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February 2025

February 1-22, 2026 Total: 54,089 (+14.4%)
% Market Mix % vs LY
35.8% Japan 16,456 19,361 17.7%
45.9% Korea 23,475 24,819 5.7%
8.0% US/Hawaii 4,248 4,333 2.0%
1.4% Philippines 765 755 -1.3%
2.8% Taiwan 75 1,518 1924.0%
1.8% China 370 997 169.5%
0.1% Hong Kong 32 58 81.3%

Source: Guam Customs Declaration Forms. Processed by the Guam Visitors Bureau.

Note: February 2026 Daily Arrivals reflect Civilian Air arrivals only




e

— ————

_Calendar YeartoDate 2026~ .
: . L i i s A

October 2025 — February 1-22, 2026 Total: 123,629 (+7.9%)
% Market Mix % vs LY
34.6% Japan 36,505 42,779 17.2%
47.3% Korea 57,474 58,484 1.8%
8.8% US/Hawaii 11,336 10,909 -3.8%
1.6% Philippines 1,538 1,927 25.3%
1.7% Taiwan 1,786 2,162 21.1%
1.0% China 1,095 1,296 18.4%
0.1% Hong Kong 73 99 35.6%
Source: Guam Customs Declaration Forms. Processed by the Guam Visitors Bureau, Note: February 2026 Daily Arrivals reflect Civilian Air arrivals only
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" Fiscal Year 2026

October 2025 — February 1-22, 2026 Total: 352,601 (+21.6%)
% Market Mix % vs LY
32.1% Japan 92,351 113,256 22.6%
51.1% Korea 142,272 180,198 26.7%
7.8% US/Hawaii 29,723 27,476 -7.6%
1.9% Philippines 5,495 6,641 20.9%
1.1% Taiwan 2,990 4,024 34.6%
0.7% China 2,077 2,328 12.1%
0.1% Hong Kong 237 297 25.3%
Source: Guam Customs Declaration Forms. Processed by the Guam Visitors Bureau, Note: February 2026 Daily Arrivals reflect Civilian Air arrivals only
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Japanese Overseas Travel Recovers:

* According to the Japan National Tourism Organization (JNTO), about 1.07 million Japanese travelers went abroad in January 2026, a 17.6% increase
year-over-year.

*  While the recovery trend continues and growth accelerated compared to December, the figure remains 26.1% below January 2019 levels, indicating
outbound travel is still at around 70% of pre-pandemic levels.

"Number of Japanese Travelers Abroad (Compared to 2019, 2023, 2024, 2025)"

2,500,000 22019 =2023 =2024 2025 =2026

1,072,600

2,000,000

1,500,000

1,000,000

500,000

=2019 1,558,80 1,637,50 1,921,30 1,888,60 1,960,170 1,520,90 1,781,20 2,060,70 1,686,00 1,724,30 1,497,60 1,866,50
E2023 443,104 | 537,705 694,293 560,200 | 675,661 703,259 891,614 1,201,24 1,004,73 937,714 1,027,11 | 947,905
22024 838,581 978,884 1,219,78 888,767 | 941,710 930,200 1,048,80 1,437,170 1,212,60 1,148,40 1,175,170 1,187,20
=2025 912,300 1,181,10 1,423,00 961,400 1,076,80 1,054,00 1,205,550 1,648,30 1,394,50 1,243,60 1,330,00 1,300,70
22026 1,072,60 10
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Student Spring Travel Ranking (HIS Survey)

Key Highlights
* InHIS’s 2026 Spring Student Overseas Travel Ranking, Guam placed 5th, improving Destination
from 9th place last year. Rank (Previous Year Rank)
* Despite the weak yen and rising travel costs, overseas travel demand among young
Japanese travelers remains resilient.
* Average travel spending increased to ¥140,700 per person (+7.1% YoY).
* Small-group travel (1-2 travelers) accounts for about 80%, reflecting the continued

growth of FIT travel.

Implication for Guam
* Guam’s improving ranking indicates strengthening destination interest among younger

Japanese travelers.
* Short-haul resort destinations remain well positioned in the current market

environment.

Note: HIS NEWS https://www.his.co.jp/news/20708.html
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Middle East Tensions and Japan’s Outbound Travel Market

Current Situation

* Rising tensions in the Middle East have pushed oil prices higher, increasing jet fuel costs.

e Japan’s Ministry of Foreign Affairs has issued travel advisories for parts of the Middle East.
 Some Japanese travel agencies have cancelled or suspended tours to the region.

Impact on the Japan Market
* ANA and JAL review fuel surcharges every two months.
* Higher fuel prices may affect international airfares within approximately 2—4 months.

Implications for Guam

* Long-haul routes may face greater impact, while Guam, located about 3.5 hours from Japan, may remain
relatively stable as a short-haul leisure destination.

12
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Japan Market — Guam Campaigns (Feb — early Mar 2026)

Company Campaign Period Key Features (Condensed)
S Tl U e e Feb 20 — Mar 6 HI§ pr‘omot(?d a sprln.g travel sale offering up to 50% off hotels with flight-and-hotel bookings, using
price incentives to stimulate travel demand.
HIS
AirZ Limited-Time Discount Feb12 - 16 HIS promoFed its AirZ flight-and-hotel packages for Guam, emphasizing flexible arrangements and
value to stimulate demand for budget-conscious travel.
Sarrii D Pacers Feb 17 - 29 JTB is selling a 3-night, 4-day Guam package in the JPY 60,000 range to target spring break demand
and boost seasonal travel.
JTB Yonino Channel Model Course due April 12 JTB sI’:ared a model course built around The TSL-Ib-aI-(I. Tower, featured on Yoni no Channel, using the
show’s strong exposure to boost Guam travel visibility.
Time Sale Feb 4 — Feb 17 JTB prorpoted ? budget-friendly 3-night, 4-day Guam package from the JPY 60,000 range, using
T'way Air, to stimulate travel demand.
" - A - o
t'way - e Feb 13 — 28 T'way Air Iaunchfed a limited-time sale for Guam, offering 20% off fares plus a $30 GUAM PAY
bonus to help drive seasonal travel demand.
JAL Limited-Time Guam Fare Sale Feb 27 — Mar 6 JAL promoted a limited-time Guam fare sale from JPY 65,000 round trip to stimulate seasonal
travel demand.
Trip.com e e Sl due Feb 25 'tr:;p‘aléclodn;rﬁ;c:"n;oted limited-time coupons and seasonal sales to encourage bookings and boost

13
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From February to early March, travel companies promoted Guam through price-led sales and limited-time offers
for spring break. Along with discounts and low-cost packages, they used model itineraries and perks to add value.
Exposure from Yoni no Channel also boosted Guam’s visibility, which travel companies used to further expand
related promotions.
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Mar 14, 2026, The Guam Marianas Pro Nagoya 2026 tournament at Aichi Budokan recorded 1,200+ athlete entries
from multiple countries, becoming the largest event in the circuit’s history. The competition strengthens Guam’s
global jiu-jitsu network while promoting the Guam Marianas Open in Guam later this year and supporting Guam’s

sports tourism visibility.

, AN JIU-JITSU
‘IONSHIP
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MAR APR MAY TTL
UNITED ) 30,378 23,406 24,568 78,352
@ 6,169 5,970 6,169 18,308
JAPAN AIRLINES
Pway 12,285 1,134 1,323 14,742
TTL 48,832 30,510 32,060 111,402
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MAR APR MAY TTL
UNITED 183 141 148 472
@ 31 30 31 92
JAPAN AIRLINES
Pway 65 6 7 78
TTL 279 177 186
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March Total Outbound Seat Capacity: 48,832
Interviews with various companies

AI%E:;EEZ % Avaikbk UA 827 NRT nH0/1545 D aily 5,146
Avaibb ke UA197 NRT 1700/21:40 D aily 5,146
Avaibblk UA 865 NRT 17:55/2240 Mon,Fri 1,494
Avaibbk from 21Feb to 27 Mar UA 874 NRT 2100 /145+1 D aily 4,482
Avaibb ke UA 848 HN D 2335/4 25+1 D aily 5,46
Avaikbk UA 136 NGO 1n30/1600 Mon, Tue, Thu, Fri, Sun 3,818
Avaibb ke UA 150 K X 1:05/1540 D aily 5,146

TTL 30 378

| amines [ cummewssmawos | eosr [osearwoRe|  tMe [ emsousNcy | SEAUCAPACEY |

@Y IJAL Avaiabk J1941 NRT 930 /1445 Daily 6,169
Pway Avaikbk TW 509 KK 040 /1530 D aily 5,859
Charter TW NRT 10:40 /1525 D aily 5,859
TW FKU 10 30 /1525 3 Flghts 567

TTL 14 1BA54
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April Total Outbound Seat Capacity: 30,510
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Interviews with various companies

UNITED Avaibbk UA 827 NRT nH0/1545 D aily 4,980
AIRLINES %
Avaibbk UA 197 NRT 1700/2140 D aily 4,980
Avaibbk UA 865 NRT 1755/2240 Mon,Fri 1,328
Avaibbk UA 848 HND 2335/4 25+1 Daily 4,980
Avaibbk UA 136 NGO 1n30/1600 Mon, Thu,Fri 2,158
Avaibbk UA 150 KX N05/1540 D aily 4,980
TTL 23406

@ IAL Avaibbk JL941 NRT 930 /1415 D aily 5,970
t’way AvaikbE (Suspended:Apr6-30) TW 509 K X 1040 /1530 D aily 945
Charter W NRT 1040 /1525 46,42 189

TTL 77104

19
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May Total Outbound Seat Capacity: 32,060
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Interviews with various companies

UNITED Avaibbk UA 827 NRT 1N00/1545 Daily 5,146
AIRLINES %
Avaibbk UA 197 NRT 17:00/2140 D aily 5,46
Avaibbk UA 865 NRT 1755/2240 Mon,Fri 1,328
Avaibbk UA 848 HND 2335/4 25+1 D aily 5,46
Avaibbk UA 136 NGO 130/1600 Mon,, Thu, Fri (+2£]) 2,656
Avaibbk UA 150 KX N05/1540 D aily 5,146
TTL 24 568

@ IAL

Avaikb ke

JLo941

NRT

930 /1415

D aily

6,169

Pway

Avaibblk (Suspended:5/08~7/16)

TW 509

KX

1040 /1530

D aily

1,323

TTL

7TA92
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Tourism Authority of Thailand Extends “Feel All the

Singapore Tourism Board Partners on Disney Cruise Line- Hawai‘i Tourism Japan Joins Expedia and Visa on Feelings” Campaign Featuring LISA
Themed Marina Bay Activation Hawaii Travel Campaign in Japan.
* Singapore Tourism Board joined United Overseas Bank, * The Tourism Authority of Thailand expanded its “Feel All

* Hawai‘i Tourism Japan, Expedia, and Visa launched a joint

Marina Bay Sands, and Disney Cruise Line for a two-month e i SeesiiEEl e 5 e

Marina Bay campaign from 26 February to 30 April 2026.

the Feelings” campaign featuring LISA (BLACKPINK)across
multiple media nationwide in February 2026.
. . L * The promotion features package discounts on flight + hotel . .
* The campaign features a Disney Cruise Line-themed sky . * The campaign invites people to spot LISA at key locations
. . . .. bookings across more than 40 hotels. . . : .
show from 13 to 15 March, helping drive attention and visits and engage with Thailand’s travel image through

to the Marina Bay area. . . . ic-faci ia.
y e Visa cardholders can also access limited-time coupons for slerreelolie, [ruiplieiadng mehz

hotel-only or package bookings.

* The activation also includes photo spots, a lucky draw, an in- * The promotion builds on TAT's broader effort to connect
app game, and special offers from more than 70 celebrity appeal with destination branding and encourage
participating partners. interest in Thai landmarks and travel experiences.
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From FY24 to FY26, the number of SNS followers has shown steady overall growth. In FYes Lol
particular, Instagram and TikTok saw significant increases driven by brand campaigns. X Facebook Follower 81
(formerly Twitter) also experienced steady follower growth, supported by campaign Instagram Follower 2,081
initiatives and PR activities featuring talent. TikTok Follower 2,266

Twitter Follower 1,148

SNS FOLLOWER INCREMENTAL TREND
FY24 - FY26

180000

160000

Jan-24 Fab-24 Apr-2d Aug-2d Dec-24 Jan-25 Mar-25 Apr-25 May-25
BFacebook ®instagram S TikTok ©X

TOTAL 2,27/6

140000
120000
HW0o000
BOOOOD
EOOO0
40000
20000
o

Jun-25 Jul-25 Aug-25 Sep-25 Oct-25 Dec-25
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SNS HIGHLIGHTS

Follow & Repost Campaign on X
: Win a JP Superstore GUAM Goods Set

A EE
oo J7LBEENE (AR) @ @visitguam_jp - 2165
T RIS 3)
TT7LABIFBABR Y v 7 Bo#
JP Superstore GUAM 'y Xtwv k FLEY kN %
BEIEMATZA !
® @visitguam_jp &7 4 O—
® ZDER/EYRZ K

JP Superstore GUAM
BLEF v R—22026FETE
(202653H25H 7k 23:59 £ 7T)

HfiEcs55
5[CRTI

% Made in GUA!
& ¥ GUAM ~7
S GUAM E-F4
# GUAM J\1EX
* GUAM 751>

O 56 121,348 Q 537 ihl 2175

(A oo

Posts aligned with PR initiatives leveraging Yonino Channel and
Koyakky Channel received strong engagement.

S @visitguam_jp
FCDEBARBD
“—EMBZA - ILERENEA - FHEAEIAST AL, DWCTTLICE

3 youtu.be/W5RDFLI2-7M?si...

#HereWeGuam #Guam # & ICD B v Atad #EE"D V— ~ #BHIRT #
=t #ILERN #3GtEE

youtube.com

#500 [KBEREE!] CABRTORICERTIZIO?OH
B, CAFAE P KICDOBELARDZTTINSES BENK
TLRELSHBRERTOHEZHEALICHTHH D EIH .

F#1:35 - 202652 9H - 27.3F D FKR

Qs 121,353 Q 6,536 [] 180 1

IPLRRBAR (BR) O of

yo IPLBRIEER (42) @ o -

@visitguam_jp

[RREMEIS 7 LARRERE]
TTLFEELTHHS NS AR YouTubeF v > RIL

AV Y F -2 IADRKAREE 0I5 LFANF2y B T PL%E
BEICLMNREREL T

TPLRMBTUNMMETERVWERIEE, ERTCBREVCETEY. &
FRBROBREE CHREDHIE, UTO74—LEDERALAHIET W,

YRBEUAHTA—LIFIES
forms.gle/wXigxzHsqazYHC...

[ARUREREEE]
ARYNEG VIS LFAINFTYinTPL
012 : 20264%28250 (k)
B5f ¢ 18:00B8% (20:00# T F7E)
HE OV yF—, E—PikED
RISV TSHYI— NI PL IV H—FTYTIUF

FPLTHESNIBELGARNRE A ET,
FOZOERICZEMLLE W,

HERBREVWCEWeARRBBECABRWLEY, LDE(TCE
KD WAR, FHOBRLASZEETITHVLET,

HYUREIA—TA Vv TORBLEFELTEDETH, EEOBSRTA
BWERTBWARENCEVWET, BEMCHTTEIIES L,

#IFLRIAV Y F—RFIA # 0 IFLFANF Y #LHNER
#hereweguam
IL]‘\T F=RS U Lwis

7L, asn n
TTLERULR) docs.google.com
T[] AV yER—ASIA L YISLFANFYInS .
BEECFLEOAHE, 55074 —LLREREEZAN
CREEWV, B CEBRVWERWCAKRBEETHRE ..

F1£9:54 - 20269 2A198 - 917 HORR

O t164 ¥ 205 [RE} 2



ALWAYS ON ADS/ CV ADS

A total of approximately 36 million reach was achieved across January and February.
The TYPE A creative, which showcases a wide range of Guam’s attractions including the Tumon area, hotels, beaches, and
the mountains of Guam, generated particularly strong engagement.

https://www.youtube.com/watch?v=ANIbVa-12qQ

BESEEOY1 FCF2ER
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- YONINO CHANNEL

-

A total of six videos have been released, and the total number of views has exceeded 10 million. The hats and hoodies worn by the three

members of Yonino Channel (in the colors worn by the talents) have already sold out, and it appears that many fans are visiting the
restaurants featured in the videos.

No6 :2.12 M No2 :1.83 M No3:1.32M

SIE) RS G R EIGIS)

No6 :2.45M
1 .
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'KOYAKKY STUDIO FILMING FAM

A Guam edition of the popular Japanese YouTube program “Shinjirarenai Hanashi” was recorded in Guam by
Koyakky Studio as a live audience event. The recording took place on February 25, 2026 at Tasi Garden, Crowne
Plaza Resort Guam, with two sessions held from 18:00-20:00 and 21:00-23:00. The live recording attracted 17
attendees from Japan who traveled to Guam to participate in the event.

Koyakky Studio, known for producing Guam-related videos that have already gained high view counts, led the
project together with six additional participating channels, bringing the total number of participating channels to
seven. The combined subscriber base of these creators exceeds 5.5 million. During their stay, the creators also
filmed additional Guam-related content, which will be released sequentially on their respective channels.

27



KOKO ROAD RACE - FM OSAKA

* Broadcast Date
* Feb ~ Apr, 2026 — FM Osaka “Aka-Maru” Guam Special — Bi-

Weekly basis
* Objective
* Promote the Guam Ko’ko’ Road Race and position Guam as a
sports tourism destination for Japanese runners.

* Content
* Introduced the race, course, and Guam travel appeal. Guest

runner Tomomi Nakajima shared marathon insights, while
official travel packages from Kansai (hotel, trolley pass,
GuamPay coupons) were promoted.

Program recording




KOKO ROAD RACE — STEP CO-PROMOTION

et Ghadi o

Q) Step X NG

»»»»»»»»

BEJFPLTY— I~7/_/7L¥1-l///'

J74 330-R~NL—ZX2026
L S N ALy Ty
FI=2T 21— XEMALT. 77’ATE§5—'H'/’\—/ |
~xvyn—omm:2026518318@~28238Q
Aoz e — 2 O

AF 7 7EMISTEM 10,000 L (5532) 0
AF 7 7EMCTEM1,000MLLE (8:A) FYZV T2~ XEMA LLS DR SMET
TMAVREDRES OGS SMAT 2 &
3a0—KL—22026 | 2ZAEMMERS =
SNENH BHI—F .5 2AA=FL=X2026-"18
BMEBIE BHI—K -

P KO’KO’ROAD“RACE '
%9ZX7795Y | N=775Y % /RESKkmYL—

202648118 + 12
YPh AIAE—FI—I MRS

Campaign Summary

The Step X Guam Visitors Bureau campaign
promoted the Guam Ko’ko’ Road Race 2026
through Step running stores across Japan.
Customers spending ¥1,000+ could enter a lottery
for free race entry (100 winners), while those
spending ¥10,000+ had a chance to win a round-
trip flight to Guam plus race entry (3 winners).
Running Jan 31 — Feb 23, 2026, the campaign
aimed to drive sports tourism and Japanese

runner participation for the race held April 11-12,
2026 in Guam.
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Project Overview:

V-tubers Manha and Niyok will serve as iconic
representatives, highlighting Guam's unique attractions and
creating an engaged fanbase on social media.

Update:
* The channel has successfully reached 3,000 followers,

representing a key milestone in its growth.

* Moving forward, engagement will be further
strengthened through the implementation of a Guam
giveaway campaign and collaborative initiatives with
YouTubers.

Numerical Status (Oct 1, 2025 — March 12, 2026)

Channel Impressions 186.6K
Monthly Audience 2.7M
# of followers increased + 137

IEE >
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FOOD TRUCK PROGRAM

We have launched CHamoru food promotions using food trucks in both Tokyo and Osaka.
Starting this year, CHamoru spareribs have been added as a new menu item to enhance the program.

February Result
Total units sold
Denanche Burger 100
OSAKA NAGAI PARK
CHamoru bowl 100
OSAKA HANAHAKU Denanche Burger 82
TSURUMI PARK CHamoru bowl 48
Denanche Burger 31
OSAKA MORINOMIYA
PARK CHamoru bowl 22
Denanche Burger 26
TOKYO ASAGAYA STATION
CHamoru bowl 22
Denanche Burger 21
TOKYO TOKYO KOTSUKAIKAN
CHamoru bowl 22
CHamoru soup 751
SAPPORO YUKIMATSURI 2026
CHamoru bowl 321

March Event Schedule:

Tokyo

14th-22nd @ Ueno Park Cherry Blossom Festival
26th—-27th @ Tokyo Kotsu Kaikan

Osaka

7th—-8th @ Hanahaku Tsurumi Ryokuchi Flea Market
20th—-22nd @ Maishima Marche




' HIS THANKSGIVING FESTIVAL

GVB Promotes Guam at HIS “Dai Kanshasai” Travel Fair
Mar 7-8, 2026

*10,000+ visitors over two days

ePromoted:

- Ko’ko’ Road Race

- HIS Guam family tour (launching April, featuring Shimajiro)
- Distributed guidebooks

- Eco-bags offered for social media follows

eStage appearance:

YouTuber Koyakky (4M+ followers)

Talk session drew 500+ audience

32



'UMAIMON KOSHIEN STUDENT | N
EXCHANGE PROGRAM

Culinary Exchange Program — Key Highlights 1l 7 " i ,H/' £

[N

Hosted by GVB & GCC (Mar 11, 2026)
Venue: GCC Culinary Arts & Baking Center
Participants:
Winning team from Japan’s “Umaimon Koshien”
Hirosaki Vocational High School (Aomori)
Exchange Highlights:
Japanese students presented winning dish
GCC students prepared traditional CHamoru cuisine
Cultural and culinary exchange through shared dining
Dishes Featured:
Jawamegu Sushiko Parfait (Japan)
Kelaguen, Titiyas (Guam)
Distinguished Guests:
Consul-General Susumu Ueda & Mrs. Ueda
Chef Koji Tanimoto (Japanese Consulate)
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2026 Guam Marianas Pro Nagoya Jujutsu Tournament

Date: March 14, 2026
Venue: Aichi Budokan in Nagoya City

GVB Contribution:

Frank P. Arriola, GVB Deputy General Manager and Vice
President, attends the event, give opening remarks, and
present prizes to players.

GVB will also host a booth to distribute flyers and play PR
videos.

Objectives:
To raise awareness of Guam and increase travel demand e "
among Japanese audiences.

To promote sports tourism between Japan and Guam
through support of the event.

P
SHIP  SAGU b E
S o~
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GVB Promotes Guam at Travel Land in Nagoya

On March 14-15, 2026, at Hisaya-odori Park in Nagoya, the Guam Visitors Bureau
exhibited a booth at “Travel Land,” a large-scale consumer travel event in the Nagoya
area attracting approximately 70,000 visitors, and conducted promotional activities
aimed at increasing awareness of Guam and stimulating travel demand by directly
showcasing the destination’s attractions and latest information to potential travelers in
the Chubu region.
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TIRELW

'I'IIAVE -

FSARWMSVE

£3.14e-150 %!




e Over the past month, 10 new applications were submitted, with a total increase of over 200 individuals.
* Groups are also increasing during the summer season.

Total number of groups applying (cumulative) 73 83 10
Total number of groups cancelling (cumulative) 1 ] 0
Total Number of Pax (cumulative) 4030 4220 190
Total subsidy amount $73,958 $74,417 $459
ROI $18.35 $17.63 ($0.72)
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Over the past month, there was 5 new application, with an increase of Over 100 students.

Total number of groups applying (cumulative) 27 32 5
Total number of groups cancelling (cumulative) 0] @) O
Total Number of Pax (cumulative) 1549 1653 104
Total subsidy amount $41,720 $53,013 $11,293
ROI $26.93 $32.07 $5.14

37
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~"KOKO ROAD RACE

Race Registrations from Japan (as of March 10)

Total: 202 participants
* Half Marathon: 156 participantsEkiden

* Relay: 48 participants (12 teams)

* Participation from the Japan market in the Ko’ko’ Road Race is growing
strongly this year.

* In addition to Ambassador Shinji Takeda and other influencers, the event
will feature the previous Half Marathon champion, Olympic gold medalist

: : Naoko Takahashi (supported by HIS), and four Japanese university Ekiden

Japanese University Ekiden Teams teams.

v'v A AL k2 * o 7&5:221%3‘:4 * General registrations from Japan have already surpassed last year’s
numbers.

Doshisha University K Joaka universiry oF economics

Smart and Human )}
i8 ‘F'iji—?—fx IIEXZ

~ RISSHO UNIVERSITY
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- TV TOKYO DOC DRAMA SEASON2
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 The new cast is almost finalized.

Filming is scheduled to begin on April 23.

* This season features a stronger cast lineup
than the previous season, including several
well-known actors.

* A strategic communication plan will activate
social media and digital platforms
throughout the filming period to build
anticipation and engagement ahead of the
broadcast.
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* Taxi Advertising Campaign Performance (GROWTH Network
— Tokyo 23 Wards)

e Campaign Period: April 6 — April 20 (2 weeks)

e Total Video Plays: 2.4 million views

e Coverage: Taxi digital signage across Tokyo’s 23 wards

e Estimated Monthly Network Reach: ~10-12 million viewers

* Average Passenger Viewing Time: 15-20 minutes per ride

* Implication:

* High-frequency exposure to urban business and high-

income audiences during extended ride times,
generating strong brand visibility in Tokyo’s core market.
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Branding Video Campaign at Itami Airport, One of Osaka’s Major Airports

Our branding video campaign is now running at ltami Airport, one of the major airports serving Osaka. The video is displayed on 10 monitors located at
the arrival gate, reaching a large number of domestic travelers. Itami Airport is widely used for flights to major destinations across Japan, including
Okinawa, making it an effective location to connect with a broad range of passengers. The campaign runs from March 1 to March 31.
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Kansai Airport OOH Campaign Summary

Objective
* To raise awareness of Guam as a convenient overseas
resort and attract Kansai travelers considering domestic
resort destinations such as Okinawa or Hokkaido.
Content
* OOH advertisements at Kansai International Airport
highlighted Guam’s proximity, tropical resort appeal,
and accessibility from the Kansai region, positioning
Guam as an attractive alternative to domestic resort
travel.
Period
* Mar 16 —Sep 30, 2026
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HIS to Launch Shimajiro Family Guam Tour for Summer 2026

Overview

e HIS will launch a Guam tour in collaboration with “Shimajiro,” a highly
popular children’s character in Japan.

* Sales begin in April 2026, targeting the summer
vacation season.

Key Features

e Guam culture stamp rally for families

e Shimajiro photo spots around the destination

* Shimajiro collaboration rooms at participating hotels

Expected Impact

* Designed as a family-focused travel product

* Expected to attract strong demand from the family segment during
summer holidays.

4‘-u'\—Jlln
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20273 155
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Objective: Promote United Airlines’ B737 MAX deployment
and strengthen awareness of Guam routes through media
exposure.
Content: Invite key media and influencers to experience the
aircraft, onboard product, and Guam destination, generating
PR and social coverage.
Schedule

 3/17 HNDGUM
3/18

* Morning - Rest at Hotel

* Lunch-Open

» Afternoon - Open to Guam tour/activity

* Cocktails / Dinner - hosted by United
3/19 GUMHND

e 8:00 AM - 11 AM United Media Event - United Hangar

* Lunch-0Open

* 5:00 PM — Airport inspection

* Depart GUM on UA849
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e Objective
* Drive awareness and bookings for Guam from the
Nagoya (Centrair) market.
* Content
* YouTube & Instagram video launch (=4,000 views in 4
days) targeting active female travelers
e ~1,000 flyers distributed at Travel Land Nagoya (Mar
14-15)
* Half-page ad in Chunichi Shimbun on Mar 20 (with
bonus mileage campaign)
* Period
* March 2026
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We are promoting Guam as a convenient destination that can be easily
accessed via Korean Air (KE) from areas where direct flights are not
available.

Veltra X Family-Focus

WTHAE . *

B

: (20265 B3] FBNT 7 IY—TRLE | SPLRTREHA
3T R~ TO/NTHROBEE E XKL BENTY~(PR)

=

= BR
BUBK | BES, FANBARGK 770 HRERSON?
(RORA> RO /UC IROREHBNR! 751 MM, & TR
oM%
IMMEDT 51 REIED) | FROBESNCHBTERXY 7 b
2| BEOT I | REOEEY ZASBOE RS
23| R - FREORUS. MATOBSLAF K/AZ

3| [RORAY Q] BATE2—CBA | BABHEL SROBEARDRE
i BEUIKFN, Va7, LRARIYTEDLCS
32| SPAGEEACELOS | TLY KU—LREHA K - 2577 LHRORRE
e
33| HY-ONORRLBATIC | BARGRRERES U=y 2K D0T
4| [EMSOZMEE] 3.000/OFF Y~ KA |
S| [N - HRMR] GRS | S 7ARGORIIZ BN
BREANEVELHSA
6

(@8] 7-LTIBEAS | FRLCAVERNT L3R

Py

I guoic| BES, FENBNRTIC "J70 PBERZON?

HLEAG. FROTHHTOBARGTREC TS ELED,

sow o

e

(BRI Fanssanisrysor

gy U7EAMEFELERLBD
. o

e T M RE I

# FrIETRE/RERIE
BEIFIOERLOIEEY
7-10REFRNRARG
s,

W T (2026%) MLBKY v~

AMEMETALC | RAKS

axTYBYT-mE
AROE®

: 12024) RBOIT-27
F24R | STTHOREPA
I PESTINY S
. nswreARySErLI-
A7H| EAKT METIZ
ey

GREEERE *Eowrans hevaTE
21 EPRI-ALRET2E
s

ARVERA~EOBENET
< v, EDCEN~
R

BB R 32
A PIROKETIHORN
saeramRLEn
(oRRIL] 2L <A
BLGS | HASARETTD
amshizm
EITHORE
NERA2OIBOTFAI~

2] MRS SARZTRLE
ek

vonR-neRTRRS Y
~EWRTIAAL N | HEP
yonz. mouen

973977 2u7MR1 BT

Y vorrorearaIIE
roenrREEFRI-A]
HTELG | RRERRED
s W

S ~1ran/ (2RI IY-8

LEET R

ed Campaign

RABELLCRMELTUET,

7407205 A |
BHZOFANRGONA KT 7 ShO
Instagrami3 56

LHOWAR, BEDORLLL YTLTEHHRTH, FAUANNSLORPEHNDHMAE
&

%,

54 AR

REBERUC LTCREDE, |5 SASRMWED LBWEG

T U TR TORRBALISG s

RTARNF YT

MED LBERPRBHCG LA > T, RRHORITRAKR )

Veltra has published a “Complete Guide to Enjoying Guam with Kids,”
featuring activities and travel tips for families planning trips during Golden

Week and the summer holidays.
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 CALLTO ORDER

* REPORT OF MANAGEMENT
* JAPAN MARKET REPORT

* OLD BUSINESS

 NEW BUSINESS

« ANNOUNCEMENTS
* JMC January Meeting — March Report Only

* JMC February Meeting — April 14, 2026 at GVB Main ADJOURNMENT
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. CALL TO ORDER
. REPORT OF MANAGEMENT
« JAPAN MARKET REPORT

. OLD BUSINESS

. NEW BUSINESS

. ANNOUNCEMENTS

. ADJOURNMENT
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