S. Mainland

Hawaii

CNMI

Palau

FSM

RMI

Philippines

Australia

Canada

Europe

Hong Kong

Thailand

Vietnam

Russia

Other

Total Air

Total Civilian Sea

Total Armed
Forces Sea

TOTAL ARRIVALS

2015

779,405

384,112

42,315

23,589

56,117

13,628

13,757

3,429

9,452

872

12,278

2,987

960

1,686

8,163

459

166

3,539

4,174

1,361,088

4,892

6,551

1,372,531

2016

752,757

519,430

41,534

26,271

62,479

14,248

17,390

5,028

11,027

1,146

18,704

2,258

952

2,010

8,397

463

183

2,488

5,484

1,492,249

3,258

15,558

1,511,065

674,343

649,428

36,270

23,178

61,200

15,096

18,494

4,005

10,958

1,274

19,818

2,227

991

2,026

16,053

445

128

3,151

5,742

1,544,827

5,732

8,836

1,559,395

2017

-10.4%

25%

-12.7%

-11.8%

-2%

6%

6.3%

-20.3%

-0.6%

11.2%

6%

-1.4%

4.1%

0.8%

91.2%

-3.9%

-30.1%

26.6%

4.7%

3.5%

75.9%

-43.2%

3.2%

%
Change

LY

43.2%

41.6%

2.3%

1.5%

3.9%

1%

1.2%

0.3%

0.7%

0.1%

1.3%

0.1%

0.1%

0.1%

1%

0%

0%

0.2%

0.4%

100.0%

MIX

US

KOREA

JAPAN

HAWAII

OTHER

CHINA

TAIWAN

US/HAWAII

KOREA

JAPAN

CHINA

TAIWAN

Source: Guam Customs Declaration Forms. Processed by the Guam Visitors Bureau

Source: Guam Hotel & Restaurant Association to STR Global Report

Source: Guam Customs Declaration Forms. Processed by the Guam Visitors Bureau
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  OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP

 2017 81% 86% 90% 87% 91% 88% 84% 80% 83% 85% 89% 80%

 2016 71% 76% 79% 82% 88% 78% 66% 67% 73% 72% 85% 87%

 2015 75% 74% 79% 78% 83% 82% 65% 66% 76% 77% 85% 79%

HOTEL ROOM RATE

HOTEL  INVENTORY

  OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP

 2017 $182 $182 $222 $232 $219 $200 $191 $204 $184 $202 $235 $187

 2016 $148 $145 $180 $185 $173 $161 $152 $158 $144 $172 $202 $159

 2015 $136 $133 $172 $172 $163 $158 $149 $152 $131 $169 $198 $148

201520162017

201520162017

Source: Guam Hotel & Restaurant Association to STR Global Report
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$260MILLION

FY2017
43.2%

41.6%

3.9%
1%

2.3%
1.5%

6.4%

57.3%

28.2%FY201650.4%

34.8%

57.3%

28.2%

5.1%
3.1%
1.7%
4.5%

5.1%
2.8%
1.8%
5.1%

Fiscal Year Arrivals by Origin Hotel Stats
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JAPAN KOREA

STATUS
MARITAL

SINGLE

22%

MARRIED

78%

SINGLE

22%

MARRIED

78%

SINGLE

37%

MARRIED

63%

SINGLE

42%

MARRIED

58%

SINGLE

36%

MARRIED

64%

SINGLE

44%

MARRIED

56%

INCOME

STATUS
TRIP 53%

FIRST TIMERS

47%
REPEATERS

83%
FIRST TIMERS

17%
REPEATERS

81%
FIRST TIMERS

19%
REPEATERS

89%
FIRST TIMERS

11%
REPEATERS

74%
FIRST TIMERS

26%
REPEATERS

67%
FIRST TIMERS

33%
REPEATERS

88%
FIRST TIMERS

12%
REPEATERS

MALE

51%
FEMALE

49%
MALE

50%
FEMALE

50%
MALE

49%
FEMALE

51%
MALE

51%
FEMALE

49%
MALE

47%
FEMALE

53%
MALE

46%
FEMALE

54%
MALE

56%
FEMALE

44%

LENGTH
OF STAY

3 daysAVERAGE

1-2 NIGHTS 14% 3 NIGHTS 58% 4+ NIGHTS 28%

4 daysAVERAGE

1-2 NIGHTS 1% 3 NIGHTS 49% 4+ NIGHTS 50%

4 daysAVERAGE

1-2 NIGHTS 2% 3 NIGHTS 28% 4+ NIGHTS 71%

4 daysAVERAGE

1-2 NIGHTS 26% 3 NIGHTS 26% 4+ NIGHTS 48%

6 daysAVERAGE

1-2 NIGHTS 12% 3 NIGHTS 28% 4+ NIGHTS 59%

8 daysAVERAGE

1-2 NIGHTS 0% 3 NIGHTS 3% 4+ NIGHTS 97%

5 daysAVERAGE

1-2 NIGHTS 5% 3 NIGHTS 15% 4+ NIGHTS 80%

PLANNING
TRAVEL

Online Travel Agent 52%

Travel Agent/Pkg Tours 35%

Direct with Airline/Hotel 9%

Online 3rd Party Travel Site 5%

TRAVEL
MOTIVATION

(reason for travel)

Beauty............ 60%

Travel Time .... 40%

Pleasure......... 28%

Prior Trip ........ 28%

Shopping....... 22%

Price.................... 21%

Recommended ... 18%

Safety.................. 16%

Relaxation........... 16%

Water Sports....... 15%

TOP REASONS for choosing Guam

TAIWAN RUSSIA CHINA PHILIPPINES HONG KONG

SINGLE

55%

MARRIED

45%

29% 18-24 YEARS

43% 25-39 YEARS

18% 40-49 YEARS

7% 50-59 YEARS

3% 60+ YEARS

Average Age:

33

6% 18-24 YEARS

65% 25-39 YEARS

23% 40-49 YEARS

50-59 YEARS

2% 60+ YEARS

Average Age:

36 5%

5% 18-24 YEARS

67% 25-39 YEARS

17% 40-49 YEARS

50-59 YEARS

4% 60+ YEARS

Average Age:

36 7%

10% 18-24 YEARS

40% 25-39 YEARS

24% 40-49 YEARS

50-59 YEARS

11% 60+ YEARS

Average Age:

41
Average Age:

3515%

9% 18-24 YEARS

62% 25-39 YEARS

17% 40-49 YEARS

50-59 YEARS

4% 60+ YEARS

7%

14% 18-24 YEARS

56% 25-39 YEARS

19% 40-49 YEARS

50-59 YEARS

3% 60+ YEARS

Average Age:

35 7%

0% 18-24 YEARS

63% 25-34 YEARS

23% 35-49 YEARS

15% 50+ YEARS
Average Age:

39

Less than ¥2.0M

15%

14%

12%

16%

19% 13%

7%

3%

¥2.0M-¥3.0M
¥10.0M+

No Income Specified

¥4.0M-¥5.0M

¥5.0M-¥7.0M

¥7.0M-
¥10.0M

¥3.0M-¥4.0MINCOME IN

¥

Less than KW24M

KW24M-36M
KW72+

No Income Specified

KW48M-60M

KW60M-72M

KW36M-48M

INCOME IN

KRW

15%
17%

8%

2%

15%

22%
23%

Less than 50K

50K-150K

450K+

No Income Specified

350K-450K

250K-350K

150K-250K

INCOME IN

PHP33%

17%
10%

10%

13%

11%

6%
Less than 160K

200K-400K

160K-200K
1.0M+

No Income Specified

600K-800K

800K-1.0M

400K-600K

INCOME IN

TWD

17%

13%

8%

6%3%

11%

22%
20%

1,098,482-1,464,642

1,464,643-
1,830,803

3,661,607+

2,563,125-
3,661,606

1,830,804-
2,563,124

INCOME IN

RUB

17%

3%

30%

22%

27%

Less than 60K

60K-80K

240K+

No Income Specified

120K-240K

80K-120K

INCOME IN

CNY37%

30%

14%

9%

1%

9%

Less than 120K

120K-240K

2M-3M
No Income Specified

1M-2M

500K-1M

3M+

240K-500K

INCOME IN

HKD
21%

34%

12%
12%

9% 9%

2% 1%

Beach/Nature ..........52%

Relaxation...............46%

Safety......................38%

Recommended .......29%

Shopping................25%

Travel Time .............24%

Water Sports...........21%

Pleasure..................16%

Price........................13%

Prior Trip .................10%

TOP REASONS for choosing Guam

Beach/Nature ..........63%

Relaxation...............36%

Shopping................30%

Recommended .......22%

Water Sports...........17%

Scuba......................16%

Safety......................16%

Prior Trip .................12%

No Visa ...................11%

Pleasure................... 9%

TOP REASONS for choosing Guam

Beach/Nature ..........59%

Relaxation...............42%

Travel Time .............32%

Shopping................26%

Pleasure..................18%

Recommended .......18%

Safety......................17%

Water Sports...........16%

Price........................11%

Honeymoon............. 7%

TOP REASONS for choosing Guam

Shopping................51%

Relaxation...............41%

Pleasure..................37%

Beach/Nature ..........31%

Visit Frd/Rel .............26%

Travel Time .............24%

Recommended .......19%

Prior Trip .................17%

Price........................15%

Safety......................13%

TOP REASONS for choosing Guam

Beach/Nature ..... 63%

Relaxation.......... 30%

Water Sports...... 25%

Shopping........... 17%

Scuba................. 17%

Recommended .. 16%

No Visa .............. 12%

Price................... 11%

Safety................. 11%

Prior Trip .............. 6%

TOP REASONS for choosing Guam

Natural Beauty.... 51%

Pleasure ............. 41%

Recommended... 37%

Water Sports ...... 27%

Shopping ........... 25%

Relaxation .......... 24%

Visit Someone.... 21%

Prior Trip............. 17%

Scuba................. 17%

Safety................. 16%

TOP REASONS for choosing Guam

Spouse

38%

Girlfriend/Boyfriend

10%

Friend/Assoc.

35%

Alone

2%

Child <18

19%

Child-Adult

3%

Other Adult Family

12%

Officemate

7%

Spouse

72%

Girlfriend/Boyfriend

3%

Child <18

53%

Alone

2%

Other Adult Family

22%

Child-Adult

2%

Friend/Assoc.

12%

Officemate

2%

Spouse

57%

Alone

12%

Child <18

21%

Officemate

4%

Other Adult Family

17%

Girlfriend/Boyfriend

2%

Friend/Assoc.

13%

Child-Adult

1%

Spouse

36%

Child <18

15%

Other Adult Family

24%

Child 18+

8%

Alone

23%

Office

4%

Friends

19%

Girlfriend/Boyfriend

3%

Spouse

48%

Girlfriend/Boyfriend

15%

Friend/Assoc.

22%

Alone

9%

Child <18

21%

Child-Adult

3%

Other Adult Family

19%

Officemate

1%

Friends

10%

Spouse

52%

Sibling/Ext. Family

8%

Alone

30%

Family

54%

Child

24%

Spouse

37%

Girlfriend/Boyfriend

12%

Friend/Assoc.

28%

Officemate

10%

Family-Adult 

23%

Alone

7%

Child <18

17%

Child-Adult

2%

$853.76

Prepaid

$438.57

On-island

¥114.27

Average
Exchange Rate

*Exchange rate source: USFOREX

$944.38

Prepaid

$729.17

On-island

TWD 29.58

Average
Exchange Rate

*Exchange rate source: USFOREX

$1,524.36

Prepaid

$496.24

On-island

RUB 67.77

Average
Exchange Rate

*Exchange rate source: USFOREX

$1,095.14

Prepaid

$1,199.08

On-island

HKD 7.80

Average
Exchange Rate

*Exchange rate source: USFOREX

$788.49

Prepaid

$382.70

On-island

KRW 1,090.42

Average
Exchange Rate

*Exchange rate source: USFOREX

$1,284.85

Prepaid

$1,160.22

On-island

CNY 6.51

Average
Exchange Rate

*Exchange rate source: USFOREX

$348.52

Prepaid

$463.20

On-island

PHP 50.32

Average
Exchange Rate

*Exchange rate source: USFOREX

Direct with Airline/Hotel 33%
Travel Agent/Pkg Tours 31%
Online Travel Agent 28%
Online 3rd Party Travel Site 8%

Travel Agent/Pkg Tours 64%
Direct with Airline/Hotel 20%
Online Travel Agent 11%
Online 3rd Party Travel Site 5%

Online 3rd Party Travel Site 53%
Direct with Airline/Hotel 26%
Travel Agent/Pkg Tours 15%
Online Travel Agent 6%

Direct with Airline/Hotel 60%
Online 3rd Party Travel Site 23%
Online Travel Agent 9%
Travel Agent/Pkg Tours 8%

Online 3rd Party Travel Site 37%
Direct with Airline/Hotel 36%
Travel Agent/Pkg Tours 18%
Online Travel Agent 9%

Free-time Package 40%
Individually Arranged Travel 32%
Full Tour Package 19%
Company 8%
Group Tour 2%

*As of FY2017 2nd Quarter

Visitor Profiles
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0 200,000 400,000 600,000 800,000 1,000,000

2015

2016

2017

OTHER

KINKI

CHUBU

KANTO

40,000

60,000

80,000

100,000

SEPAUGJULJUNMAYAPRMARFEBJANDECNOVOCT

 OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP TOTAL

2017 55,636 59,918 66,035 57,037 54,356 71,384 49,834 47,140 48,971 51,811 68,351 43,870 674,343

2016 58,030 62,760 67,876 62,716 71,796 79,256 49,295 48,891 53,040 54,625 79,342 65,130 752,757

2015 60,637 64,939 69,476 65,011 74,153 87,735 52,393 49,270 54,263 59,062 73,692 68,774 779,405

% Chg -4.1% -4.5% -2.7% -9.1% -24.3% -9.9% 1.1% -3.6% -7.7% -5.2% -13.9% -32.6% -10.4%

SEASONALITY

 OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP TOTAL

2017 75,884 74,342 77,401 73,660 64,712 78,067 71,529 72,762 71,063 77,551 83,938 72,076 892,985

2016 79,557 79,380 86,806 91,948 90,347 95,798 74,961 78,376 74,942 77,043 96,987 82,757 1,008,902

2015 88,288 86,536 92,748 95,213 88,081 100,880 75,501 81,330 76,275 82,156 90,043 87,504 1,044,555

% Chg -4.6% -6.3% -10.8% -19.9% -28.4% -18.5% -4.6% -7.2% -5.2% 0.7% -13.5% -12.9% -11.5%

JAPAN SPEND

JAPAN VISITOR MIX

SEPAUGJULJUNMAYAPRMARFEBJANDECNOVOCT

JAPAN MONTHLY AIRLIFT

JAPAN AIRLIFT 

60,000

80,000

100,000

120,000

Japan Spend $368,695,899 $351,963,476 $295,746,610
Avg. Exchange Rate ¥119.43 ¥111.82 ¥114.27

2017
2016
2015

2017
2016
2015

Seats 1,044,555 1,008,902 892,985

$0

$100,000,000

$200,000,000

$300,000,000

$400,000,000

$500,000,000

FY2017FY2016FY2015

0

300,000

600,000

900,000

1,200,000

FY2017FY2016FY2015

¥0

¥30

¥60

¥90

¥120

KANTO
(TOKYO)

CHUBU
(NAGOYA)

KINKI
(OSAKA) OTHER TOTAL

2017 346,980 85,251 124,454 117,658 674,343

2016 376,330 95,440 153,679 127,308 752,757

2015 378,167 106,494 152,330 142,414 779,405

JAPAN ARRIVALS BY MAJOR REGIONS

FY2017
35.1%

20.8%

17.7%

5.7%

20.6%

 OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP TOTAL

2017 53,092 52,869 62,311 62,657 56,748 62,525 60,417 62,941 60,024 67,135 68,606 70,301 739,626

2016 49,240 52,182 54,200 55,032 50,922 55,081 48,563 53,264 52,198 53,168 52,835 51,878 628,563

2015 32,138 34,914 36,812 49,543 45,357 39,744 36,144 39,064 37,344 41,294 46,391 46,840 485,585

% Chg 7.8% 1.3% 15% 13.9% 11.4% 13.5% 24.4% 18.2% 15% 26.3% 29.8% 35.5% 17.7%

KOREA MONTHLY AIRLIFT

KOREA AIRLIFT 
2016
2015

2017

Seats 485,585 628,563 739,626

FY2016 FY2017FY2015
0

200,000

400,000

600,000

800,000

2015

2016

2017

INCHEON

GYEONGNAM

GYEONGGI

SEOUL

OTHER

KOREA VISITOR MIX

SEPAUGJULJUNMAYAPRMARFEBJANDECNOVOCT
10,000

20,000

30,000

40,000

50,000

SEASONALITY
Korea Spend  $209,894,469 $276,710,090 248,536,096
Avg. Exchange Rate ₩1,114.44 ₩1,161.15 ₩1,090.42

FY2016 FY2017FY2015
₩0

₩600

₩1,200

2017
2016
2015

 OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP TOTAL

2017 48,119 48,690 55,193 56,341 51,181 51,390 53,517 51,576 55,033 61,097 58,411 58,880 649,428

2016 37,306 43,030 46,139 48,859 41,576 34,444 38,667 43,354 46,078 48,883 46,909 44,185 519,430

2015 24,423 25,930 32,334 38,845 31,677 27,434 28,381 29,904 31,161 35,395 42,733 35,895 384,112

% Chg 29% 13.2% 19.6% 15.3% 23.1% 49.2% 38.4% 19% 19.4% 25% 24.5% 33.3% 25%

20,000

30,000

40,000

50,000

60,000

SEPAUGJULJUNMAYAPRMARFEBJANDECNOVOCT 

$0

$75,000,000

$150,000,000

$225,000,000

$300,000,000

SEOUL GYEONGGI GYEONGNAM INCHEON OTHER TOTAL

2017 228,227 135,092 114,959 37,200 133,950 649,428

2016 201,378 111,283 75,596 9,766 121,407 519,430

2015 168,389 84,514 41,938 13,667  75,604  384,112

KOREA ARRIVALS BY MAJOR REGIONS

KOREA SPEND

0 100,000 200,000 300,000 400,000 500,000 600,000 700,000 800,000

Source: Diio Mi Aviation Market Intelligence

FY2017
51.5%

17.4%

12.6%

18.5%

Japan Arrivals by Region Korea Arrivals by Region
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0 10,000 20,000 30,0000 40,000 50,000 60,000

2015

2016

2017

TAOYUAN, MIAOLI,
& HSINEHU

TAICHUNG

KAOSHIUNG

TAIPEI

OTHER

TAIWAN VISITOR MIX

2015

2016

2017

0 5,000 10,000 15,000 20,000 25,000 30,000

OTHER

GUANGZHOU

SHANGHAI

BEIJING

CHINA VISITOR MIX

 OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP TOTAL

2017  5,744  5,744  5,744 6,535 5,632 5,948 5,915 5,428 3,054 2,686 2,844 2,844 58,118

2016 4,584 4,386 5,112 5,112 6,520 5,226 4,954 5,112 4,702 5,902 5,744 5,334 62,688

2015 4,630 4,733 5,043 4,137 5,253 4,575 4,779 4,733 4,799 8,124 5,088 4,882 60,776

% Chg 25.3% 31% 12.4% 27.8% -13.6% 13.8% 19.4% 6.2% -35% -54.5% -50.5% -46.7% -7.3%

TAIWAN MONTHLY AIRLIFT

TAIWAN AIRLIFT2016
2015

2017

Seats 60,776 62,688 58,118

FY2016 FY2017FY2015
0

40,000

50,000

60,000

70,000

SEPAUGJULJUNMAYAPRMARFEBJANDECNOVOCT

SEASONALITY Taiwan Spend $26,225,229 $34,456,640 $26,446,996
Avg. Exchange Rate NT$31.32 NT$32.47 NT$29.58

FY2017FY2016FY2015

2016
2015

2017

 OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP TOTAL

2017   3,499   3,245   2,977   3,850  3,610  2,853  3,208 3,395 2,545 2,443 2,300 2,345 36,270

2016 2,748 3,144 3,134 3,675 4,796 3,253 2,587 3,512 3,848 3,883 3,464 3,490 41,534

2015 3,389 2,677 3,070 2,602 4,776 3,279 2,959 3,338 3,075 6,174 3,913 3,063 42,315

% Chg 27.3% 3.2% -5% 4.8% -24.7% -12.3% 24% -3.3% -33.9% -37.1% -33.6% -32.8% -12.7%

SEPAUGJULJUNMAYAPRMARFEBJANDECNOVOCT 

 OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP TOTAL

2017 1,062 944 1,062 1,158 1,040 1,062 1,158 944 1,062 1,110 1,062 944 12,608

2016 1,206 1,062 1,062 1,110 1,730 1,062 944 1,026 1,026 1,417 1,084 1,062 13,791

2015 155 1,413 1,281 1,380 4,090 1,659 1,182 1,116 1,025 3,091 4,921 2,333 23,646

% Chg -11.9% -11.1% 0% 4.3% -39.9% 0% 22.7% -8% 3.5% -21.7% -2% -11.1% -8.6%

CHINA MONTHLY AIRLIFT

CHINA AIRLIFT
2016
2015

2017

Seats 23,646 13,791 12,608

FY2016 FY2017FY2015
0

10,000

15,000

20,000

25,000

SEPAUGJULJUNMAYAPRMARFEBJANDECNOVOCT

SEASONALITY China Spending $31,948,965 $33,708,118 $26,891,579
Avg. Exchange Rate 6.17CN¥ 6.53CN¥ 6.51CN¥

FY2017FY2016FY2015

2016
2015

2017

 OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP TOTAL

2017 2,355 1,377 1,655 4,053 2,383 1,330 1,720 1,638 1,582 2,015 1,776 1,294 23,178

2016 2,306 1,245 1,094 2,127 6,391 1,384 1,829 2,020 1,913 2,062 2,078 1,822 26,271

2015 1,904 1,103 1,529 996 5,259 1,443 1,116 1,092 1,102 2,311 3,302 2,432 23,589

% Chg 2.1% 10.6% 51.3% 90.6% -62.7% -3.9% -6% -18.9% -17.3% -2.3% -14.5% -29% -11.8%

SEPAUGJULJUNMAYAPRMARFEBJANDECNOVOCT 
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2,000

4,000
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1,000
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5.0CN¥

7.5CN¥

10.0CN¥

TAIPEI KAOSHIUNG TAICHUNG
TAOYUAN,

MIAOLI,
& HSINEHU

OTHER TOTAL

2017 20,084 2,710 6,357 4,542 2,577 36,270

2016 22,436 2,826 7,980 5,489 2,803 41,534

2015 23,181 2,905 7,787 5,514 2,928 42,315

TAIWAN ARRIVALS BY MAJOR REGIONS

BEIJING SHANGHAI GUANGZHOU OTHER TOTAL

2017 3,982 7,469 2,171 9,556 23,178

2016 4,866 8,224 2,210 10,971 26,271

2015 5,999 6,303 1,351 9,936 23,589

CHINA ARRIVALS BY MAJOR REGIONS

TAIWAN SPEND CHINA SPEND

55.4%

7.5%

17.5%

12.5%

7.1%

FY2017
41.2%

17.2%

32.2%

9.4%

FY2017

Source: Diio Mi Aviation Market Intelligence

Taiwan Arrivals by Region China Airlines by Region
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HOT stands for Hotel Occupancy Tax, which was created to fund the operations 
and functions of the Guam Visitors Bureau. HOT Bond Projects are Capital 
Improvement Projects that use proceeds from HOT Revenue Limited Obligation 
Bonds to fund the building of Guam’s first permanent and comprehensive cultural 
and educational museum as well as upgrade and refurbish some of our island’s 
historic sites, tourist attractions and community projects. The HOT Bond Projects 
were established by Public Law 30-228.

Assets:
  Current assets
  Other assets
  Property and equipment, net

Total assets
  Deferred outflows from pension

Total assets and deferred outflows

Liabilities:
  Current liabilities
  Net pension liability
  Accrued sick leave

Total liabilities
Deferred inflows from pension

Total liabilities and deferred inflows

Net position:
  Net investment in capital assets
  Unrestricted
  Restricted

Total net position

Total liabilities, net position

Operating revenues
Operating expenses
Operating revenues net of operating
Non-operating revenues, net

Change in net position

2017

$  20,010,727
133,230

    6,561,860

26,705,817
      740,012

$  27,445,829

$    4,720,898
5,445,987

       166,006

10,386,391
         53,500

  10,386,391

6,561,860
8,204,366

    2,293,212

  17,059,438

$  27,445,829

$    1,176,221
  23,254,449
(22,078,228)
  21,756,902

$     (321,326)

2016 (As restated)

$  18,573,431
118,202

   6,649,392

25,341,025
      744,507

$  26,085,532

$    3,511,452
5,012,556

      170,108

8,694,116
        10,652

   8,704,768

6,649,392
7,836,364

   2,895,008

 17,380,764

$  26,085,532

$    1,302,861
 21,620,864

(20,318,003)
 22,169,348

$     1,851,345

2015 (As restated)

$  17,164,698
118,202

    6,736,923

24,019,823
       571,172

$  24,590,995

$    4,516,525
4,098,479

       155,338

8,770,342
       291,234

    9,061,576

6,736,923
3,791,386

    5,001,110

  15,529,419

$  24,590,995

$    1,373,972
  19,742,349
(18,368,377)
  21,162,705

$     2,794,328

Financials The HOT Bond

Effective October 1, 2016, GVB implemented GASB Statement No. 73, which resulted in the restatement of GVB’s 2016 financial statements 
to reflect the reporting of net pension liability for ad hoc Cost of Living Adjustments and supplemental annuity payments. Refer to Note 4 for 
more information regarding GVB’s pensions.

The following table summarizes the financial condition and Operations of the Bureau for the fiscal years ended 2017, 2016, and 2015:

Financials The HOT Bond

Hot Bond Projects
• Agana Bay Vicinity Streetlight Renovation
• Archaeology
• Community Sports Recreational Improvement
• Fafai Beach, a.k.a. Gun Beach and Gogna Cove
• Guam and Chamorro Educational Facility (GCEF) - 

Arts/New Signage/DCA
• Guam and Chamorro Educational Facility (GCEF) - 

Exhibits/AV/Specialty Lighting
• Guam and Chamorro Educational Facility (GCEF) - 

Main Building
• Guam and Chamorro Educational Facility (GCEF) - 

Media Production
• Guam and Chamorro Educational Facility (GCEF) - 

Security System
• Guam and Chamorro Educational Facility (GCEF) - Site 

Preparation/Relocate GTA
• Guam Farmers' Cooperative Association Facility/

Dededo Flea Market
• GFCA Dock and Shoreline Reinforcement Project
• Guam Fisherman’s Cooperative Association (GFCA)
• Guam Preservation Trust Reimbursement
• Hagåtña Pool
• Hagåtña Tennis Courts
• Historic Hagåtña Projects – Plaza de España 

Restoration
• Inarajan Community Center Restoration
• Magellan Monument and Plaza
• Malesso Bell Tower
• Mangilao Public Market
• Pale San Vitores Road Streetlight Renovation
• Pedestrian Safety
• San Vitores Flooding - Design and CM, 

PMO/GEDA
• San Vitores Flooding - Phase 2 Construction
• Scenic Parks, By-ways, Overlooks and Historic Sites
• Supplemental Funding for Projects under the Hagåtña 

Master Plan
• Village Entrance and Scenic Informational 

and Highway Signs
• Ypao Beach Park Lighting

GVB FY2017 Pass - thru appropriations
• Amot Taotao Tano Farm
• Ayuda Foundation, Inc.
• Duk Duk Goose, Inc.
• Guafi, Inc.
• Guam Humanities Council (Humanities Guahan)
• Guam International Film Festival
• Guam Liberation Day Fishing & Sporting Events
• Guam Symphony Society

• Guam Unique Merchandise
• Haya Cultural Preservation Foundation 

(Sinanga-ta Outreach)
• Haya Cultural Preservation Foundation 

(Ta Adahi Yo'na Heritage)
• Historic Inalahan Foundation
• House of Chamorro (Guma' Chamorro) Project
• Humatak Foundation
• Hurao Academy
• Inetnon Gef Pago
• Learn Chamorro
• Micronesian Cruise Association
• Mister Guam
• Pa'a Taotao Tano
• Pacific War Museum Foundation
• PL 33-233 Guinahan Famaguon Corp 

FY 2016 Unappropriated
• PL 33-232 Hurao Academy
• Tourism Education Council
• Traditions About Seafaring Islands (TASI)
• Traditions Affirming our Seafaring Ancestry (TASA)

Other Appropriations From the Tourist 
Attraction Fund
• Beach Monitoring (GEPA)
• Department of Agriculture
• Department of Parks and Recreation Operations
• DOA (Fallen Heroes Monument)
• DRT (Veteran's License Plate template)

• Guampedia Foundation (UOG)
• Guam Museum Operations (Chamorro Affairs)
• Guam Police Department
• Guam Territorial Band (CAHA)
• Island-wide Village Beautification Projects 

(Mayors Council)
• Limited Obligation Hotel Occupancy Tax (HOT) 

Series 2011A
• Lodging Management Program (GCC)
• Maintenance and repair Public Restrooms (DPR)
• Maintenance of pool facilities (DPR)
• Mayors Council Operations
• Single Audit Report (DOA)
• Street Maintenance and Beautification 

(Mayors Council)

An 11% hotel occupancy tax funds the Bureau’s operations, authorized through the Legislature’s annual budget appropriations. In fiscal year 
2017, Public Law 33-185 appropriated $22,367,472 for GVB operations. The Bureau was able to recognize $22,367,472 of its appropriation for 
Operations, of which $140,000 remained uncollected as of 09/30/17.

PL 33-185 also appropriated $1,085,000 to the Guam Visitors Bureau for pass-thru entities, $200,000 to the Rainy Day Fund, and $200,000 for 
Cultural and Sports Ambassador Fund. The Bureau was able to recognize all appropriations for pass-thru entities, the Rainy Day Fund, and 
the Cultural and Sports Ambassador Fund. 

In FY 2017, two other public laws appropriated additional monies to the GVB from the unappropriated, unallocated fund balance of the 
FY 2016 Tourist Attraction Fund, all of which the Bureau was able to recognize in FY 2017. PL 33-232 appropriated $150,000 from the FY 
2016 Tourist Attraction Fund for the Huråo Academy’s development of Chamoru language “immersion” pre-school program. PL 33-233 
appropriated $50,000 from the FY 2016 Tourist Attraction Fund to Guinahan Famagu’on Corporation for the printing and distribution of 
Chamoru literature for schoolchildren in the Chamoru Language and Culture Program of the Guam Department of Education. 

The Bureau also recognized $106,433 in 
Federal revenues, of which $71,433 was 
a FY 2015 reimbursement from FEMA 
related to Typhoon Dolphin and $35,000 
which was part of a memorandum of 
understanding with the University of 
Guam Marine Laboratory regarding the 
Recreational User Certification Course: 
Diver Damage Study.

The FY17 unaudited Tourist Attraction 
Fund (TAF) collections were 10% 
higher than the previous year, totaling 
$44,011,958. Hotel occupancy increased 
from 80% in FY16 to 84.1% in FY17, while 
the average room rate increased to $206 
from $198.

Direct appropriations from the Tourist 
Attraction Fund increased about 10% in 
FY 2017, from $16,218,172 in FY 2016 to 
$17,849,983. In PL 33-185, TAF revenue 
projections for FY 2017 were $41,502,455 
and total appropriations from the TAF 
were $41,502,455. Comparing the total 
FY 2017 appropriation from the TAF 
($41,502,455) to the actual unaudited 
collections ($44,011,958), there was a 
surplus of $2,309,503.

Membership dues increased 147% from 
$37,889 in FY 2016 to $93,411 in FY 2017. 
This significant increase was due to the 
membership election held in January 2017. 
In-kind contributions decreased about 24% 
to $120,424 in FY 2017 from $157,799 in FY 
2016. 

Marketing was the largest expense at 
$16.9 million in Professional Services, 
with Japan and Korea representing the 
largest share at a combined $8.4 million. 
At $2,667,901, personnel salaries and 
benefits decreased 2% over last year 
due to the retirement of 2 employees, but 
still only 11% of total expenses.
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STATEMENT OF NET POSITION
(Fiscal Year Ended September 30, 2017) 

ASSETS AND DEFERRED OUTFLOWS OF RESOURCES
Current assets: 
 Cash - unrestricted $14,390,076
 Cash - restricted  2,504,198
 Investments  2,537,450
 Accounts receivable - Government of Guam  140,000 
 Accounts receivable - others  421,414
 Due from Special TAF Projects Fund -
 Prepaid expenses  17,589
   ___________ 
Total current assets  $20,010,727
   ___________ 
Security deposit  133,230

Capital assets:
 Nondepreciable capital assets  5,992,415
 Depreciable capital assets, net of accumulated depreciation  569,445

  Total assets  26,705,817
   ___________ 
Deferred outflow of resources:
 Deferred outflow from pension  740,012
   ___________

  Total  $27,445,829
   ___________

LIABILITIES, DEFERRED INFLOWS OF RESOURCES
AND NET POSITION
Current liabilities: 
 Accounts payable  4,559,222
 Accrued annual leave  142,976
 Due to FESTPAC -
 Unearned income   18,700
   ___________

  Total current liabilities  4,720,898
   ___________ 
Net pension liability  5,445,987
Accrued sick leave  166,006
   ___________

  Total liabilities  10,332,891
   ___________ 
Deferred inflows of resources:
 Deferred inflows from pension  53,500

Commitments and contingencies

Net position:
 Net investment in capital assets  6,561,860
 Unrestricted  8,204,366
 Restricted - expendable  2,293,212 
   ___________

  Total net position  17,059,438
   ___________

  Total $ 27,445,829
   ___________ 

STATEMENT OF REVENUE, EXPENSES 
AND CHANGES IN NET POSITION

(Fiscal Year Ended September 30, 2017) 

REVENUES:
 Other income $551,303 
 Consumption tax refund 411,083 
 In-kind contributions from members and others 120,424 
 Memberships 93,411 
   ___________

  Total operating revenues 1,176,221 
   ___________

EXPENSES: 
 Professional services 16,850,942 
 Personnel 3,148,675
 Miscellaneous 1,139,485
 Travel 809,853 
 Utilities 226,463 
 Rent/lease 225,449
 Material and supplies 224,414 
 Promotional in-kind contributions 120,424 
 Grants 111,619
 Printing 107,554
 Repairs and maintenance 90,083 
 Depreciation 87,532 
 Consumption Tax 43,681 
 Equipment 37,231 
 Advertising 31,044 
   ___________

  Total operating expenses 23,254,449
   ___________ 
Operating revenues net of operating expenses (22,078,228)

Nonoperating revenues (expenses): 
 Grants-in-aid from Government of Guam: 
 Operations 22,767,472  
 Pass through 1,085,000 
 FESTPAC 0 
 Pass through appropriations (1,085,000)
 Other collections - FESTPAC 150 
 Donation expense - FESTPAC (10,230) 
 Federal revenues 35,000
 Interest income 33,949 
Other nonoperating expense (1,069,439) 
   ___________

  Total nonoperating revenues (expenses), net 21,756,902
   ___________ 
  Change in net position (321,326)

Net position at beginning of year 17,380,764
   ___________ 
Net position at end of year 17,059,438
   ___________ 

Financial Statements
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JULY 2017

FY2017 MILESTONES - FOURTH QUARTER

AUGUST 2017 SEPTEMBER 2017

Fifth Guam BBQ Block Party held July 1

130 travel trade professionals attend Håfa 
Adai Study Tour

GVB and TripAdvisor team up to host 
training camp

Korean TV drama series “Man Who Sets 
the Table” films four episodes on island

Best July in visitor arrivals recorded – 
132,952

Guam welcomes Air Seoul’s inaugural 
flight

Guam attended Tourism Expo Japan 
Sept. 21-24

Best Fiscal Year in visitor arrivals 
recorded – 1.56 million

STAR survey findings released to 
show tourism has positive 
impact on Guam

Second best August in visitor 
arrivals recorded – 144,758

Marketing Officer II Gina Kono 
retired after serving over 33 
years at GVB

DIRECTORY
Membership A

A & L Foods
Allan Lacap, Owner
Phone: (671) 787-2416
Email: ioidabatac@yahoo.com

ABC Stores Guam, Inc.
Aaron Gandaoli, District Manager - Retail Operations
Phone: (671) 646-1871
Email: agandaoli@abcstores.com

Access Transport
Vicente C. Borja, Co-Owner
Phone: (671) 685-6970
Email: amtransport2014@gmail.com

Ada's Trust & Investment, Inc.
P. Sonny Ada, President
Phone: (671) 472-9830
Email: adastrust@guam.net

Advance Management, Inc.
Monty McDowell, CEO/Principal Broker
Phone: (671) 649-6488
Email: ami@amiguam.com

Agana Shopping Center
Charles McJohn II, Assistant General Manager
Phone: (671) 472-5027
Email: hafa.adai@aganacenter.com

Air Busan
Taeyang Kim, Station Manager
Phone: (671) 685-7705
Email: bkmoon@airbusan.com

Alupang Beach Club
Steven Kasperbauer, General Manager
Phone: (671) 646-1940
Email: stevenk@ite.net

AM Insurance
Annmarie T. Muna, President
Phone: (671) 477-2650
Email: tblas@amibrokers.com

Ambros Inc.
Paul S.N. Shimizu, General Manager
Phone: (671) 477-1826
Email: tgs@ambrosguam.com

American Chocolate Factory
Rich Huang, President
Phone: (671) 649-6689

American Printing Corporation
Lily Yu, Vice President
Phone: (671) 646-7873
Email: apc@teleguam.net

AmOrient Engineering
John Robertson, President
Phone: (671) 472-3301
Email: john.robertson@amorient.com

Andy Rent-A-Car
Jason Zheng, Owner
Phone: (671) 646-7696
Email: andyrentacar@gmail.com

Anthology Research (Qmark)
Bonnie Lee Alig, Research Director
Phone: (671) 649-7629
Email: bonnie.lee-alig@anthologygroup.com

ANZ Guam, Inc.
John Wade, President & CEO
Phone: (671) 479-9000
Email: john.wade@anz.com

Aon Insurance Micronesia
Michael Conner, Accountant/HR
Phone: (671) 649-3681
Email: dave.silva@aon.com

Aqua Academy
Hiroyuki Oda, President
Phone: (671) 649-5551
Email: info@aqua-academy.com

Aqua Breeze, Inc.
Dominic Soumetaw, President
Phone: (671) 487-3132
Email: info@guamoutdoor.com

Aqua Mind Guam Corporation
Kazue Otani, President
Phone: (671) 646-3666
Email: otani@ite.net

Archway, Inc. 
Mika Gibson, Manager
Phone: (671) 647-5683
Email: mika@archwayinc.biz

Arluis Wedding Guam Corp.
Bunichi Yamashita, General Manager
Phone: (671) 647-1215
Email: byamashita@arluis.com

Asia Pacific Financial Management Group
Melinda Sulit,
Vice President of Finance & Operations
Phone: (671) 472-6400
Email: mromulo@fmgguam.com

Atkins Kroll, Inc.
Ernie Galito, Marketing Director
Phone: (671) 646-1876
Email: ernie.galito@akguam.com

Atlantis Guam, Inc.
Hideharu Baba, President
Phone: (671) 477-4166
Email: bo@babacorp.net

Avis Rent-A-Car
Cathy Mateo, President
Phone: (671) 646-2847
Email: cmateo@avisguam.com

Axe Murderer Tours Guam
Megan Statkus, Owner
Phone: (671) 654-2933
Email: info@amtguam.com

B

Bambino Corporation
Ayumi Tomida, President
Phone: (671) 646-1121
Email: guam.bambino@gmail.com

Bank of Guam
Jackie Marati, Senior Vice President
Phone: (671) 472-5258
Email: jackie.marati@bankofguam.com

Beachin' Shrimp
Jennifer McFerran, Marketing Manager
Phone: (671) 646-8100
Email: jenniferm@cpkguam.com

Bestseller Bookstore
Jacqueline Calvo-Anderson, President
Phone: (671) 646-7084/5
Email: jmcanderson@jake-associates.com

Big Fish Creative
Jenivieve Sablan Ooka,
Principal/Managing Director
Phone: (671) 649-3474
Email: jsablan@bigfishcreative.com 
 
Big Sunset Dinner Cruise
Sudipta Basu, General Manager
Phone: (671) 646-6800
Email: sbasu@baldyga.com

BT International, LLC.
Thomas Tajalle, CEO
Phone: (671) 646-1117
Email:  ttajalle@hotmail.com

Budget Car Rental of Micronesia
Simon Ocoda, Director of Operations & Sales
Phone: (671) 647-1446
Email: salesguam@budgetmicronesia.com

C

California Pizza Kitchen
Jennifer McFerran, Marketing Manager
Phone: (671) 646-8100
Email: jenniferm@cpkguam.com

Calypso Group
Reden Terbio, Managing Partner
Phone: (671) 989-2015
Email: reden.terbio@calypsoguam.com

Caronel Rolex Centers
Angel Mendoza, President
Phone: (671) 646-8850
Email: rea.paeste@dksh.com
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Casa de Långet
Jolene Brecht
Phone: (671) 789-3733
Email: reden.terbio@calypsoguam.com

Chamorrita Swimwear
Sandrine Stewart, Owner/Designer
Phone: (671) 488-0890
Email: sandrine@chamorritaswimwear.com

Chamoru Tei Restaurant
Kumi Okamura, President
Phone: (671) 649-8138
Email: psymaid@gmail.com

Cham's Thai Cuisine
Maria Torres, Manager/Partner
Phone: (671) 472-0416
Email: chamcuisine@gmail.com

Chanel Guam, Inc.
Patricia Duenas, General Manager
Phone: (671) 638-0500
Email: patricia.untalan@chanelusa.com

Coco Palm Garden Beach
Hideharu Baba, President
Phone: (671) 649-5050
Email: bo@babacorp.net

Cocos Island Resort
Ichikawa Hirohisa, General Manager
Phone: (671) 646-2825
Email: cocos@ite.net

Coffee Slut Guam, LLC.
Kyle Aguon, Owner
Phone: (671) 777-7220
Email: coffeeslutguam@gmail.com

Copy Express
Cecille Fulinara, General Manager
Phone: (671) 649-2679
Email: agm.copyexpress@gmail.com

Cunliffe & Cook
F. Randall Cunliffe, President
Phone: (671) 472-1824
Email: cclaw3@teleguam.net

Cup & Saucer Bakery and Cafe
Jacqueline Calvo-Anderson, President
Phone: (671) 646-7084/5
Email: cupandsaucerguam@gmail.com

D

Delisle's Beauty Supply
Maria Delisle, President
Phone: (671) 472-1995
Email: delislebeauty@gmail.com

Deloitte & Touche
Takahito Kobayashi,
Manager-Japanese Services
Phone: (671) 646-3884
Email: takahitokobayashi@deloitte.com

Dermal Skin and Care Spa
Maria Selma Villaver
Phone: (671) 647-7546
Email: dermalspaguaminquiry@gmail.com

DFS Guam LP
Joann Camacho,
Business Development Manager
Phone: (671) 647-3873
Email: joann.camacho@dfs.com

Discover Guam
Marte Hara, Managing Director
Phone: (671) 649-8687
Email: discoverguamtours@gmail.com

Dollar Rent-A-Car
Masanori Kanasugi, President/General Manager
Phone: (671) 646-7000
Email: resv.drac@dollar.com.gu

Dusit Thani Guam Resort & Spa
Marissa Borja,
Marketing Communications &
Public Relations Manager
Phone: (671) 648-8000
Email: dtgu@dusit.com

E

Eco Adventure
Brad Kloppenburg,
Vice President/Director of Bus Operations
Phone: (671) 649-1941
Email: bdk@keiguam.com

English Club @ Fiesta
Ayako Noma, Company President
Phone: (671) 646-5880
Email: info@i-terras.com

F

FHP Health Center
Jeffrey Larsen, President
Phone: (671) 646-6956
Email: tc.admin@takecareasia.com

Fiesta Resort Guam
Jeffrey W. Schweizer, General Manager
Phone: (671) 646-5880
Email: jws@fiestaguam.com

First Hawaiian Bank
Lou Sanchez, Sales Manager
Phone: (671) 475-7809
Email: lsanchez@fhb.com

Fish Eye Marine Park
Akihiro Tani, General Manager
Phone: (671) 475-7777
Email: tani@fisheyeguam.com

Flower House Aya
Toyohito Yoneyama, President
Phone: (671) 649-1187
Email: yone828@gmail.com

Fresku Box
Amber Sanchez, Part Owner
Phone: (671) 788-9455
Email: freskubox@gmail.com

Frontier Tours
Mitsuhiro Abe, Owner/President
Phone: (671) 482-5360
Email: frontiertours@outlook.com

G

G4S Secure Solutions
Chris Garde, County Managing Director
Phone: (671) 646-2307
Email: guam@gu.g4s.com

Galaide Group, LLC.
Monica Guzman, CEO
Phone: (671) 646-3448
Email: monicaguzman@galaidegroup.com

Galaide Professional Service, Inc. (GPSI)
Albert Yanger, President/Chairman
Phone: (671) 477-3058
Email: ayanger@gpsiguam.com

Gap
Rhyan Antonio, Operation Manager
Phone: (671) 646-4508/10
Email: rmantonio@rgoc.com.ph

Garden Villa Hotel
Kiyoshi Kawano, General Manager
Phone: (671) 647-0850
Email: reservations@holidayresortguam.com

Ginza Couture Naoco
Koji Uemura, Owner
Phone: (671) 646-1242
Email: naoco@teleguam.net

Glimpses of Guam
Sharlene Marchesseault, Director of Agency
Phone: (671) 649-0883
Email: dir_agency@glimpsesofguam.com

Globe
Mark Baldyga, President
Phone: (671) 646-8000
Email: ereservations@baldyga.com

GNC Guam
Jenny Yang, Managing Director
Phone: (671) 642-1688
Email: gnc.guam@gmail.com

Go Dive Guam
Go Nakane, Owner
Phone: (671) 689-8248
Email: info@godiveguam.com

Goji Corporation
Yasuko Goji, Owner
Phone: (671) 929-5173
Email: go-mam@kki.biglobe.ne.jp

Golden Sand Corporation
Sandy Lin, President
Phone: (671) 685-8830
Email: goldensandguam@gmail.com

Goodwind Development Corporation
Phil Schrage, SVP-Group Operations & Leasing
Phone: (671) 649-2470
Email: gotomicronesiamall@gmail.com

Graphic Center
Jessie Rosario, Vice President of Sales
& Marketing
Phone: (671) 472-3072
Email: www.sales@gciguam.com

Greed Tour
Young Sang Park, Owner
Phone: (671) 777-7535
Email: tillpark@naver.com

Guam ACES Inc.
Bernabe Lirag, Chairman
Phone: (671) 989-1069
Email: acesinc@guam.net

Guam Adventures
Rashid Graham, President
Phone: (671) 989-0900
Email: christopherjnelson@gmail.com

Guam Aikikai Aikido
Mutsuko Minegishi, General Manager
Phone: (671) 689-5887
Email: minegishi@guam.net

Guam Boonie Stompers, Inc.
Roger Edson, Treasurer
Phone: (671) 787-4238
Email: guam.booniestompers@gmail.com

Guam Broadcast Services, Inc.
Yasunori Kawauchi, President
Phone: (671) 648-0614
Email: yasu@ite.net

Guam Business Inn
Dong Won Lee, Co-Owner/CEO
Phone: (671) 647-9118

Guam Business Motel
Dong Won Lee, Co-Owner/CEO
Phone: (671) 649-9118

Guam Fast Foods, Inc.
Frank Cruz, General Manager
Phone: (671) 477-5266
Email: thecolonel@guam.net

Guam Garden Villa B&B Homestay
Herta Laguana, Owner
Phone: (671) 477-8166
Email: ggvlaguana@gmail.com

Guam Governor's Cup (Golf Tournament 
Committee)
Tatsuo Takano, President
Phone: (671) 727-8251
Email: timm3895@ite.net

Guam Guam Style Consulting
Mike Soderguist, Manager
Phone: (671) 858-1238
Email: islandigest@gmail.com

Guam Hana Tour
Insoo Park, Director
Phone: (671) 647-4272
Email: insoo12@hotmail.com

Guam Hotel & Restaurant Association
Mary P. Rhodes, President
Phone: (671) 649-1447
Email: president@ghra.org

Guam Korean Digest
Edward K. Choi, Publisher
Phone: (671) 989-3690
Email: gios5355@gmail.com

Guam Metro Networks, LLC.
Kevin H. Yamazaki, General Manager
Phone: (671) 483-1042
Email: kevin.yamazaki@guamwifi.com

Guam Music Inc.
Thomas Tallaje, Vice President of Operations
Phone: (671) 646-1117
Email: ttajalle@hotmail.com

Guam National Wildlife Refuge
Emily Sablan, Visitor Services/Park Ranger
Phone: (671) 355-5096
Email: emily_sablan@fws.gov

Guam Plaza Resort & Spa
Sudipta Basu, General Manager
Phone: (671) 646-7803
Email: generalmanager@guamplaza.com

Guam Premier Outlets
Monte Mesa, General Manager
Phone: (671) 647-5138
Email: jtcamacho@guam.net

Guam Reef & Olive Spa Resort
Yasuhiro Kotera, General Manager
Phone: (671) 646-6881
Email: maggi.woods@guamreef.com

Guam Sanko Transportation Inc.
Takemitsu Noguchi,
President/General Manager
Phone: (671) 646-1548
Email: noguchi@guamsanko.com

Guam Shinbun, Inc.
Atsumasa Hanasaka, General Manager
Phone: (671) 646-8712
Email: guamshinbun.editor@gmail.com

Guam Symphony Society
John Robertson, President
Phone: (671) 477-1959
Email: info@guamsymphony.com

Guam Travelers' Clinic
Tatsuo Takano, Managing Partner
Phone: (671) 727-8251
Email: tlmm3895@guam.net

Guam Troika Tours
Ekaterina A. Sablan, President
Phone: (671) 688-8977
Email: akatieva@yahoo.com

Guam Tropical Dive Station
Yasuhiro Maeda, President
Phone: (671) 648-4840
Email: gtdsadmin@gmail.com

Guam TV Productions, Inc.
Shoji Ogawa, President
Phone: 646-7670
Email: shoji@guamtv.net

Guam Vivian Home Stay & Guest House
Tai-Wei Yu, President
Phone: (671) 646-5858
Email: taiwei76@gmail.com

Guam Women's Club
Caroline Sablan,
Past President & Publicity Chairperson
Phone: (671) 688-5092
Email: theguamwomensclub@gmail.com

Guam Zoological, Botanical & Marine Gardens
Barbara Cushing, Manager
Phone: (671) 646-1477
Email: guamzoo@ite.net

Guamzilla
Asher Goldenberg, Owner/CEO
Phone: (671) 488-1793
Email: whatisguamzilla@gmail.com

Gucci Group Guam Inc.
Binh Wong, General Manager/Financial Broker
Phone: (671) 647-8190
Email: binh.wong@gu.gucci.com

H

H.I.S. Guam, Inc.
Jun Yano, President
Phone: (671) 646-7437
Email: murakami.tomohiro@his-world.com

Hafa Adai Adventures Inc.
Rashid Graham, President
Phone: (671) 788-9271
Email: rashid.graham1@gmail.com

Hafaloha
Tara Kaae, General Manager
Phone: (671) 989-3444
Email: admin@hafaloha.com

Halcyon Marketing Corporation
Michael Takano, President
Phone: (671) 777-7422
Email: michael.takano@hotmail.com

Hard Rock Cafe Guam
Adonis B. Flores, Chief Financial Officer
Phone: (671) 642-4213
Email: d.flores@hardrockguam.com

Harvest Christian Academy
John Marshall, International Program Director
Phone: (671) 488-2757
Email: jonathan.marshall@hbcguam.net

Hawaii Intercontinental Company (HIC)
Diane K. Keller, General Manager
Phone: (671) 647-7833
Email: hicdiane@teleguam.net

Hertz Rent-A-Car
Michael W. Perrin, General Manager
Phone: (671) 646-5875
Email: hertzgm@triplejguam.com

Hilton Grand Vacations (HGV)
Yukiko Takaishi, Guam HGV Marketing Manager
Phone: (671) 648-7100
Email: ytakaishi@hgvc.com

Hilton Guam Resort & Spa
Makoto Yasuhara, General Manager
Phone: (671) 646-1835
Email: makoto.yasuhara@hilton.com

HNM Korea
Jennifer Chae, Director
Phone: (671) 687-0119
Email: jc@hnmkorea.net

Holiday Resort & Spa Guam
Kiyoshi Kawano, General Manager
Phone: (671) 647-7272
Email: gmhrg@holidayresortguam.com

Holiday Tours Micronesia (Guam), Inc.
Satoru Murata, President
Phone: (671) 649-6850
Email: murata@htmguam.com

Hotel Nikko Guam
Hiroki Sugie, General Manager
Phone: (671) 649-8815
Email: information@nikkoguam.com

Hotel Santa Fe Guam
Bart Jackson, President/General Manager
Phone: (671) 647-8853
Email: atsiao@hotelsantafeguam.com

Hyatt Regency Guam
Sophia Chu, General Manager
Phone: (671) 647-1234
Email: smdept@hyatt.com

I

IHS Corporation
Hong Soon Im, President
Phone: (671) 646-2444
Email: mikitaxi@hotmail.com

Iruka Watching Adventure
Bruce E. Kloppenburg, President
Phone: (671) 649-1941
Email: bek@keiguam.com

Ishii Brewing Company
Toshiyuki Ishii, President
Phone: (671) 747-0868
Email: toshi@ishiibrew.com

Island Banners & Signs
Jun Distor, General Manager
Phone: (671) 649-4581/89
Email: sales@islasigns.com

Island Club Tour
Tony Liu, General Manager
Phone: (671) 646-0197
Email: easytravelguam@gmail.com

Island Journey Guam Corporation
Kimiko Obayashi, Tour Guide
Phone: (671) 777-3927
Email: kimiko@islandjourneyguam.com

Island Wines & Spirits
John T. Calvo, President
Phone: (671) 635-5891
Email: jtcalvo@midpacguam.com

Islander Rent-A-Car
Maria Cristina Walker, Admin. Officer
Phone: (671) 646-0388
Email: islander@pticom.com

IT&E
Logan Reyes, Marketing Services Manager
Phone: (671) 922-4483
Email: marketing@itehq.net

J

J. Flores Inc.
Judy Flores, Owner
Phone: (671) 828-8040
Email: judyflores@guam.net

Japan Airlines Int'l Co., Ltd.
Katsunobu Funaba, Admin Manager
Phone: (671) 642-6421
Email: jun1.abe@jal.com

Japan Bus Lines (JBL)
Shun Matsumoto, Owner/President
Phone: (671) 488-0371
Email: shun@japanbusline.com

JCB Plaza Lounge Guam
Yoshihiro Hattori, General Manager
Phone: (671) 646-0993
Email: swd@teleguam.net

Jeju Air Lounge
Thomas Son, Director
Phone: (671) 645-0002
Email: kong671@hotmail.com

JP Superstore
Rosalino Paurillo, JP Operations Manager
Phone: (671) 646-7803
Email: jcoordinator@guamplaza.com



Juice Zip
Jin Baik, Owner
Phone: (670) 285-9355

K

Kelly's Tour
Kelly Park, Owner
Phone: (671) 688-4162
Email: ken.kelly@gmail.com

Kloppenburg Enterprises, Inc.
Brad Kloppenburg,
Vice President/Director of Bus Operations
Phone: (671) 649-1941
Email: bdk@keiguam.com

KSTO 95.5 FM/ KISH 102.9 FM
Frances Poppe, Finance Director
Phone: (671) 477-7108
Email: kstokish@gmail.com

L

Landscape Management Systems
Theresa Crisostomo, Client Relation Manager
Phone: (671) 647-2617
Email: lms@guam.net

Law Office of Cynthia V. Ecube
Cynthia Ecube, President
Phone: (671) 472-8889
Email: ecubelaw@guam.net

Leap Corporation
Yusuke Imazu, President
Phone: (671) 646-7485/6
Email: leapadmin@guam.net

LeoPalace Guam Resort
Toshi Doi, CEO/General Manager
Phone: (671) 471-0001
Email: toshi.doi@leopalaceguam.com

Let's Ride Guam, LLC.
Joey Crisostomo, Manager
Phone: (671) 788-7433
Email: letsrideguam@gmail.com

Live Guam Marketing & Entertainment
Choi Dongsin, President
Phone: (671) 649-7977
Email: dongsinc@hotmail.com

Lone Star Steakhouse
Brian Artero, President
Phone: (671) 646-6061
Email: brian@cravegroup.net

Lotte Duty Free Guam, LLC.
Letitia Chee Law-Byerly,
Marketing/Promotions Specialist
Phone: (671) 969-3043
Email: ldfgmktg108@lotte.net

Lotte Hotel Guam
Mike Lee, General Manager
Phone: (671) 646-6811
Email: salesjpn@lotte.net

Louis Vuitton
Stephen Tanaka, Financial Controller
Phone: (671) 642-5800
Email: stephen.tanaka@gu.vuitton.com

Lux Guam
Jeffrey Ulatan, President
Phone: (671) 482-3674
Email: info@luxguam.com

M

MacTech Guam
David Macapiniac, Chief Nerd
Phone: (671) 477-6373
Email: dave@mactechguam.com

Mariacy Beauty Academy
Maria Delisle, Owner
Phone: (671) 472-1980
Email: admin@mariacy

Mariana Ocean
Hiroko K. Tenorio, General Manager
Phone: (671) 648-0770
Email: gloria@marianaresort.com

Marianas Steamship Agencies, Inc.
Richard P. Sablan, Vice President
Phone: (671) 472-8584
Email: rsablan@msa-guam.com

Market Research & Development, Inc.
Jay R. Merrill, President
Phone: (671) 635-1122
Email: jmerrill@guam.net

Master Tours Inc.
Cheng-Horng Yu, General Manager
Phone: (671) 646-4268
Email: mastertourguam@gmail.com

Micromed Suppliers
Gerald Perez, Vice President
Phone: (671) 565-6633
Email: julietdamian@gmail.com 

Micronesia Mall
Vic Lo, Vice President Operations Manager
Phone: (671) 649-2470
Email: philschrage@gmail.com

Micronesian Assistance, Inc.
Sumi Kuba, Assistant General Manager
Phone: (671) 649-8147
Email: mai@maiguam.com

Micronesian Aviation Systems, Inc.
Minoru Miyaji, President
Phone: (671) 473-9595
Email: mm@ifcguam.com

Micronesian Divers Association, Inc.
Lee Webber, President
Phone: (671) 472-6324
Email: lee@mdaguam.com

Micronesian Hospitality, Inc.
Norio Nakajima, President/General Manager
Phone: (671) 646-6300
Email: N.Nakajima@mhiguam.com

MidPac Distributors
John T. Calvo, President
Phone: (671) 635-5891
Email: jtcalvo@midpacguam.com

Moda Gino's
Roger Sachdev, Owner
Phone: (671) 477-8945
Email: ginoguam@teleguam.net

Money Resources, Inc.
Carl Peterson, President
Phone: (671) 646-0000
Email: carlpete@moneyresourcesinc.com

Mosa's Joint
Sarah Pleadwell, Vice President
Phone: (671) 969-2469
Email: epleadwell@yahoo.com

Mother Entertainment Guam, LLC.
Takaya Shimizu, General Manager
Phone: (671) 646-6246
Email: fujikawa@mother-e.co.jp

N

Nana's Cafe
Nicol Roberto, Operations/HR Manager
Phone: (671) 649-6262
Email: hr@guamplaza.com

Net Tours
John S. Ko, President
Phone: (671) 632-0583
Email: john.ko@netguam.com

Nippon Rent-A-Car
Hideharu Baba, President
Phone: (671) 646-1243
Email: awata@babacorp.net

Nippon Travel Agency (Mach Tour)
Hitoshi Hori, President
Phone: (671) 727-7702
Email: hori@ntaguam.com

Nissan Rent-A-Car
Mark Anderson, Sales & Marketing Manager
Phone: (671) 647-7290
Email: marka@nissanrent.com

Niu Fusion Restaurant
Lin Yan, Part Owner
Phone: (671) 645-2888

Nu-Fire Forge Guam
Jarrod Guerrero
Owner/Blacksmith/Bladesmith
Phone: (671) 689-3439
Email: jague_86@yahoo.com

O

Ohasu Projects, LLC.
Maho Quinene, President
Phone: (671) 687-0274
Email: maho@ohasuguam.com

OKT Marketing, LLC.
Tatsuo Takano, Managing Partner
Phone: (671) 727-8251
Email: timm3895@guam.net

One Stop Travel, Inc.
Norman Chang, Manager
Phone: (671) 646-7576
Email: ostravel@teleguam.net

Onward Beach Resort
Yoshiaki Kanemitsu, Assistant General Manager
Phone: (671) 647-7777
Email: cris@onwardguam.com

Outrigger Guam Resort
Steve Solberg, General Manager
Phone: (671) 649-9000
Email: kettenac@outriggerguam.com

P

P.H.R. Ken Micronesia Inc.
Takafumi Nogami,
Administratative/Asset Manager
Phone: (671) 646-3860
Email: skurioshi@ken-lease.co.jp

P.H.R. Korea Busan Office
Seong-uk Jo, Senior Manager
Phone: +82-51-442-6140
Email: jo@phrkorea.com

Pacific Historic Parks
Cindy Rapadas, Regional Manager
Phone: (671) 477-7278
Email: crapadas@pacifichistoricparks.org

Pacific Island Holidays, LLC.
Yasuhide Torigoe, President/COO
Phone: (671) 648-7441/2
Email:info@pihguam.com

Pacific Place
Gregory Hartkopf, General Manager
Phone: (671) 969-3500
Email: emonitor@guam.net

Pacific Star Resort & Spa
Roy Abraham, General Manager
Phone: (671) 649-7827
Email: sales@pacificstarguam.com

PacRim Marketing Group, Inc.
Dave Erdman, President & CEO
Phone: (808) 949-4592
Email: derdman@pacrimmarketing.com

Pactours, LLC.
Ana Marie M. Franquez, Manager
Phone: (671) 649-3221
Email: amfranquez@pactoursinc.com

Papa's
Greg Lizama, Operations Manager
Phone: (671) 637-7272
Email: info@papasrestaurant.com

Patriot Car Rental
Raj Nagarajan, General Manager
Phone: (671) 477-2277
Email: sales@patriotcarrental.com

Paulino's Store
Roland Quiambao
Phone: (671) 789-1061
Email: paulinostoretal@gmail.com

Paul's
Pichet Sachdev, Vice President
Phone: (671) 649-0408
Email: paulsachdej@gmail.com

Pika's Café
Pika Fejeran, Owner
Phone: (671) 647-7452
Email: pikascafeguam@gmail.com

Pina Social Media
Johanna Aquino, Founder
Phone: (671) 685-9651
Email: jojo@pinasocialmedia.com

Plaza Shopping Center
Amir Alavi, Manager
Phone: (671) 646-1384
Email: plaza@tanota.com

Pleasure Island Marketing Group
Tatsuo Takano, Director
Phone: (671) 727-8251
Email: tlmm3895@guam.net

PMT Guam Corporation
Tadashi Echikawa, President/General Manager
Phone: (671) 647-0768
Email: echikawa@pmtguam.com

Puntan Dos Amantes
Terry Debold, Public Relations & Sales
Phone: (671) 647-4100
Email: info@twoloverspoint.com

Q-R

Quality Distributors
George K. Lai, President
Phone: (671) 649-9788
Email: georgelai@aol.com

Rakuten Travel Guam, Inc.
William D. Nault, Director/General Manager
Phone: (671) 647-1118/19
Email: bill.nault@rakutenguam.com

RAL Travel Inc.
Shuichi Kato, President
Phone: (671) 488-2107
Email: shuichi02220@gmail.com

RE/MAX Diamond Realty
Patricia Feore, Realtor
Phone: (671) 688-6989
Email: pfeore@remaxguam.com

Red Door Productions
Elaine Zabala, Managing Partner
Phone: (671) 647-7227
Email: reservations@rdproductions.net

Ride the Ducks
Tae Oh, Sales Manager
Phone: (671) 788-4729
Email: ereservations@baldyga.com

RIM Architects (Guam), LLC.
Christine L. Wolke, Principal
Phone: (671) 477-2111
Email: cwolke@rimarchitects.com

Rootz Hill’s Grill House
Blessy Olandez, Marketing Manager
Phone: (671) 646-7803
Email: jcoordinator@guamplaza.com

Royal Orchid
Keiko Hirao, Japan Sales Director
Phone: (671) 649-2000
Email: reservation@royalorchidguam.com

Ruder Integrated Marketing Strategies
Stephen Ruder, President
Phone: (671) 635-1126
Email: steveruder@guam.net

S

S2 Club Guam
Tomomi Kannari, Assistant General Manager
Phone: (671) 688-1163
Email: guam@s2club.net

Sail's BBQ
Dennis Salenga, Corporate Executive Chef
Phone: (671) 649-6264
Email: corporatexecutivechef@guamplaza.com

Salina's Beautiworks
Salina Sapp, Owner
Phone: (671) 477-4316
Email: salinas.beautiworks@yahoo.com

SandCastle, Inc.
Tae Oh, Sales Manager
Phone: (671) 646-6800
Email: sbasu@baldyga.com

Sanford Technology Group LLC.
Dave N. Sanford, Vice President
Phone: (671) 472-2896
Email: daves@stgguam.com

Sato Motonobu Promotion Service Company
Motonobu Sato, Owner
Phone: (671) 688-4408
Email: momotaro1sep18@gmail.com

Scuba Company Marine Sports
Tina Arriola, Co-Owner
Phone: (671) 649-3369
Email: scubaco1@teleguam.net

Sea Grill
Josh Suka, Restaurant Manager
Phone: (671) 649-6637
Email: josh@seagrillguam.com

Security Title Inc.
Kim Anderson-Young, President
Phone: (671) 647-8000
Email: kim@securitytitle.net

Sejong Korean Restaurant
Alex Baik, General Manager
Phone: (671) 649-5556
Email: guamsejong@ymail.com

Sheraton Laguna Guam Resort
Vincent Cruz, General Manager
Phone: (671) 646-2222
Email: amilyn.salas@sheratonlagunaguam.com

Shut Up & Fish Guam
Jaoquin Cruz, Captain
Phone: (671) 777-2459
Email: shutupandfishguam@gmail.com

Simpleview
Cara Frank, VP of Marketing
Phone: (520) 575-1171
Email: info@simpleviewinc

Sixt Rent-A-Car
Ereika Garrido, Guam Manager
Phone: (671) 648-7498
Email: reservations@sixtguam.com

Sky Guam Aviation
Takeshi Haseyama, President
Phone: (671) 477-0737
Email: info@skyguam.us

Sky Zone Indoor Trampoline Park
Jane Quidachay, President
Phone: (671) 969-9663
Email: guam@skyzone.com

Skydive Guam Inc.
Mika Crisfield, HR Admin
Phone: (671) 475-5555
Email: email@skydiveguam.com

SM Island Guam
Janette May Sagun, Assistance Vice President
Phone: (671) 475-2825
Email: jmcaoili.sagun@gmail.com

Spa Bali
Kanami Yumisashi, Manager
Phone: (671) 649-4772
Email: spabaliguam@guam.net

Starts Guam Golf Resort Inc.
Noboru Izumi, General Manager
Phone: (671) 632-1111
Email: sggr7@guam.net

Strike Zone Batting Cages
Bill Bennett, Owner/Operator
Phone: (671) 649-9663
Email: bill.bennett@guamstrikezone.com

Stroll
Amitpal Sachdev, CEO/Founder
Phone: (671) 647-8765
Email: admin@strollguam.com

Summer Dream Information
John Ko, President
Phone: (671) 969-3004
Email: yoon.kwak@netguam.com

T

T Galleria
Lyndsay McShane, Human Resources Director
Phone: (671) 647-3873
Email: joann.camacho@dfs.com

Talofofo Falls Resort Park
Jin Ok Kim, General Manager
Phone: (671) 828-1150
Email: talofofo1@gmail.com

Tamuning Plaza Hotel
Young Han, General Manager
Phone: (671) 649-8646-50
Email: info@guamhotel.com

Taniguchi Ruth Makio Architects
Micheal Makio, President
Phone: (671) 475-8772
Email: arch@traguam.com

TaoTao Tasi - The Beach BBQ  
Buffet Dinner Show
Tae Oh, Sales Manager
Phone: (671) 649-7263
Email: sbasu@baldyga.com

Tarza Water Park
Rey Ibanez, Sales & Marketing Manager
Phone: (671) 646-7803
Email: tarza@guamplaza.com

Ten Boat Charter
Masao Tembata, President
Phone: (671) 687-2338
Email: tenboatcharter@gmail.com

Thai Airways
Aurellia David
Phone: (671) 969-8424
Email: oretg@guam.net

The Bayview Hotel
Jasmin Quiambao, Sales Manager
Phone: (671) 646-2300
Email: bayviewreservations@hotel-guam.com

The Beach Bar & BBQ
Sudipta Basu, Group General Manager
Phone: 649-7263
Email: sbasu@baldyga.com

The Houamla Collection of African Arts
Dr. Diambra Odi, Owner
Phone: (671) 486-5613
Email: hdiambraodi@yahoo.com



The Island King Imports
India Sekiguchi, President
Phone: (671) 646-1263
Email: india@theislandkingimports.com

The Kracked Egg
Lory Tydingco, President
Phone: (671) 648-0881
Email: tblas@amibrokers.com

The Plaza
Amir Alavi, Operations Manager
Phone: (671) 646-1384
Email: plaza@tanota.com

The Visitor's Channel
Michael Storm,
Baldyga Group SVP & General Manager
Phone: (671) 788-8978
Email: Troy@Guamvisitorschannel.com

The Westin Resort Guam
Harrison Cho, General Manager
Phone: (671) 647-1020
Email: westin@westinguam.com

Tiffany & Co.
Delfin Andres, Director
Phone: (671) 649-8898
Email: delfin.andres@tiffany.com

Titan Imports
 John Antenorcruz, Managing Director
Phone: (671) 647-4268
Email: md@titan-guam.com

Tommy Hilfiger
Aaron Bauer, District Manager
Phone: (212) 549-6000
Email: aaronbauer@tommy.com

Tove's Flower Shop
Tove Estabrook, Owner
Phone: (671) 646-4134
Email: tove@kuentos.guam.net

Trans World Radio Pacific (TWR)
Grant Hodgins, Station Manager
Phone: (671) 828-8637
Email: ghodgins@twr.org

Travel Bag, Inc.
Jocelyn Perez, Operations Manager
Phone: (671) 472-2653
Email: travelbag@guam.net

Trend Vector Aviation International
Toshihiro Shima, President
Phone: (671) 473-4100
Email: info@trendvector.com

Triple J Five Star Wholesale Foods
Jim Herbert, General Manager
Phone: (671) 637-7576
Email: jherbert@triplejguam.com

Tropical Beach House Guam
Satoru Wada, Owner
Phone: (671) 647-0956
Email: tbhguam@teleguam.net

Tropical Productions Inc.
John T. Calvo, President
Phone: (671) 635-5891
Email: jtcalvo@tpiguam.com

Tumon Bay Lobster & Grill
Niko Yu, President
Phone: (671) 646-9898
Email: lobster@tumonbaygrill.com

Tumon Sands Plaza
Mai Perez 
Phone: (671) 646-6803/4
Email: maiperez@guam.net

Turtle Tours
Bruce E. Kloppenburg, President
Phone: (671) 649-1941
Email: bek@keiguam.com

Twinkles
Su Mun
Phone: (671) 647-6557
Email: suhmun01@gmail.com

U-Z

U.S. Explore & Study
Kensuke Haga, President
Phone: (671) 647-0280/1
Email: kenhaga@teleguam.net

UnderWater World
Jeff Schindler, General Manager
Phone: (671) 649-9191
Email: schindler@aquariumteam.com

United Airlines
Samuel Shinohara,
Managing Director
Phone: (671) 645-8595
Email: samuel.shinohara@united.com

University of Guam
Dr. Anita Borja Enriquez,
Senior Vice President
Phone: (671) 735-2994
Email: abe@uguam.uog.edu

Uomaru Honten
Atsuo Tabei
Phone: (671) 648-0901
Email: ginormin@yahoo.co.jp

Valley of the Latte LLC.
David B. Tydingco,
Managing Director
Phone: (671) 789-3342
Email: info@valleyofthelatte.com

Susan Fryer
Phone: (671) 646-6803
Email: suzannefryer@guam.net

Hankook Rent A Car
Phone: (671) 727-7994
Email: bhs3697@naver.com

Hankook Tour Services
Phone: (671) 777-7902
Email: bmwmike04@gmail.com

Japanese Language Instruction
Phone: (671) 777-3005
Email: swd@teleguam.net

Lisa Lamorena
Email: lisa.lamorena@dfs.com

Latte Stoned Wellness Center
Phone: (671) 488-1919
Email: lattestonedwellness@outlook.com

Justion Marion
Phone: (671) 483-8659
Email: justin.marion@united.com

Martin Matthews
Email: martin.matthews@dfs.com

Miyashita and Associates, P.C.
Phone: (671) 687-9595
Email: oscar.miyashita@gmail.com

Paula Monk
Phone: (671) 483-8591
Email: paula.monk@united.com

Keiko Nishida
Email: keiko.nishida@dfs.com

James Pasion
Phone: (671) 788-7297
Email: email@jamespasion.com

Clarissa Perez
Phone: (671) 645-8850
Email: clarissa.perez@united.com

Mai Perez
Phone: (671) 656-6803
Email: maiperez@guam.net

Suzanne L. Perez
Phone: (671) 647-1583
Email: slzperez@guam.net

Mike Rios
Phone: (671) 686-6661
Email: fsanchrios@yahoo.com

James Santos
Email: james.santos@dfs.com

Phillip M. Schrage
Phone: (671) 649-2470
Email: philschrage@gmail.com

Steven J. Streib
Phone: (671) 647-4032
Email: stevenstreib@guam.net

Tatsuo Takano
Email: tatsuo.takano@dfs.com

Marissa Tinsay
Phone: (671) 645-8775
Email: marissa.delrosario@united.com

Twin Palms BNB
Phone: (671) 688-4372
Email: sablan1@gmail.com

Donna Williams
Email: donna.williams@dfs.com

Vantage Advertising
Tae Oh, President
Phone: (671) 969-5791
Email: mel@vantageguam.com

Vince Jewelers
Yuriko S. Lin, Vice President
Phone: (671) 646-1688
Email: baby@vincejewelers.com

Visa Rent-A-Car
Jae Soo Shim, President
Phone: (671) 777-7902
Email: bhs3697@naver.com

Watabe Wedding
Katsuhiko Yoshida,
General Manager
Phone: (671) 647-0275
Email: gumoperation@watabe.com

WDI International Inc.
Suguru Ishiguro,
VP of Operations Hawaii/Guam
Phone: (671) 646-7531
Email: ishiguro@wdiusa.com

Wyndham Garden Guam
Sunardi Li, General Manager
Phone: (671) 646-3060
Email: sli@wgguam.com

Zeus Tours
Do Hyung, Director
Phone: (671) 687-9695
Email: do9372003@gmail.com

Zi You Ren Travel Agency
Luis Liu, Duty General Manager
Phone: (671) 682-5678
Email: reservations@ziryen.com

Zip Guam, Inc.
Trevor Takasu, President
Phone: (671) 646-9471
Email: trevor@zipguam.com

INDIVIDUAL LISTINGS

Esther Ada
Email: esther.ada@dfs.com

Loriegene Aflague
Phone: (671) 645-8115
Email: loriegne.aflague@united.com

Gina Bamba Artero
Phone: (671) 647-3887
Email: gina.artero@dfs.com

Kazunori Atsuta
Phone: (671) 642-8026
Email: kazunori.atsuta@dfs.com

Joann G. Camacho
Email: joann.camacho@dfs.com

Ron Cannoles
Email: ron.cannoles@outlook.com

Renee Chisolm
Email: renee.chisolm@dfs.com

Sung Hoong Chung
Phone: (671) 777-2795
Email: terry.chung@dfs.com

Francine Cruz
Email: francine.cruz@dfs.com

Steven B. Cruz
Email: steven.cruz@dfs.com

Art Day
Phone: (671) 482-8585
Email: art.day@united.com



Shop Guam e-Festival
November 2018 - February 2019 | Islandwide

The Shop Guam Festival began in 2012 as a global social 
media campaign by Guam Visitors Bureau (GVB) that aimed to 
create an interactive shopping experience highlighting Guam 
as a modern, fashionable and diverse destination to shop. 
Now in its sixth year, Shop Guam has transformed into an 
e-Festival that fully embraces the vision of “Smart Tourism.” 
Expect a revolutionary mobile shopping experience as the 
new Shop Guam app generates on-location sensor mobile 
marketing as a fresh way to discover Guam’s shopping 
and activities. The app will additionally be available in six 
different languages.

Contact: Catherine Bungabong 
T: 687-2696 | E: shopguam@visitguam.org

New Year’s Eve Fireworks
December 31 | Tumon Bay

As the New Year’s Eve celebrations kick off and the 
countdown begins, local residents and visitors alike look to 
the skies to enjoy a New Year’s Eve Fireworks display over 
beautiful Tumon Bay. Each year, witness America’s first 
fireworks celebration!

T: 646-5278/9 | E: info@visitguam.org

Guam Micronesia Island Fair
May 2-6, 2018 | Festival Huts Paseo De Susana Hagatña 

The Guam Micronesia Island Fair is the annual signature 
cultural event of the Guam Visitors Bureau, showcasing the 
vibrant cultures of Micronesia for 30 years. Experience the 
best of Micronesia in one exciting weekend featuring master 
carvers, blacksmiths, traditional sailing experts, jewelers, 
weavers, dancers, musicians and chefs and see first hand 
customs that have been in place and perpetuated for the 
millennia.

Contact: Dee Hernandez 
T: 646-5278/9 | E: dee.hernandez@visitguam.org

12th Annual Agat Mango Festival
May 25-27 | Agat Community Center

An enjoyable event for both participants and visitors with a 
platter of mango activities, contest, displays, entertainment, 
food and fun. Most notably see Agat’s southern hospitality 
and the islands talent that will be there to entertain. Peruse 
through the various booths and demonstrations.

Contact: Agat Mayor’s Office 
T: 565-4335 | E: webmaster@mangofestivalgu.com 
W: mangofestivalgu.com

Guam BBQ Block Party
July 7 | Pleasure Island, Tumon

The Guam BBQ Block Party is the ultimate celebration of 
Guam’s authentic culinary traditions and Håfa Adai Spirit. 
Admission is free for this event that boasts delicious BBQ 
from the island’s top grill masters, live performances from 
local musicians, vendors selling made-in-Guam goods and 
other activities. GVB is closing down the street in Pleasure 
Island for this fun-filled, family event!

Contact: Kraig Camacho 
T: 646-5278/9 | E: kraig.camacho@visitguam.org

8th Annual Guam International Film Festival
October 3- 7, 2018 | Guam Museum

The Guam International Film Festival (GIFF) is an annual 
event showcasing independent films from across the world. 
The mission of GIFF is to foster the growth of cultural identity 
and understanding through the art of filmmaking. GIFF aims 
to unify, celebrate and showcase to the region and the 
world, the collective experience through the universal 
medium of film.

Contact: Don Muna 
T: 488-2468 | W: guamfilmfestival.org

Electric Island Festival
March 24, 2018 | Guam Globe Nightclub
June 16, 2018 | Guam International Raceway
August 25, 2018 | TBD
December 1, 2018 | Pacific Star

EIF is fueled by individuals who share the concept of having an 
open-heart and open-mind realizing that Art, Music, Culture, 
and Fashion is what pushes society to move forward, become 
more creative and innovative citizens. We are inspired by the 
people of Guam and Saipan who want nothing more than to 
be represented and hold a stance at a global level. In the past 
five years, EIF has grown by leaps and bounds (thanks to your 
support), welcoming international artists and guests from all 
over the world and drawing attendees from other countries 
in the Asia Pacific region, as well as countless of Guam and 
Saipan residents that find in EIF the perfect escape and 
energy to refuel your soul and positive vibes.

Contact: Andrew Hong 
E: andrew@6amgroup.com | W: electricislandfestival.com 
facebook.com/eifestival | twitter.com/eifestival | instagram.
com/eifestival/ | snapchat.com/add/eifestival

Guam Art Exhibit (GAX)
TBD | The Plaza

GAX is a bi-annual art exhibit displayed in the heart of Tumon 
and featuring Guam’s most talented up-and-coming artists.

Contact: Josh Agerstrand 
T: 486-8550 | E: josh.dizzyinc@gmail.com

Art, Culture and Festivals Event Snapshot
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Sports

25th Junko Friendship Rubber Baseball Tournament
December 1-2 | LeoPalace Resort Baseball Field

A friendship tournament that features a competitive pool of 
athletes from Tokyo’s Junko University in Japan against Guam’s 
finest Major League teams. The tournament offers a unique 
experience for all athletes and visiting Japan teams as it uses a 
rubber baseball for greater trajectory and bounce when hit and 
fielded. The tournament is an annual celebration that highlights 
sportsmanship, camaraderie and non-stop fun!

T: 646-5278/9 | E: info@visitguam.org

Tour of Guam Cycling
December 9 | Central and Southern Guam

The Tour of Guam is Guam’s most prestigious competitive cycling 
event. The event serves as the annual National Championship 
for Guam’s cycling athletes and also serves as the signature 
competitive cycling event for age group racers from Guam and 
the CNMI. Two courses are featured for both races including the 
105km course and the 42km course.

Contact: Ben Ferguson 
T: 646-9171 | E: BFerguson@picguam.com | W: tourofguam.com

16th Annual Guam Governor’s Cup Ladies Golf 
Tournament
February 15-16 | LeoPalace Resort

A tournament comprised of a regular tournament with 100 JLPGA 
members and a Pro-Amateur and JTB Koncha golf tournament.

Contact: Hiroyuki Miyata 
T: 300-7792 | E: miyata@leopalaceguam.com 
W: guamgolf.jp

40th Annual Smokin’ Wheels Racing Weekend
April 13-15 | Guam International Raceway Park

The Legendary Smokin’ Wheels Racing kicks off Friday night 
at the drag strip and continues the next day with motor sports 
competitions including a Fiesta car show and Drag Racing 
Finals. Sunday caps off with the Smokin’ Wheels Off-Road Buggy 
Endurance, Smokin’ Grills BBQ competition and Mud Drags. With 
non-stop action, awesome food and racing, you won’t want to 
miss this once a year motorsports festival! 

Contact: Henry Simpson 
T: 727-5382 | E: track@guam.net | W: guamraceway.com

6th Annual United Guam Marathon
April 8 | Governor Joseph Flores Memorial Park

The Guam Visitors Bureau along with the Pacific Islands Club and 
United Airlines, will host the 6th Annual Guam United Marathon 
(to include a half marathon, 10k and 5k). Get geared up and share 
with your family and friends. All races start and finish on Pale San 
Vitores Road in front of Governor Joseph Flores Memorial Park 
(Ypao Beach), Tumon. 
3:00 am MARATHON START 
4:30 am HALF MARATHON START 
5:30 am 10K START | 5:15 am 5K START

Contact: Ben Ferguson 
T: 646-9171 | W: unitedguammarathon.com

2018 Cocos Crossing
May 27 | Merizo Pier

Experience the beauty of Cocos Lagoon and the exhilaration of 
an open ocean swim wrapped in the warmth of Guam’s legendary 
hospitality. The Guam Cocos Crossing is an annual ocean swim 
that takes place between Merizo and Cocos Island. Join hundreds 
of swimmers from across the island and the Region, and make 
lifelong memories. Choose from 3 distance options: 3k, 5k and 10k.

Contact: Catherine Gayle or Tim Fedenko 
T: 488-2222 | E: info@guamcocoscrossing.com 
W: guamcocoscrossing.com

2018 King's Guam Futures Tennis Tournament
May 29 - June 3 | Hilton Guam Resort & Spa

The Guam Futures is an annual International Tennis Federation 
(ITF) Pro Circuit tournament, realized with tremendous support 
from the Japan Tennis Association. The summer tournament 
attracts touring professional tennis players worldwide to Guam 
to compete for coveted world-ranking points. The majority of 
professional players come from Japan and other East Asian 
countries, as well as Australia and the United States. The 
tournament’s main draw features both singles and doubles play, 
with a qualifying round held prior to the start of main draw events.

Contact: Torgun Smith
T: 687-5483 | E: torgun@tennisacademyguam.com 
W: guamtennisfederation.com
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*Event information subject to change. GVB Signature Event

DATE EVENT LOCATION
2017

Nov. 10, 2017 - Feb. 28, 2018 Shop Guam e-Festival Islandwide

December 31 New Year’s Eve Fireworks Tumon Bay

FEBRUARY
February 15-16 16th Annual Guam Governor’s Cup Ladies Golf Tournament LeoPalace Resort

February 24 Battle Showcase Guam International Raceway Park

MARCH
March 24 Road to EIF Guam Globe Nightclub

March 31 Trench Kids Guam International Raceway Park

APRIL
April 8 6th Annual United Guam Marathon Governor Joseph Flores Memorial Park

April 13-15 40th Annual Smokin’ Wheels Racing Weekend Guam International Raceway Park

April 20-22 Talofofo Banana Festival Ipan Beach Park

April 22 Marianas Open Eleven FD Phoenix Center

MAY
May 2-6 Guam Micronesia Island Fair Festival Huts Paseo De Susana Hagatña

May 25-27 12th Annual Agat Mango Festival Agat Community Center

May 27 2018 Cocos Crossing Merizo Pier

May 29 - June 3 King’s Guam Futures Tennis Tournament Hilton Guam Resort & Spa

JUNE
June 16 EIF Guam Guam International Raceway

JULY
July 7 Guam BBQ Block Party Pleasure Island, Tumon

July 21 74th Liberation Day Parade Hagåtña

July 11-22 Guam Liberation Festival Hagåtña

AUGUST
August 25 EIF End of Summer TBD

SEPTEMBER
September 30 Trench Challenge Guam International Raceway Park

September Guam International Film Festival (GIFF) 
Fall International Showcase Guam Museum

OCTOBER
October 3-7 8th Annual Guam International Film Festival Guam Museum

October 27-28 Copa de Marianas TBD

NOVEMBER
November 2018 - February 2019 Shop Guam e-Festival Islandwide

DECEMBER
December 1 EIF Winter Wonderland Pacific Star

December 1-2 25th Junko Friendship Rubber Baseball Tournament LeoPalace Resort Baseball Field

December 9 Tour of Guam Cycling Central and Southern Guam

2018 Guam Events
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